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At Associated Bank, we believe in the power of 
partnerships – with our clients, our employees 
and our communities.  As the market leading 
bank in Wisconsin, we are committed to 
exceeding customers’ expectations by winning 
their loyalty, trust and respect in order to build 
and maintain deep and lasting relationships.   

And, Associated is pleased to be listed  in 
Forbes Magazine’s 2013 “America’s 100 Most 
Trustworthy Companies” due to our dedication 
to accounting transparency, quality governance, 
well-managed operations and open, honest 
communications.

At Associated, we understand that businesses 
are the driver of our local economy’s success 
and we are committed to doing our share.  
From financial solutions that make life easier 
for individuals, families and businesses to 
corporate giving and employee volunteerism, we 
seek to make life better for our colleagues and 
neighbors.   Together, we are building a stronger 
Wisconsin.

To learn more about how we can help you and 
your business – now and in the future – call  
414-283-2394 or visit www.AssociatedBank.com

Associated Bank N.A., is Member FDIC and 
Associated Banc-Corp. Equal Housing Lender. 
Equal Opportunity Lender.

By LOU BANACH, Group Senior VP
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History repeats itself in 

ManuFacturing 
Sector

By TIM SHEEHy - President, MMAC

“
Feeds and Supplies the World” is the title of an old poster that 
depicts Milwaukee’s historical prowess in manufacturing products 
and producing goods for the rest of the globe. Some say that poster 
should stay in the Public Museum’s “Streets of Old Milwaukee” 
section, but others say it is a reminder that unless we adapt, our 
future will fizzle faster than the value of a Ryan Braun bobble-head. 

I am not sure what Ryan Braun’s future holds for Milwaukee, but if you read 
this edition of Milwaukee Commerce, I am convinced you will join MMAC in 
a quest to improve our manufacturing capability.  The ingenuity, engineering, 
and education that exist in greater Milwaukee pose a great advantage for 
manufacturing, and a high barrier to entry for our competitors. This is not 
meant as bulletin board material for the rest of the world’s locker rooms as 

they all strive to build up their 
manufacturing prowess. It is a clear 
acknowledgment of what Milwaukee 
has going for it, and a recognition 
of the powerful economic force that 
exists in our manufacturing sector.

We rank in the top two large 
metropolitan economies in the U.S 
for the percentage of our workforce 
in manufacturing.  We have a 
diverse set of skills and products: 
small motors, pumps, mining, 

medical, food and beverage equipment, air craft systems, boats, hydraulics, 
forging, fabrication, welding, machining and much more.  This work means that 
we have a higher per capita income, it helps us export at a rate 21% higher than 
the national average, and it forms the base of our $100 billion regional economy.

It also means that we need to remain focused on policies that will further develop 
the talented and skilled workforce necessary to sustain this growth engine in the 
face of declining demographics and career interest.  

If greater Milwaukee keeps making it, economic growth will come. So let’s keep 
this town in manufacturing shape, while we recognize and grow the value of 
financial services, insurance, high-technology and other “driver” industries that 
will help carry our prosperity forward.   

“IF gREATER 
MIlwAukEE kEEPS 

MAkINg IT, 
EcoNoMIc gRowTh 

wIll coME.”
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Germany

Manufacturing 
still matters... 

MANuFAcTuRINg  AS A PERCENT OF ToTAl EMPloyMENT, 2012
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Germany

and it matters more 
in Milwaukee.

o
nce — only a few short 
decades ago — the 
U.S. was synonymous 
with production of all 
kinds. We made the 
cars, the steel and 

the components the rest of the world needed. 
Over the last half of the past century though, 
tens of thousands of manufacturing jobs have 
been eliminated through automation or moved 
to foreign markets with less expensive labor. 

The Milwaukee Region was at the epicenter 
of these changes. Many manufacturers left 
the region or closed in the 1970s and 1980s. 
But many stayed, adapted and have grown. In 
some cases, new manufacturers have started 
from the ground up or moved here from other 
locations. Today, the Milwaukee Region 
and the state of Wisconsin continue to rank 
as top U.S. manufacturing centers. In fact, 
CNBC recently ranked the state in the top five 
nationally for manufacturing growth. 

Manufacturers create 
ripple effect 
With a high percentage of the regional 
population employed in manufacturing on a 
per capita basis, it remains a key driver of 
our rapidly changing, increasingly global and 
hyper competitive economy. In the Milwaukee 
Region, this critical industry has an impact 
well beyond the jobs on factory floors and 
in their corporate headquarters. The ripple 
effect in our local economy creates a tide of 
suppliers, which in turn provides customers 
for a myriad of service industries, all of which 
strengthen our tax base. It’s estimated that for 
every manufacturing job created, two to four 
additional jobs are created. 

u.S. still most 
productive, innovative
While the U.S. has fallen behind China and 
Germany on several important measures of 

manufacturing success (see page 19), 
we continue to lead the world in the important 
measure of productivity at $68,156 per 
employee in 2011. And the U.S. is maintaining 
its strength in innovation as well. 

According to a National Science Foundation 
study, manufacturers in the U.S. perform two-
thirds of all private-sector R&D in the nation, 
driving more innovation than any other sector. 

Slowly emerging from the recession, there is a 
renewed acknowledgement of the importance 
of manufacturing to the U.S. economy. 
President Obama launched an “Advanced 
Manufacturing Partnership,” which invested 
$500 million in emerging technologies and has 
announced a $1 billion proposal for a network 
of manufacturing innovation institutes and $2.2 
billion in advanced manufacturing research 
and development for 2013.

- Continued on page 8

“The combination of automation and information 
is the next wave of productivity,” 

said keith Nosbusch, CEO of Rockwell Automation.  
“Being able to get real-time feedback from the consumer and to apply that information quickly on 

the plant floor to change what you’re making -- that seamless integration of the enterprise, the 
supply chain and the plant floor -- is becoming the next wave of competitive differentiation.” 
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- Continued from page 7

ready for re-shoring
It’s clear that manufacturing will continue to experience transformational shifts that 
will impact job creation and national prosperity. One trend that holds promise for local 
workers is re-shoring. As labor costs steadily rise in China and developing countries 
and transportation costs rise with higher oil prices, more companies are bringing work 
back to the U.S., especially in those industries requiring higher levels of technology. 
Other U.S. advantages include reliable infrastructure, a strong legal system and 
established supplier networks.

Several examples of thriving manufacturers can be found on the 2013 list of MMAC/
COSBE Future 50 companies. In fact, more manufacturers made the list this year (17) 
than ever before! See page 11 to learn more about these successful manufacturers.

$500 million 
in emerging technologies 
and has announced a 

$1 billion 
proposal for a network 
of manufacturing 
innovation institutes and 

$2.2 billion 
in advanced 
manufacturing research 
and development  
for 2013.

In 2012, President Obama launched an 
“Advanced Manufacturing Partnership,” which invested

Supportive policies 
and programs
Maintaining a healthy environment for 
manufacturers takes more than a village 
– it takes the U.S., the state and region 
working in concert to ensure there are 
policies in place to help companies 
compete. 

At the state level, the Wisconsin 
legislature created a powerful new tax 
credit to encourage and strengthen 
manufacturing in Wisconsin. Beginning in 
2013 and phased in over a period of four 
years, the Manufacturing and Agricultural 
Tax Credit will virtually eliminate the tax 
on income derived from manufacturing 
activity in Wisconsin. It will effectively 
reduce the tax rate on Wisconsin 
manufacturing income from 7.9 percent 
to 0.4 percent, creating a powerful 
incentive for manufacturers to expand 
facilities here or site new operations from 
outside the state.

The Wisconsin Economic Development 
Corp. (WEDC) supports state 
manufacturing through the Wisconsin 
Manufacturing Extension Partnership. 
WMEP is a private, non-profit 

organization committed to the growth and 
success of Wisconsin manufacturers. 
Providing expert and accessible services 
in the areas of growth and innovation, 
continuous improvement, training, export 
assistance, supply chain management 
and profitable sustainability, WMEP has 
helped to generate more than $1 billion 
in economic impact.

