
Fall 2017 - Volume 96, No. 3

MILWAUKEE 
COMMERCE

Comnia doluptio estiatus nonsendam 
venditius eatem ex et voluptatem non

Aug/Sep 2015 - Issue 04

From the President

Things don't happen, 
 they are made to happen

Perspectives from

Susan Koehn -  
Milwaukee 7 Talent Partnership

Mark Mone - University of 
Wisconsin-Milwaukee 

Dr. Bryan Albrecht - Gateway 
Technical College

Jim Paetsch - Milwaukee 7

INCLUDES:
NEW MMAC MEMBERS 
EVENT PHOTOS
MEMBER MILESTONES

Economic impact  
of Foxconn reaches 
far beyond initial 
development

Bret Mayborne - MMAC

PAGE

06

A letter to the 
Wisconsin Business 
Community

Terry gou - Foxconn

PAGE

10

THE RIPPLE EFFECT  
OF ECONOMIC 

DEVELOPMENT WINS



2    |     Milwaukee Commerce, FALL 2017

PAID ADVERTISEMENT

Partnering for Growth
As long-standing partners in Southeastern Wisconsin’s business success, our 
attorneys are dedicated to helping clients face important issues, execute sound 
strategies, and achieve business goals—all while building lasting relationships.

reinhartlaw.com ⋅ 414.298.1000
MILWAUKEE ⋅ MADISON ⋅ WAUKESHA ⋅ CHICAGO ⋅ ROCKFORD ⋅ DENVER ⋅ PHOENIX
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PAID ADVERTISEMENT

The evolution of the manufacturing 
industry offers both unprecedented 
opportunities and ever-present 
challenges for today’s companies. 
Globalization, a next-generation 
workforce and advanced technology 
have made conducting business 
more competitive and fast-paced 
than ever before.

At Reinhart, we know that it is 
essential for companies to have a 
legal partner that understands the 
wide range of complex issues they 
face. That is why our experienced 
attorneys serve as strategic advisers 
to clients worldwide, working with 
them to capitalize on opportunities 
and navigate obstacles. 

With a proven record of helping 
businesses succeed in evolving 
business environments, we deliver 
a combination of legal advice, 
business acumen and superior 
service perfectly matched to each 
client’s unique situation.

reinhartlaw.com
414.298.1000

Jerry Janzer
CEO
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WHERE  
FUTURE PLANS

Member FDIC. (8/17) 10798 

BECOME REAL-TIME 
REALITIES.
 Experience the better side of banking™

John Utz
EVP, Head of Corporate Banking 
and Milwaukee Market President
414-278-1856
John.Utz@AssociatedBank.com
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Member FDIC. (8/17) 10798

As the largest financial services 
company headquartered in Wisconsin, 
Associated Bank has a longstanding 
commitment to strengthening our 
communities. From personalized 
service and customized financial 
solutions to corporate giving and 
employee volunteerism. We seek to 
make life better for all members of the 
communities in which we serve. 

What sets us apart? We focus on you, 
understanding your unique challenges 
and providing tailored solutions that 
meet your needs and help you reach 
your goals. We’re large enough to 
handle the most complex of business 
needs, yet still local and aware of  
what our clients and communities  
need to succeed. 

To experience the better side of 
banking, visit us at AssociatedBank.com 
or call 414-278-1856.

EXPERIENCE  
THE BETTER SIDE 
OF BANKING™

John Utz
EVP, Head of Corporate Banking 
and Milwaukee Market President
414-278-1856
John.Utz@AssociatedBank.com

From the President

THINGS DON'T HAPPEN, 
THEY ARE MADE TO HAPPEN

Former MMAC board member and CEO 
of MGIC Lee Kendall used to say, “things 
don’t happen, they are made to happen.”

Never is this truer than when it comes 
to attracting corporate expansion 
projects. M7, our regional economic 
development team, is scouring industry 
periodicals, tracking global trends, and 
doing a lot of old fashioned cold calling 
— all to attract capital investment and 
job growth to the region.

TIM SHEEHY
MMAC PRESIDENT

While all eyes have been on Foxconn (including ours), during the past 18 
months, M7 has successfully closed 28 corporate attraction projects that 
will produce 5,577 jobs, with a payroll of $341M, and an average wage 
of $61,000. The combined capital investment will total $584M. Those are 
impressive results.

What often goes unnoticed is the “ripple effect” from these projects. Simply 
put, and factually supported by our chief economist, each job created has a 
multiplier attached to it based on the industry that job is in. For example,  
a job created in electronics manufacturing has a multiplier of 2.7, 
meaning every 10 direct jobs in an electronic manufacturing company will 
support another 17 jobs outside the company. These are called “indirect 
jobs,” and “induced jobs.” They come from activity like supply chain 
purchases, services provided, and payroll dollars circulated in the housing 
and hospitality industry. This is not monopoly money, it’s real income 
coursing through the region’s economy. 

Case in point: the total of 5,577 jobs from the 28 M7 attraction and 
expansion projects are likely to support an additional 9,500 jobs in the 
region. The ripple effect is real. This is possible through an aggressive effort 
to improve the business climate and a focused effort to market the region 
to prospective investors.