MMAC and the Milwaukee 7 
are partnering with a number of 
organizations to promote our cluster 
industries – those industries that have 
a higher than average concentration 
in the region and can benefit from 
synergies among the firms. One example 
is the recent launch of the Food and 
Beverage industry cluster network – FaB 
Milwaukee. FaB is working to develop a 
pipeline of specialized talent and connect 
its members to common resources. 

By strengthening our clusters, 
advocating for pro-manufacturing public 
policy and, most importantly, developing 
our future workforce, manufacturing will 
continue to lead the Milwaukee Region 
toward a prosperous future.
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The largest bank headquartered 
in Milwaukee means business. 
 
 
 
 
 
 
 

•  Founded in 1892

•  Quick, local decision making

•  Face to face partnerships

•  76 convenient locations

•  Well-capitalized with $2.4 billion in assets

•  Capabilities including cash flow lending and acquisition financing

Manufacturers top list of 
Future 50 up-and-coming firms

By EMILy WEINER - Communications Coordinator, MMAC

FoR ThE PAST 26 yEARS, MMAc AND coSBE hAVE coMPIlED ThE FuTuRE 50 lIST – ToP locAl coMPANIES ThAT ARE gRowINg IN 
REVENuE AND EMPloyMENT. ThIS yEAR’S lIST FEATuRES 17 MANuFAcTuRERS, MoRE ThAN ANy oThER IN ThE PRogRAM’S hISToRy! 

FEATuRED BElow ARE ThREE oF ThESE MANuFAcTuRERS AND PRoFIlES oF ThEIR SuccESS.
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Developing new 
expertise helps 
company find new niche

MOLdEd RUbbER And pLAStIC 
Molded Rubber and Plastic Corp. (MRPC) 
considers itself a “one-stop shop,” providing a 
single place where customers can fulfill their multi-
material medical device component and assembly 
needs. What the company really has is a niche. 

That niche — rapid expansion and quality 
products — has been responsible for MRPC’s 
growth. Dating back to 1921 and based in Butler, 
WI, the company began to specialize in medical 
equipment in an effort to focus on quality and 
keep loyal customers satisfied. As a result, 
MRPC has become a thermoplastic, silicone 
and rubber components expert, priding itself on 
automation, material development and clean room 
manufacturing. 

Expansion has come via physical development and 
increasing employment. MRPC quickly bounced 
back from the recession and currently sells more 
than 20 million parts each year, most of which stay 
within the United States. The recent acquisition 
of ETI Incorporated allowed MRPC to become 
a silicone-savvy enterprise with the addition of 
new equipment and space to accommodate the 
company’s growing success. 

Despite the company’s growth, MRPC has no 
intention of breaking away from their locally-
funded, family-owned model.  They know the best 
way to stay in business is to continue producing 
quality products with the customer in mind.

Smart spending 
and acquisitions key 
to growth 

bAdgER MAgnEtICS
For Badger Magnetics, expansion and success 
go hand-in-hand. The company formerly known 
as Badger Transformer Company, Inc. recently 
increased its Milwaukee headquarters to 19,000 
square feet and has seen its staff triple  
since 2007. 

Founded in 1955, Badger has long been a 
source for clients in the medical, military, 
telecommunications and oil field industries, 
among others. The addition of two smaller 
facilities in Colorado Springs and Lino Lakes, MN, 
as well as the acquisition of five electromagnetic 
companies, has made the company the authority 
on electromagnetic product creation.

Sales have skyrocketed in the face of the 
recession due to smart saving and spending, 
a keen eye for acquisitions and its custom and 
specialty capabilities. The company counts 
transformers, coils, toroidal components and 
product design engineering among the items 
and services it offers, and serves customers 
throughout the United States and Canada, 
including Milwaukee-based Rockwell Automation. 

Company exports 
products to 
100 countries

pOWER tESt
A better, more affordable water brake 
dynamometer was John Petelinsek’s goal 
in 1976, and from this, Power Test, Inc. was 
born. Since its inception, the company has 
made a name for itself by designing and 
producing top-of-the-line chassis and engine 
dynamometers, data acquisition systems, and 
vehicle and engine controls, all while providing 
supreme customer service.

A few key acquisitions have allowed Power 
Test to expand its customer base and 
capabilities — namely performance engine, 
transmission and hydraulic testing — and 
have allowed the company to become a single 
point of supply. Based in Sussex, WI, the 
company has sold its products to businesses 
in almost 100 countries across six continents.

Power Test boasts a long, impressive 
list of honors, including the Governor’s 
Export Achievement Award and Wisconsin 
Manufacturer of the year. It also was named 
Healthiest Employer in 2011 and 2012, due to 
the array of wellness programs and benefits it 
offers its employees.  

In addition to the extensive volunteering and 
community giving Power Test partakes in, 
the company works closely with local high 
school students through co-ops. By placing 
students in Wisconsin Apprentice programs 
and guiding them through certifications and 
job placement, Power Test hopes to foster the 
next generation of manufacturers.
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“Manufacturing 
Might”

A proud Wisconsin and Milwaukee tradition

MARy ISBISTER - President, GenMet

W
isconsin, and 
the Milwaukee 
Region in 
particular, enjoys 
a proud tradition 
as a global 

leader in the manufacturing sector. This 
leadership has been fueled by bright ideas, 
a progressive approach to technology, and a 
spirit of pride and entrepreneurship. Nearly 
15% of the region’s workforce is employed in 
manufacturing, ranking second in the nation 
among the top 50 metros for manufacturing 
jobs, according to the Milwaukee 7. Our 
manufacturing sector is vitally important to 
Wisconsin given the enormous amount of 
revenue it generates worldwide.

The 2008 recession and subsequent recovery 
forced our region to examine manufacturing 
as an important asset deserving of targeted 
support and investment. Private and public 
organizations at the local, state and federal 
levels, are placing renewed emphasis on 
the promise of manufacturing, making new 
investments in workforce development efforts 
such as MMAC’s Manufacturing Careers 
Partnership and providing incentives for 
manufacturers who locate their manufacturing 
operations in this region. 

Right now, Wisconsin has a number of 
significant strategic opportunities to grow its 
manufacturing might. One example 

would be to reposition the food industry 
as an advanced manufacturing sector.  
Food manufacturing is our nation’s largest 
industrial sector and is highly automated 
and technology intensive. We have a unique 
opportunity to become the national leader in 
food manufacturing technology and to make it 
even more advanced. 

representing local 
manufacturers on 
a national level
Rest assured, our region has a voice on the 
national stage. Two of the 25 members of the 
U.S. Commerce Department’s Manufacturing 
Council (including myself) are from the 
Milwaukee Region. The U.S. Manufacturing 
Council was established to ensure regular 
communication between the federal 
government and the manufacturing sector 
and is currently working to develop actionable 
program and policy recommendations 
related to workforce, energy, tax policy and 
innovation.  

Milwaukee’s future economic growth is 
tied to a robust, advanced manufacturing 
infrastructure that supports the production of 
high value goods and services for American 
and global markets. Advanced manufacturing 
offers our region high-paying jobs, a strong 
tax base and the highest economic multiplier 
effect of any industry. The MMAC and M7 
understand this and the crucial link between 
manufacturing, innovation and economic 
power. As MMAC members, I urge you 
to help support and make the most of 
these resources that are in place to move 
manufacturing forward.  
_________________________________ 
Mary Isbister is president of GenMet - a 
metal fabricator company in Mequon, WI.  
She serves on the MMAC’s Council of Small 
Business Executives (COSBE).

advanced 
manufacturing offers 

our region high-paying 
jobs, a strong tax 

base, and the highest 
economic multiplier 

effect of any industry.
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How driver industries support 
the overall economy

By BRET MAyBORNE - Research Director, MMAC

PERcENT chANgE IN MANuFAcTuRINg joBS, 2009-2012

M
anufacturing has 
enjoyed a renaissance 
of sorts in the post 
Great Recession 
period. Nationally, 
manufacturing 

jobs grew 0.6% in the 2009-2012 period, 
real manufacturing GDP rose 9.6%, real 
manufacturing GDP per worker increased 
10.6% and manufacturing exports rose  
46%, 39 percentage points above consumer 
price inflation.

As a result, Milwaukee, with its large 
manufacturing industry, has been well 
positioned to benefit during this growth spurt. 
Employment rose 3.4% during the 2009 to 
2012 period, nearly six times the national 
average. Metro area real GDP in manufacturing 
rose 22% in the 2009-2011 period (latest 

available) to $14.2 billion, while real 
manufacturing GDP per manufacturing worker 
rose 20.3%. On an annualized basis, metro 
growth in such GDP measures surpassed the 
national trend by a two-to-one margin.  

Export growth in the metro area — up 41% in 
the 2009-2012 period — trailed U.S.  averages, 
but only by a small amount.

Metro area growth in these metrics largely 
exceeded those registered nationally and also 
ranked above the median gains registered 
among 21 benchmark metros.

Recent manufacturing growth marks a 
departure from the last recovery period (2003 
to 2007) when the Milwaukee area trailed U.S. 
averages and largely lagged gains made by 
benchmark metros.  

Metro Milwaukee ranks second highest (to 
San Jose, CA) among major metros in the 
extent of its manufacturing workforce (as a % 
of total).  Metro pay levels in manufacturing 
rank 28% higher than for all sectors combined 
and real GDP per worker, a measure of worker 
productivity, is 28% higher.     

MKe’s future prosperity 
tied to manufacturing
As a result of future productivity gains, 
manufacturing may have limited direct job 
growth potential, but it has nearly unlimited 
potential growth in exports and output that 
drive indirect job creation at a nearly two jobs 
for one pace.  If the Milwaukee Region is to 
grow and prosper in the future, it will do so with 
manufacturing as a principle component.
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Manufacturers throughout the 
Milwaukee region are coming 
together to develop, qualify 
and attract a trained talent pool 
through the Manufacturing 
Careers Partnership (MCP). 
The MCP was formed by the 
MMAC and Milwaukee 7 to create 
real-time solutions and give 
manufacturers a strong voice in 
workforce development. 
 
MCP has launched a pilot project to 
address the welder skills gap and 
talent shortage at a regional level  – 
Welding 101. The project focuses on 
the immediate need for welders, with 
an eye toward serving the long-term 
needs of other areas of manufacturing 
talent. 

Earlier this summer, MCP conducted 
a survey to learn what specific 
technical knowledge and welding skills 
manufacturers require in the hiring 
process of entry-level welders.
 
Partnering with tech 
colleges
MCP then partnered with the 
Wisconsin State Technical College 
(WSTC) for a session to evaluate 
the survey results. Attended by 
representatives from six area 
manufacturers and welding faculty from 
Gateway, Milwaukee Area, Waukesha 
County and Moraine Park Technical 
Colleges, the group compared the 
survey findings with technical college 
welding curriculum and reviewed 
American Welding Society standards 
to determine where skill gaps 
may exist. During the session, 
manufacturers stressed their desired 
outcome – to develop and qualify entry-
level welders, with agreed-upon skills, 
in a condensed and consistent manner 
across all four technical colleges. 
   
The recommended Welding 101 
curriculum, competencies and 
standards were presented at the 
September 
meeting of 
the MCP.   

3.4%
Milwaukee-Waukesha-

West Allis, WI

Manufacturers, tech colleges 
collaborate to develop 
baseline welding standards
By JIM ZEHNER
Communications Manager, MMAC 

For more info 
on the MCP, visit 
mmac.org/mcp.

Manufacturers discussed the findings of a welding skills survey at a 
Manufacturing Careers Partnership meeting.
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t
he strength of manufacturing 
is directly impacted by the 
workforce readiness of 
students in our community.  
GPS Education Partners 
(formerly Second Chance 

Partners for Education) has been working with 
area manufacturers to foster an educational 
environment that gives students the tools they 
need for a successful future and a pipeline of 
potential talent for employers.

Hands on education 
MMAC’s Council of Small Business Executives 
(COSBE) adopted GPS in 2011 and has since 
raised $150,000 to support the opening of 
two new education centers – one at Lakeside 
Manufacturing in 2012 and and another at 
STRATTEC Security Corp., which opened at the 
start of this school year.  

“These efforts are a true 
example of the small business 
community coming together 
to make an impact on 
education reform,” said Mary 
Steinbrecher, executive 
director of COSBE.

The GPS program resonates with kids who 
respond to hands-on education. Students split 
their time between a curriculum instructor 
and on-the-job mentors. Kids who were 
otherwise disengaged from the traditional high 
school classroom setting are able to see the 
opportunities in the workforce. 

16 centers in 12 counties 
With more than 100 business partners and 49 
high school partners collaborating to support this 
educational option, GPS now offers 16 education 
centers in 12 Wisconsin counties.

The Lakeside Manufacturing center was the 
first to open in Milwaukee County.  The facility 
instructor, Peter kracker, is encouraged by the 
progress his eight students have made adapting 
to the consecutive 21-month schedule they need 
to follow to reach graduation.  

STRATTEC opened the first GPS center in the 
City of Milwaukee.  President Frank krejci 
is especially excited to share what is new in 
manufacturing jobs with the new students.   
“This program exposes students, and hopefully 
their parents and teachers, to the opportunities 
for a challenging and rewarding career in the 
world of manufacturing.”

With a 90% graduation rate, 
gPS students are going places!

By STEPHANIE HALL - Manager, MMAC/COSBE Executive Roundtable Program

PAID ADVERTISEMENT

“this program exposes 
students, and hopefully 
their parents and teachers, 
to the opportunities 
for a challenging and 
rewarding career in the 
world of manufacturing.”
-  Frank Krejci 

President, STRATTEC Security Corp.

More info:
mmac.org/gPS
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Manufacturing 
must improve 

to stay competitive

M
anufacturing is 
finally starting to get 
the recognition it 
deserves by virtue 
of its strength in 
leading the nation 

out of the Great Recession.  We hear 
regularly about the enormous value that 
manufacturing brings to the economy, and 
Wisconsin is one of the country’s leading 
manufacturing states. Most people now 
understand that a thriving manufacturing 
sector is essential to restoring our  
economic vitality.

In Wisconsin, manufacturing accounts for 
19 percent of the gross state product, and 
for every dollar produced in this sector, 
another $1.43 is generated in other sectors. 
Clearly, manufacturing is the engine that 
drives Wisconsin’s economy. Perhaps it’s 
more accurate to say “engines,” since small 
manufacturers make up the bulk of the state’s 
base. Of our 9,300 manufacturers, more than 
two-thirds employ fewer than 20 people. 

Small manufacturers  
in the majority 
These smaller manufacturers produce 
the components and supplies for larger 
manufacturers – in Wisconsin and around the 
world. Our manufacturers respond quickly to 
these demands with quality products at a fair 
price. Improving our performance will be the 
key to future success.

We believe manufacturers must improve their 
operations 5-10% every year in order to stay 
competitive. We see companies throughout 
the state making great strides: doubling 
capacity with minimal capital investments; 

reducing response times from 14 weeks to 36 
hours; and engaging technology to run entire 
plants with no direct labor. Has your company 
made similar improvements? If not, you’re 
losing ground!

engage outside 
resources 
Change is happening too fast and customer 
demands are escalating at unprecedented 
rates. No one can go it alone and remain on 
top of all the developments in their industry. 
Today’s manufacturers – of any size – must 
engage outside resources in order to maintain 
their competitiveness. Fortunately those 
resources are as close as your phone or 
computer. 

Creating success today requires a different 
approach. In the past, a survival of the 
fittest strategy was the best way to pick 
winning and losing companies. Markets 
were more localized and changed at a 
speed that allowed companies to adjust 
individually to meet the new challenges. 
Rugged entrepreneurship carried the day 
as opportunities could be met with smaller 
organizations acting independently.

cooperation is critical 
Now, change happens much faster and the 
Internet makes every market a global market. 
This revolutionizes the way we must compete. 
Coalitions and partnerships must be formed 
in order to take full advantage of all of the 
resources available to smaller manufacturers. 
Here in Wisconsin we have the resources to 
make our manufacturing base the best in the 
world: strong manufacturers that know how to 
cooperate; state support for critical 

business clusters; world-class educational 
institutions with strong technical college and 
university systems; and innovative economic 
development organizations to grow and 
nurture manufacturer networks.

Across Wisconsin, institutions and 
organizations are coordinating efforts to help 
manufacturers access the expertise, capital 
and networks they need to be successful. 
True cooperation also allows manufacturers 
and support organizations to leverage 
success across the state – what’s working in 
one area may work in another.   

Stepping up to this challenge are a variety 
of organizations supporting the industry. The 
most effective groups leverage resources 
from multiple sources – public and private 
– and have an immediate impact. These 
organizations bring unique perspectives to 
provide lasting results for clients, helping 
them grow their companies and improve their 
performance. Solutions come from a variety 
of sources and the best groups have the 
ability to understand and engage the perfect 
expertise for each situation.

Manufacturing drives our economy. It’s 
critical that we work together to make the 
Wisconsin manufacturing environment the 
best in the world. None of us has the time 
or resources to go it alone. At the Wisconsin 
Manufacturing Exetension Partnership, we’re 
committed to doing everything possible to 
increase the growth and vitality of Wisconsin 
manufacturing in order to preserve and 
sustain the state’s economic future. Together 
we can make the path forward easier for all 
of us!

By BUCKLEy BRINKMANN - Executive Director, Wisconsin Manufacturing Extension Partnership

advanced 
manufacturing offers 

our region high 
paying jobs, a strong 

tax base, and the 
highest economic 

multiplier effect of 
any industry.
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WTA:
•     Gives you the educational tools you 

need to expand your knowledge in 
dealing with the many challenges of 
going global.

•     Helps you connect to experienced 
professionals. 

•     Facilitates roundtable discussion groups 
on specific countries, like China, India 
and Africa & industries such as global 
manufacturing

•     Engages you more fully in the 
Milwaukee international community.

AS A MMAc MEMBER, ThESE 
SERVIcES AND MoRE ARE 
AVAIlABlE FoR oNly $150!  
you, and all your employees can participate 
in all WTA activities and events.

explore more markets 
for your manufactured products
and services

Become a member of 
MMAC’s World Trade Association! 
Whether you are considering exporting your products 
overseas or are a seasoned global veteran, MMAC’s 
World Trade Association (WTA) is the premier resource for 
your international business.

Start the application process today at mmac.org/wta
or contact Katie Henry - 414.287.4123 (khenry@mmac.org) or Cathy Harrison – 414.287.4159 (charrison@mmac.org)



 mmac.org    |    19

Milwaukee 7 and racine 
county attract german 
Manufacturer 

It took more than two years, but persistence has paid off for the 
Milwaukee 7 and Racine County Economic Development Corp., 
which partnered to lure German manufacturer PTF Pfuller to 
Sturtevant for the company’s first U.S. operation.
  M7 representatives met with PTF for the first time at the 
Hannover Messe trade fair in 2011, the first year M7 began 
attending the international industrial trade show in Germany. 
“This win represents the first fruits of our Hannover efforts,” 
said jim Paetsch, M7 vice president of corporate relocation, 

expansion and attraction. Several additional meetings with the 
company followed over the next two years, with M7 visiting PTF’s 
headquarters and plant in Stollberg earlier this summer. 
  The German manufacturer produces high-precision 
metal components used in the semiconductor, medical device, 
aerospace and food industries. PTF will start with a sales office 
later this year, with plans to add distribution and production 
capabilities in the next few years as its customer base grows. 
The company chose southeast Wisconsin because of its central 
location, customer base in the region and quality technical 
college system.
 The Milwaukee 7 is the regional economic development 
partnership of the seven counties of southeast Wisconsin. The 
MMAC is one of the founding partners of M7, along with the 
City of Milwaukee and the Greater Milwaukee Committee. 

e
arlier this year, Deloitte’s 
Global Manufacturing 
Industry Group and 
the U.S. Council on 
Competitiveness 
launched a multi-year 

Global Competitiveness in Manufacturing 
initiative. The initiative included a wide-
ranging survey and interviews with more 
than 550 senior-level manufacturing 
executives from around the world. 
The results provide some insight into 
the United States’ current standing 
in competitiveness as well as some 
predictors for how we will fare in five 
years.

Competitiveness Rankings
Out of 38 countries ranked by executives, 
China was number one, followed by 
Germany and the U.S. Five years from 
now, they predict China will still lead, but 
the U.S. will fall to fifth.

Talent-driven innovation, unsurprisingly, 
is considered the most critical driver of 
a nation’s competitiveness. According 
to the report, “Within talent-driven 
innovation, the quality and availability of 
scientists, researchers and engineers 
and the quality and availability of skilled 
production workers are ranked as the 
first and second most important” out 
of 40 individual sub-components of 
competitiveness drivers.

At the regional level, Milwaukee can claim 
an overall advantage in this area. With its 
long history of manufacturing higher-end 
components and products, there remains 
a foundation of highly skilled workers, 
though many recent reports warn that 
these workers may be reaching retirement 
age with too few skilled individuals 
available to replace them.

Additionally, the region is home to 26 
colleges and 850 bachelor and graduate 
degrees. To capitalize on this knowledge 
base, the Milwaukee Region must 
retain these and other “STEM” (science, 
technology, engineering and math) 
students.

a global perspective on 
manufacturing competitiveness

How global CEos RankEd CompEtitivEnEss faCtoRs

germany Usa Japan China brazil india

9.47 9.06
9.82

8.94 8.46 9.15
8.14 7.93

9.07

5.89

3.09

6.47

4.28
3.80

4.23
5.82

2.75
1.78

Talent-driven innovation Legal and regulatory systems Physical infrastructure

M7
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Estimates show the average office worker  
consumes $500 worth of office products each year.

- eSmalloffice.com

       
Do the math.  

START SAVING.
Shop and compare prices easily using the  

National Chamber program with Office Depot.

the best part? these savings come with your MMac membership 
- free of charge, to save you money! 

That means that MMAC members of all sizes and industries have access 
to significant savings on the costs associated with taking care of business.

• Save money on nearly every purchase you make
• 15-30% off Copy Paper, Ink, Toner and more
• Deeper discount on items purchased most often
• Next Day Delivery (in all major markets)
• Free Shipping for all orders over $50
• Available to your company AND all your employees for business & personal purchases

Maximize your MMAC membership by registering for the Office Depot program 
or learn more about taking advantage of special savings on thousands of office products! 

Contact Kathleen Wondolkowski at (800) 613.4624 x2313 to sign up!
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tax-free 
manufacturing
highlights Wisconsin 
policy changes
By STEVE BAAS - VP of Governmental Affairs, MMAC

Companies formalize 
food and beverage 
industry network
Food and beverage manufacturers in the Milwaukee 
Region recently took an important step forward as a 
formal cluster organization, according to the executive 
director of FaB (food and beverage) Milwaukee, 
Shelley jurewicz. “We have been convening a large 
group of diverse employers in this industry for more 
than a year,” she explained. “Now these companies 
are formally investing in the infrastructure of this 
organization to sustain the network.” 

Effective August 15, FaB Milwaukee became a fee-
based membership organization to expand its services 
and create a talent pipeline for the industry. 

Through a robust website and online portal, FaB 
now offers an online career center, complete with an 
industry job board for member company job postings, 
career videos that highlight the diversity of work within 
the industry, and other talent and attraction resources.

FaB has also worked closely with Milwaukee Area 
Technical College to develop three new academic 
programs, two of which began this fall. The new 
programming helps current workers advance their 
skills and introduces students to a food manufacturing 
career.

FaB has attracted an impressive group of employers 
who share the mission of making the Milwaukee 
Region an easy place to start, grow, expand and 
innovate a food and beverage enterprise. “It was 
important for us to invest in this effort,” said giacomo 
Fallucca, co-chair of FaB’s Advisory Council and 
president and CEO of Palermo’s Pizza. “The work FaB 
has already done to help ensure a pipeline of talent 
to support our continued growth was a key value to 
Palermo’s.”

 l to r: Kyle Cherek, host of the  
Wisconsin Foodie tv show; Hottest Kitchen 

Entrepreneur Winner Marcus Thie; and Dawn 
Kemple, Reliable Water Services

Marginal 
Income

$0-
13,620

$13,621-
27,250

$27,251-
204,370

$204,371-
300,000

$300,000+

Pre-Credit Tax

MAC Credit 
(Al * 7.5%)

Net Tax

Marginal 
Tax Rate

4.6%

6.15%

6.5%

6.75%

7.775%

$1,000,000

$627

$838

$11,513

$6,455

$54,425

$73,858

$75,000

$(1,142)

$250,000

$627

$838

$11,513

$3,080

$16,058

$18,750

$(2,692)

$100,000

$627

$838

$4,729

$6,194

$7,500

$(1,306)

$50,000

$627

$838

$1,479

$2,944

i
n all the political excitement 
surrounding collective bargaining 
changes in Wisconsin over 
the last two years, many 
Wisconsin residents and 
Wisconsin businesses missed 

what may have been the single most 
transformational business tax change 
since the creation of the Manufacturing 
and Equipment tax exemption passed in 
the 1970s.

The Manufacturing and Agriculture 
Tax credit (MAc) passed in the 2011-
12 state budget essentially phases 
out state income tax liability for 
wisconsin manufacturers by 2016. 
The MAC creates a credit on income 
derived from manufacturing or agricultural 
property in Wisconsin.  

The credit is phased in at:
• 1.875% in Tax Year 2013
• 3.75% in Tax Year 2014
• 5.526% in Tax Year 2015
• 7.50% in Tax Year 2016
  and beyond

As you can see from the chart below, with 
Wisconsin’s top business tax rate set at 
7.9%, and Wisconsin’s business tax code 
being marginalized as income increases, 
when fully phased in, this credit will 
essentially make manufacturing tax free 
in Wisconsin. This new law provides a 
powerful new competitive advantage for 
Wisconsin manufacturers and a powerful 
new tool in our arsenal as we reach out 
nationally and globally to attract new 
manufacturing to 
our state.

credit will be 
limited to the net 

income associated 
with the agriculture 

or manufacturing 
activity.

Marginal rates 
will be reduced in 
governor Walkers 
budget leading to 

a greater credit 
than in the above 

example.

Agriculture Income
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Your Name in Lights
Give a corporate gift, run an employee workplace campaign or become a United Way sponsor  
and receive a special billboard thank you. Each company is featured 300 - 600 times  
for one week on three to five  
digital billboards located on  
major area freeways.

Your Company Event at  
the Silver Screen

Small to mid-sized companies (25-500 people) that raise $2,500 new dollars 
for United Way of Greater Milwaukee with 50% employee participation will 
be entered to win a four-star meeting experience at the beautiful Majestic 
Cinema. Your guests (up to 90 people) will feel like stars as they’re treated 
to complementary food and beverages. Courtesy of The Marcus Corporation. 
(Value: $4,500.) For details, contact Linda at 414.263.8113

SUPPORT UNITED WAY
MMAC members who give a new corporate gift or hold a first-time employee 
workplace campaign will receive special recognition in MMAC communications.

Win the chance to host your next gathering  
at the Marcus Majestic Cinema.

M
A
J
E
S
T
I
C

Thanks to Lamar Advertising & Clear Channel Outdoor (media partners), plus GE Healthcare, Rockwell Automation & Wells Fargo (company sponsors).

UnitedWayMilwaukee.org

YOUR GIFT MATCHED
Your new or increased corporate 
gift could be matched through the 
Campaign Cabinet Challenge or the 
Johnson Controls Diversity Challenge 
Grants, which drive additional dollars 
towards community change.

PAID ADVERTISEMENT
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A merican Made Movie is a film on a mission: to 
remind Americans why U.S. manufacturing was, 
and can still be, the backbone of our economy.  
But according to the film’s producers, we all have a 
responsibility to buy goods produced in the U.S. 

This nearly 90-minute documentary, produced by Nathaniel Thomas 
Mcgill and Vincent Vittorio, resonated with local Milwaukee 
manufacturers when the producers made a one-day stop in Milwaukee 
on July 11 as part of the group’s tour of 32 cities in 32 days.

The Milwaukee visit kicked off with a press conference at Milwaukee 
School of Engineering’s Grohmann Museum, which houses the 
nation’s largest collection of “man at work” art. MMAC President Tim 
Sheehy and Milwaukee Mayor Tom Barrett both spoke about the 
strong manufacturing heritage of Milwaukee.

The producers and a film crew visited Ingeteam, a Spanish-based 
manufacturer of wind turbines in the Menomonee Valley; Palermo’s 
Pizza, where they enjoyed a special lunch; and mining giant Joy 
Global. The day finished with a screening of the movie before an 
audience of manufacturers and local officials. Following the movie, 
Dave Biddle, manager of technical services for Joy Global, and 
Dave Mitchell, president and COO of Monarch, received an award 
from the producers for their roles in promoting manufacturing through 
MMAC’s Manufacturing Careers Partnership.

MMAC plans to host a private screening of the movie in October in 
conjunction with Wisconsin’s “October is Manufacturing Month.” Watch 
your email for more details.

Movie encourages 
making and buying  
u.S. products

1.  David Mitchell, president/COO of Monarch, 
welcomes the movie crew to Milwaukee. 

2.  The Palermo family treated everyone to lunch 
in their company café.  

3.  Movie producers Nathaniel Mcgill and 
Vincent Vittorio, joined Ingeteam, Inc. CEO 
Aitor Sotes for a plant tour.

4.  MKE Dept. of City Development Commissioner 
Rocky Marcoux gave the group a whirlwind 
presentation on Milwaukee’s recent 
developments

5.  Shelley jurewicz, FaB Milwaukee, tours Joy 
Global with representatives from the movie.

6.  After the movie screening at the Oriental 
Theatre, Austin Ramierez, HUSCO 
International, and David Bahl, Weldall 
Manufacturing, gave their reactions  
to the film.

1 2

3 4 5 6

PAID ADVERTISEMENT
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152 ndall Member Meeting
Friday, October 25, 2013  •  11:00 AM - 1:30 PM

BMO Harris Bradley Center, Milwaukee
$650/table of 10  •  $65/individual

Join your board of directors and more than 1,000 MMAC members 
to learn about our collective accomplishments and our agenda to build a 

strong future for the Milwaukee Region.

11:00 am 
Registration/Networking

Noon-1:30 pm
Program, covering our public policy agenda, accomplishments and goals

Please register online at 

mmac.org/allmember
Registration deadline: Fri., Oct. 18

“our members are growing 
the regional economy one 
business at a time. together, 
we are working to create 
the best business climate 
for companies to expand 
and export.”

ulIcE PAyNE
MMAC Chairman 2011-2013 
President, Addison-Clifton, LLC

“the Milwaukee region’s 
amenities are truly world-class 
and set us apart from other 
cities across the nation and 
the world. We need to 
preserve and promote our 
distinctive assets.”

TED kEllNER
MMAC Chairman 2014-2016
Chairman, Fiduciary Management

“Small businesses, big 
businesses, aLL businesses, 
need the same thing: talented 
people who are prepared 
to be tomorrow’s innovators 
and leaders.”

MARy SchEIBEl
COSBE Chair, 2011-2013
Founder/Principal Owner, Trefoil Group

“the Milwaukee region is 
capitalizing on its core driver 
industries, which provide a 
great foundation to build on.  
We can take what we’re good 
at and make it even better.”

MARy ISBISTER
COSBE Chair, 2014-2016
President, GenMet

PRESENTINg SPoNSoRS

chAIRMAN’S cIRclE SPoNSoRS

coSBE SPoNSoRS

QuESTIoNS? Contact Karen Powell at 414.287.4166 or kpowell@mmac.org

Attivo Technologies/Microsoft 

The Business Council

Palermo Villa, Inc.

LaMacchia Enterprises, Inc.
The Mark Travel Corporation/Trisept Solutions

 Park Bank
 PS Capital Partners

152 nd

Working
t  getHer.
Building our region’s Future
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“The Milwaukee Region is capitalizing 
on its core driver industries, which 
provide a great foundation to build on.  
we can take what we’re good  
at and make it even better.”

MARy ISBISTER
Council of Small Business Executives Chair, 2014-
2016
President, GenMet 

“The Milwaukee Region’s amenities 
are truly world-class and set us apart 
from other cities across the nation and 
the world. we need to preserve and 
promote our distinctive assets.”

TED kEllNER
MMAC Chairman 2014-2016
Chairman,
Fiduciary Management 

sd
s

“Small businesses, big businesses, 
All businesses, need the same thing: 
talented people who are prepared to 
be tomorrow’s innovators and leaders.”

MARy SchEIBEl
Council of Small Business  
Executives Chair, 2011-2013
Founder/Principal Owner, Trefoil Group

View upcoming events at mmac.org/events  
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3. young professionals heard the inside scoop on 
Milwaukee’s changing lakefront on June 25. 

4. Michael cudahy, The Endeavours Group, 
spoke at the event.

5. Rocky Marcoux, MKE Dept. of City 
Development

6. FUEL members toured City Lights business 
park during an open house of the Menomonee 
Valley restoration project on July 17.

7. yPs got exclusive access to several award-
winning architectural and design firms.

2

4

5

3

6 7

Managers learned about increasing 
employee engagement in the social age at 
a FUEL event on June 20.

1. kristopher holley, Rockwell 
Automation

2) kim Seeling-Smith, CEO IGNIGHT 
Global

1

events



Leadership Luncheon w Rich Meesen 
(FUEL)

MMAC’s Council of Small Business Executives (COSBE) hosted the 2013 
Future 50 winners at its Sound Off event in July. The event allows winners to 
voice their opinions on the Milwaukee Region’s business climate.

1. Debra kessler, Palermo 
Villa, Inc.

2. Rashi Arora, MARS IT 
Corporation; Anthony 
corona, Transamerica; and 
jon Teraoka, W.I.S. Logistics

3. COSBE Chair Mary 
Scheibel, Trefoil Group

4. Future 50 sponsors walt 
jacobs, University of 
Wisconsin-Parkside, and Phil 
hickman, Park Bank

5. john Brennan, J.M. 
Brennan, Inc. and Tony 
Mallinger, Metal-Era, Inc.

6. Todd youngbauer, 
Transcendent LLC

7.  Mary Isbister, (center) 
leads the discussion at her 
table
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Palermo’s Pizza hosted an evening of networking 
with friends from VISIT Milwaukee and PCMA 
(Professional Convention Management Assoc.) for 
the July 19 Business After Hours.
8. Palermo’s features a wood-fired pizza oven.
9. Dan carr, Global Experience Specialists (GES)
10. Ann-Marie Parker, Maria Strand and Dana 

jones from VISIT Milwaukee
11. liz Barker, Hilton Garden Inn Milwaukee Park 

Place, and Tracy Anderson, Radisson Hotel 
Milwaukee West

events

14. Rich Meeusen, CEO of Badger Meter, 
spoke to young professionals about 
the importance of water to Milwaukee’s 
brand at a FUEL Milwaukee Leadership 
Luncheon on July 23.

12.  courtney Milliner and Pherin gregory 
from Kohl’s Corporation joined 200 
professionals at FUEL’s Summer Nights 
Boat Cruise on August 6.

13.  Bobby green, GE Healthcare, and 
Margaret Deheck enjoy the view of 
Milwaukee from Lake Michigan.

3 10

8

9  11

12  13

14
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5

Global business professionals enjoyed 18 holes 
and lots of sunshine at the MMAC’s World Trade 
Association annual golf outing held at Western 
Lakes Golf Club on July 24.

1.  Golfers at the starting line prepare for the 
shotgun start. 

2. (Back row) joe o’Brien, Brian karcher and 
Matt Boyd. (Front row) laura Ryczkowski, 
cheresa Stoll and Renee johnson from 
Deloitte.

3. Bruce glaub, BMO Harris Bank; Scott 
carpenter, Donnelly Logistics Services; 
Art kleine, Johnsonville Sausage; and jeff 
hawthorne, Bentley World Packaging

4. Mike hintz, Classic Cargo International, Inc.; 
Steve chybowski; and Thomas Tylka, M.I.S.

5. jan grosenick, Hatco Corporation, and Renee 
johnson, Deloitte

6. christopher Banks, AXA Advisors

7. jeffrey katz, United Milwaukee Scrap, and Dan 
Dieck, Dieck Executive Search

8. Kurt Wolf, Ron Mazmanian, chris winkler 
and Michael winkler, Aim Transfer & Storage

2
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events

Members of the Business Council – 
MMAC’s network of ethnically diverse 
businesses – discussed building a 
pipeline of suppliers and corporations for 
its Supplier Diversity Module at recent 
membership meeting.

14. kola Alayande, Maverixz Consulting 
Group LLC; ugo Nwagbaraocha, 
Diamond Discs International; and Ian 
Favill, New Age Data Center Solutions

The MMAC World Trade Association held a 
reception in honor of visiting ambassadors 
from Japan, Peru, Singapore and Vietnam.  
The group was in town promoting the 
Trans-Pacific Partnership.

9.   Pradeep Nedungadi, Visthar, and Ajita 
Rajendra, A. O. Smith Corporation

10.  Salim hawi, Oshkosh Truck, and lora 
klenke, WEDC

11. jack Takahashi, Milwaukee Career 
College, with the Ambassador of Japan.

12. Ambassador of Japan kenichiro Sasae 
and Tim Sheehy, MMAC

13. (l to r): Ambassador  of Vietnam Nguyen 
Quoc cuong, Linda Benfield, Foley 
& Lardner LLP; Ambassador of Japan 
kenichiro Sasae; Ambassador of 
Singapore Ashok kumer Mirpuri; 
Ambassador of Peru harold Forsyth; 
Stephanie holland and jim Fatheree, 
U.S. Chamber of Commerce

3
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COSBE’s Executive Roundtable members enjoyed 
a great day on the links at the Wisconsin Club - 
Country Club on August 5.

1. Robert Suycott, Tailor Made Benefits Solutions; 
Beth Rummel & Andrea laster, Merit Title; and 
David washebek, Lemberg Electric Co.

2. On-course event winners (l to r): Mark hanoski, 
Premier Management Holdings.; Rick Appleby, 
ActionCOACH of Elm Grove; Ed krajcir, Sunbelt 
Business Brokers, Patty Mueller, Idea Factory; 
Bobby kraft, First Edge Solutions; Mike Steger, 
Waukesha Metal Products; Mary Edwards, 
Coakley Brothers

3. laurel Schulz & Matt wallace, Diversified 
Insurance Solutions (event sponsor)

4. 50/50 raffle winner gregg Eisenhardt, Lemberg 
Electric Co.

5. Roundtable Chair gary Zimmerman, Creative 
Business Interiors, welcomes event eagle sponsor 
Dave Stamm, Stamm Technologies.

6. Winning foursome T.j. Marini, The PrivateBank; 
john gardner, Wonderware Midwest; Donald 
Murn, Axley Brynelson; sponsor Tim Starr, The 
Starr Group

7. Deborah Seeger, Patina Solutions, & Debra 
kessler, Palermo Villa, Inc.

8. Nancy hernandez, ABRAZO Multicultural 
Marketing, & jim Zehner, MMAC/Milwaukee 7
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MMAC MEMbER MILEStOnES
Congratulations to these companies celebrating membership anniversaries (August, September and October, 2013)

One Hundred Five Years

Meissner Tierney Fisher & Nichols S.C.

seventY Five Years

Julien Shade Shop, Inc.

sixtY Five Years

Scott, Inc.

FOrtY Years

Ken Michaels Furniture/Milw. Mattress

tHirtY Years

Hangers Unlimited, Inc.

The Business Journal Serving Gtr. Milw

twentY Five

BMO Harris Bradley Center

Cogmatic Machines, Inc.

InterContinental Milwaukee Hotel

Tailored Label Products, Inc.

twentY Years

ABB, Inc.

Community Care, Inc.

Duzynski Photography LLC

Mount Mary University

Natural Resource Technology, Inc.

Paragon Printing & Graphics

Pettit National Ice Center, Inc.

Potawatomi Bingo Casino

FiFteen Years

Bottom Line Marketing-Public Relations, Inc.

Cleary Gull Holdings

Hau & Associates S.C.

Lafarge North America, Inc.

Milwaukee Neurological Institute S.C.

New Resources Consulting

Props Unlimited LLC

Superior Support Resources, Inc.

ten Years

Altria Client Services, Inc.

American Heart Association

Burke Candy & Ingredients

Canopies

CS Logistics, Inc.

Desert Aire Corporation

Gonzalez Saggio & Harlan LLP

House of Harley-Davidson, Inc.

InPro Corporation

Jimmy John’s Milwaukee - Waterjjs, Inc.

MEC Companies

Palermo Villa, Inc.

Paul Davis Restoration & Remodeling

Quinlevan Commercial Real Estate, Inc.

Five Years

Acura of Brookfield

Anderson - Ashton, Inc.

Badger Boiled Ham Co., Inc.

Boys & Girls Clubs of Greater Milwaukee

Century Springs Water

Commerce State Bank

Concentra Medical Center

E-Freight Courier LLP

FirstPathway Partners LLC

The Gateway To Milwaukee

Great Lakes Distillery

The Iron Horse Hotel

MARS IT Corporation

Monarch Wealth Management, Inc.

Moore Construction Services LLC

PNC Financial Services Group

R.A. Smith National, Inc.

River West Shopping Ctr/Tri-Land Properties

Simons Plantenberg Consulting LLC

Smart Choice MRI LLC

Technology Resource Advisors, Inc.

TR Weiland Company, Inc.

One Year
ABM Parking Services
Advantage Performance Group
Alaris Group
American Roller & Plasma Coatings
Autism Speaks
Becky’s Blissful Bakery
Brookpoint Church
Center for Teaching Entrepreneurship
Compass Benefit Specialists, Inc.
Davidson Marketing Group
Delta Air Lines, Inc.
Endpoint Solutions Corp.
Engman-Taylor Company, Inc.
FiscEx
Generation Growth Capital, Inc.
Great Impressions LLC
Great Midwest Bank 
Greenfire Management Services
Gutlass Erickson Bonville & Larson
Hero Plumbing
Hispanic Professionals of Milwaukee, Inc.
Home Depot
Institute Of Kings And Priests
Lakeland Area Bus Service
The Living Church Foundation, Inc.
Marian University
Massage Envy - Whitefish Bay
Material Recovery, Inc.
Maverixz Consulting Group LLC
Maysteel LLC
Milwaukee Marriott Downtown
One Positive Place
Pinnacle Workspace Solutions
PROforma ScoutPromotions
Ramada Plaza Milwaukee Airport
The Rodell Group LLC
Royal Academy of Dance
Signature Flight Support Corporation
Swick Technologies
The Synergy Companies
TJ Hale Company
United Payroll & HR Services
Uzelac Industries, Inc.
Weldall Manufacturing, Inc.



nEW MMAC MEMbERS (JUnE-AUgUSt 2013)
Support your fellow members by doing business together.

African American Chamber of Commerce 
of Greater Milwaukee 
Eve Hall - President/CEO 
633 W. Wisconsin Ave., Ste. 1009
Milwaukee, WI 53202
(414) 462-9450 ....................... www.aaccmke.org
Association

AG Architecture
Eugene Guszkowski - Senior Principal
1414 Underwood Ave., Ste. 301
Milwaukee, WI 53226
(414) 431-3131 ......................... www.agarch.com
Architects

Amalga Composites, Inc.
Steven Tiffany - CFO
10600 W. Mitchell St.  •  West Allis, WI 53214
(414) 453-9555 ...... www.amalgacomposites.com 
Manufacturers - Special Equipment

B&M Enterprisez
Myesha Anderson - Owner
4818 S. 76th St., Ste. 130  •  Greenfield, WI  53220
(414) 399-7402 .............. www.bmenteprisez.com 
Cleaning & Contracting Services

Badger Magnetics, Inc.
Pamela Lefeber
Director of Sales Engineering & Marketing
7939 W. Tower Ave.  •  Milwaukee, WI 53223 
(414) 362-4441......... www.badgermagnetics.com 
Electronic Controls Components

Bank of America Merrill Lynch
Drew Slocum - Vice President
20975 Swenson Dr.  •  Waukesha, WI 53186
(262) 207-3330 ............................ www.baml.com 
Banking

Best Guard Services
Billy Anderson - Owner
4818 S. 76th St., Ste. 130
Greenfield, WI  53220
(414) 745-4738 ........www.bestguardservices.com 
Security & Event Staffing

BI Worldwide
Rae Ann Good - Director, Wisconsin
W156 N8327 Pilgrim Rd., Ste. 301
Menomonee Falls, WI 53051
(262) 835-2554 ................. www.biworldwide.com 
Business Consultants

Braeger Financial Group LLC
Gary Bakker - COO
500 W. Silver Spring Dr., Ste. K-200
Glendale, WI 53217
(414) 847-6393 .......... www.braegerfinancial.com 
Financial Services

Café  Benelux & Market  
346 N. Broadway  •  Milwaukee, WI 53202
(414) 501-2500 ................. www.cafebenelux.com 
Restaurants

Café  Centraal
2306 S. Kinnickinnic Ave.
Milwaukee, WI 53207
(414) 755-0378 ................ www.cafecentraal.com 
Restaurants
  
Café  Hollander - Downer 
2608 N. Downer Ave.  •  Milwaukee, WI 53211 
(414) 963-6366 ............... www.cafehollander.com 
Restaurants
  
Café  Hollander - State St.   
7677 W. State St.  •  Milwaukee, WI 53213
(414) 475-6771 ............... www.cafehollander.com 
Restaurants

Casper Coffee & Vending
Ron Mottl - Vice President
6746 N. Sidney Pl.  •  Milwaukee, WI 53209
(414) 228-6500 ............... www.caspercoffee.com 
Coffee/Tea - Retail

CH Robinson, Inc.
Keith Chyla - General Manager
10411 Corporate Dr. , Ste. 210
Pleasant Prairie, WI 53158
(262) 857-4261 .................. www.chrobinson.com 
Logistics & Transportation

Classic Cargo International, Inc.
Monica Hintz - President
300 N. Chicago Ave. 
South Milwaukee, WI 53172
(414) 571-2807 ............................. www.ccintl.net 
Freight Forwarding

Cleveland Auto Repair
Joshua Sneesby - Owner 
8440 W. Cleveland Ave.  •  Milwaukee, WI 53227
(414) 321-1130 
www.clevelandautorepair.webs.com
Auto Repairing/Service

Common Ground Healthcare Cooperative
Daren Allen - VP Business Development
120 Bishops Way, Ste. 150
Brookfield, WI 53005
(414) 455-0500
www.commongroundhealthcare.org
Health Care Services

Council of Supply Chain Managment  
Professionals - Milwaukee Roundtable
Claudia Knowlton-Chike - President
300 W. Edgerton Ave., Ste. C
Milwaukee, WI 53207
(414) 489-0268 ......... www.cscmp-milwaukee.org 
Business/Trade Organizations

Dieck Executive Search, Inc.
Bonnie Nolan - Director of Administration
30 Rough Lee Ct.  •  Madison, WI 53705
(608) 238-1000... www.dieckexecutivesearch.com 
Executive Search

Extension, Inc.
Joey Barian - Account Manager
700 W. Virginia St.  •  Milwaukee, WI 53204
(414) 727-1715 ...... www.extensionrecruiting.com 
Employment Agencies Temp/Permanent

FacilityNow, Inc.
Elaine Burns - President
9400 W. Bluemound Rd.  •  Milwaukee, WI 53226 
(414) 403-3918 .................... www.facilitynow.com 
Facilities Maintenance

FranNet Of Wisconsin
Perry Zukowski - Senior Vice President
625 Broadway St.  •  Libertyville, IL 60048
(847) 254-9757 ........................ www.frannet.com 
Business Consultants

Garden Fresh Foods 
Maria Russo - Controller
726 S. 12th St.  •  Milwaukee, WI 53204
(414) 645-1000 ....... www.garden-freshfoods.com 
Food Processing

Graphics Systems Corporation
David Kasinskas - President 
W133 N5138 Campbell Dr.  
Menomonee Falls, WI 53051
(262) 790-1080 ............................ www.gxsc.com 
Computer Software Service

>> View the full membership directory and 
market your company at mmac.org/directory

32   |    Milwaukee Commerce, Fall 2013



new
 m

em
bers

 mmac.org    |     33

Holiday Inn Hotel & Suites
John Jordan - General Manager
545 W. Layton Ave.  •  Milwaukee, WI 53207
(414) 482-4444 ................ www.himkeairport.com 
Hotels

Human Resource Services, Inc.
Jessica Ollenburg - President/CEO
2325 Parklawn Dr., Ste. R
Waukesha, WI 53186
(262) 754-6980 ......................... www.askhrs.com 
Human Resource Consultants

International Customs Services, Inc.
Ruth Girmscheid  
N64 W24801 Main St., Ste. 121
Sussex, WI 53089
(262) 820-2700...................... www.icsbroker.com 
Customs Broker

Juno Logistics
Aaron Stenz - Business Solutions Manager
333 Pierce Rd., Ste. 250  •  Itasca, IL 60143 
(630) 735-0150 ................ www.junologistics.com 
Freight Forwarding

JWS Classics LLC
John Splude - Owner
6900 Parkview Rd.  •  Greendale, WI 53129 
(262) 923-0632 ................. www.jwsclassics.com 
Automobile Parts/Supplies - Classic/
Collector/Antique

Kasana Gourmet LLC
Ana Docta - President
241 N. Broadway  •  Milwaukee, WI 53202
(414) 224-6158 ................ www.kasana-mke.com 
Catering

KBS Construction, Inc.
Rich Severson - Project Manager
4425 W. Mitchell St.  •  Milwaukee, WI 53214 
(414) 383-6100 ........... www.kbsconstruction.com 
Construction Companies

Krueger Communications, Inc.
Allen Krueger Jr. - Executive Vice President 
12515 Knoll Rd.  •  Elm Grove, WI 53122
(262) 786-4830 ................. www.kciteam.com 
Telecommunications

Lammi Sports Management
Dan Cary
161 S. 1st St., Ste. 320  •  Milwaukee, WI 53204 
(414) 727-3600 ................ www.lammisports.com 
Marketing - Sports

Legends of the Field
Denise Fink - Customer Service Manager
714 Rose Dr.  •  Hartland, WI 53029
(262) 367-1300 ......... www.legendsofthefield.com 
Sports Memorabilia

Medicor Technology Learning Institute
Amy Potokar - VP of Business Development
6140 W. Executive Dr., Ste. G
Mequon, WI 53092
(877) 271-3960  
Healthcare Technology

Midwest Stairs and Iron, Inc.
Howard Wurgler - President
679 S. 76th St.  •  Milwaukee, WI 53214
(414) 483-2890 ...................... www.mwstairs.com 
Ornamental Metalworks

MPI - Making a Positive Impact
Andrew Schwartz - President
983 Badger Circle  •  Grafton, WI 53024
(262) 375-7525 ............ www.coinsofamerica.com 
Marketing Programs/Services

PAK Technologies, Inc.
Sharon Herbes - Controller/HR Manager
7025 W. Marcia Rd.  •  Milwaukee, WI 53223
(414) 371-3100 ....................... www.paktech.com 
Chemical Manufacturing

Parallel Employment Group, Inc.
Leah Gulyas - Marketing Coordinator 
1126 S. 70th St., Ste. S406A
West Allis, WI 53214
(414) 443-0525 ..... www.parallelemployment.com 
Employment Agencies

Peter Schwabe, Inc. 
Jason Hess - Sales Manager
13890 Bishops Dr., Ste. 100
Brookfield, WI 53005
(262) 662-5551 .................... www.pschwabe.com 
Contractors - General

Provade
Peter Parks - VP Product Management
770 N. Jefferson St., Ste. 230
Milwaukee, WI 53202
(414) 395-8050 ...................... www.provade.com 
Software Publishers & Developers

Quality Power Solutions 
Rich Cotten - Director Data Center Solutions 
5718 Manufacturers Dr.  •  Madison, WI 53704 
(608) 661-4794 .................... www.qpsolutions.net 
Computers, IT & Technology

Rhyme
Mike Steinhoff - President
330 S. Executive Dr.  •  Brookfield, WI 53005 
(800) 362-4333 ..................... www.rhymebiz.com 
Office Equipment Sales & Service

St. Joseph Academy
Todd Beadle - President/CEO
1600 W. Oklahoma Ave.  •  Milwaukee, WI 53215 
(414) 645-5337............................. www.cdcsj.org
Academic-Elementary & Child Development 
Center

Steam Marketing Group
Nancy Ring - Lead Coordinator of Marketing & 
Special Events 
P.O. Box 1052  •  Brookfield, WI 53008
(414) 687-3505 www.steammarketinggroup.com 
Advertising Agency/Counselors

The Grandy Financial Group
Wayne Grandy - Owner
13555 Bishops Ct., Ste. 200
Brookfield, WI 53005
(262) 717-6085 
www.thegrandyfinancialgroup.com
Financial Services

The Lowlands Group LLC
Tracy Broekman - Controller
1421 N. Water St.  •  Milwaukee, WI 53202
(414) 223-4100 ............. www.lowlandsgroup.com 
Restaurants

Trisept Solutions
John Ische - President/CEO
777 W. Glencoe Pl., Ste. 300
Milwaukee, WI 53217
(414) 934-3900 ............ www.triseptsolutions.com 
Information Technology

University of Wisconsin-Whitewater
Christine Clements 
Dean, College of Business & Economics
800 W. Main St. 
Whitewater, WI 53190
(262) 472-1343 .............................. www.uww.edu 
Schools - Academic College/Universities

University of Wisconsin-Whitewater College of 
Business & Economics
Christine Clements 
Dean - College of Business & Economics
800 W. Main St.  •  Whitewater, WI 53190
(262) 472-1918 .............................. www.uww.edu 
Schools - Academic College/Universities

Zimmerman Architectural Studios, Inc.
Mark Zimmerman - Vice President 
2122 W. Mount Vernon Ave.  
Milwaukee, WI 53233
(414) 476-9500 ..................... www.zastudios.com 
Architects
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UpCOMIng 
MMAC EvEntS

Register online at mmac.org/events
 

IntERnAtIOnAL bIz SERIES: MExICO  
Thursday, october 3

  7:30 AM - 9:00 AM 
Learn about the challenges of doing business in this neighbor to the south.

thE REbEL LEAdER: bUILdIng A bUSInESS 
thE UnCOnvEntIOnAL WAy

Tuesday, October 8
4:00 PM - 6:30 PM

Join local CEOs and their management teams for this late-afternoon 
program featuring Bob Hillis, CEO & founder, Direct Supply, Inc.

LEAdERShIp dIALOgUE 
WIth COUnty ExECUtIvE ChRIS AbELE 

wednesday, october 9
4:00 PM - 6:30 PM

Join County Executive Chris Abele in a discussion on the 2014 budget 
and his vision for Milwaukee County.  

FOOd & bEvERAgE IndUStRy FORUM: 
LESSOnS FROM thE WAtER COUnCIL  

Thursday, october 17
 5:00 pm - 7:30 pm

Dean Amhaus, president/CEO of the Water Council, will discuss the organization’s 
latest mark on the industry, its Global Water Center – a water technology accelerator  

and adjacent water industry park.   

MMAC ALL MEMbER MEEtIng
Friday, october 25
11:00 AM - 1:30 PM

Join your board of directors and your fellow members to celebrate 152 years of 
progress in the Milwaukee Region. The luncheon meeting provides key insights into 

the top issues facing the Milwaukee Region.  

MILWAUKEE bUCKS pREvIEW LUnChEOn
Monday, October 28

11:00 AM - 1:30 PM 
Get in the huddle to meet the players and new coach!



756 N. Milwaukee St., Suite 400  •  Milwaukee, WI 53202-3767

Interested in advertising in the next 
issue of Milwaukee Commerce?

Visit mmac.org/advertising for full details 
or contact Jim Wall at (414) 287.4119
or jwall@mmac.org 
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