MMAC and M7 are committed to making economic development happen!  
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Economic impact of 
foxconn reaches far beyond 
initial development

By the Numbers

By BRET MAYBORNE, MMAC Economic Research Director

W
hen we talk about economic development we usually talk 
about jobs — how many jobs will be created by this or 
that new plant or office in the region. In reality, economic 
development and the growth that results is predicated on 
bringing new dollars into the region from outside the region. 
Dollars that were not here previously. 

All this initial economic activity (direct impact) creates another round of spending, and 
another and another and so forth (indirect and induced impacts). These new dollars 
spent in the region create a ripple effect of jobs, income, new business, and support new 
household creation, etc. In the case of Foxconn, this ripple effect will likely be more like 
a wave felt during the recent hurricane season!

But it is not a perpetual motion machine. As spending leaks out of the region, say a 
local company purchases supplies from outside the region, the benefits to the region 
begin to draw down. The aggregation of all these rounds of spending generates the 
multiplier effect.

Supply chain extends multiplier effects
The multiplier effect varies by industry. Some, like manufacturing, have high  
multipliers while others — retail as an example — have lower multipliers. Industries  
that have an extensive supply chain built up in the region will have higher multipliers 
than those that do not because dollars and spending stay in the region for more rounds 
of spending.

With this said, the impact of an investment in the region such as Foxconn is significant 
to say the least. Foxconn’s $10 billion investment is projected to directly create 13,000 
jobs, nearly $1 billion in worker compensation, and $7.6 billion in economic output 
statewide. When indirect and induced impacts are added in, total impacts would 
be 35,000 jobs, $2.1 billion in worker compensation and over $11 billion in output, 
according to an Ernst & Young analysis.  

What should not be lost in all the debate is that beyond the direct Foxconn investment 
are the supplier investments that follow. A unique supplier base that will likely develop 
in the region, not only supporting Foxconn but creating a whole new cluster.  A new 
cluster largely unique to the U.S. Opportunities such as these are rare.

$10 BILLION INVESTMENT

Indirect and 
induced impacts

35,000 jobs

$2.1 billion in 
worker compensation

More than $11 billion 
in output

}
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Economic impact of 
foxconn reaches far beyond 
initial development

MMAC is proud of our ongoing  partnership 
with the National Chamber Program and 
Office Depot/OfficeMax to deliver you 
steep discounts on the office supplies and 
day-to-day shopping most crucial to your 
organization’s needs.

Because of your membership you are 
eligible to receive:

•  15-55% less than market  
price on a 350 item office 
supply core list

•  5-55% less than market price 
on a 500 item cleaning and 
break room core list

•  3-30% less than market  
price on a 600 item  
technology core list

•  5-15% less than market price 
on non-core items

Learn more at 
mmac.org/officedepot.html

 

Member Milestones

Congratulations to companies 
celebrating MMAC membership anniversaries 
June, July, and August 2017

90 YEARS
Park Bank

85 YEARS
Maders Restaurant

75 YEARS
F.J.A. Christiansen Roofing Co., Inc.

70 YEARS
Global Industrial
Grunau Company, Inc.
Rickert Industries

65 YEARS
Management Decisions, Inc.

60 YEARS
Bonded Transportation Solutions, Inc.

55 YEARS
HNTB Corp.

40 YEARS
Campbell Soup Supply Company

30 YEARS
David Hobbs Honda
Toyota of Brookfield

20 YEARS
American Cancer Society-Midwest Div.
Blankstein Enterprises
Christine McMahon & Associates
Church Metal Spinning Co., Inc.
David J. Frank Landscape Contracting, Inc.
Laughlin/Constable, Inc.
Packaging Solutions, Inc.

15 YEARS
Blomquist Benefits
Lena’s Foods
Noble Diagnostics, Inc.
Premier Medical Staffing Services
Red Brown Klé Marketing Comm.
Tom Donahue Trucking, Inc.
WorkWise

10 YEARS
Brenner Corp.
Wisconsin Community Services, Inc.
Ziegler Capital Management

5 YEARS
American Roller & Plasma Coatings
CityCenter At 735 (Compass Properties)
Convenience Electronics, Inc.
Greenfire Management Services
Hilton Garden Inn Milwaukee Downtown
Nelson Container Corp.
PAVE - Partners Advancing Values in Education
RSM US
The Living Church Foundation, Inc.

1 YEAR
Allcon
America Works of Wisconsin, Inc.
Arthur J Gallagher & Co.
Ascension Health
Attention Era Media
Bresser’s Information Services
Capacity Strategies
Capri Senior Communities
Choice Construction Companies, Inc.
City of Oak Creek
Delta Dental of Wisconsin
DiGiApp Technologies 
Economics Wisconsin
Empire Level Manufacturing
Exponential Careers
Familia Dental - Fond du lac Ave.
FHK Insurance Services
Final Cut Multimedia
Fred Astaire Dance Studio of Milwaukee
FridayWire SEO
Gibb Building Maintenance Co., Inc.
Glenwood
Harley-Davidson Museum + MOTOR Bar  

& Restaurant 
Heartland Payment Systems
Hyland Crossings
James Curtis Legal Services 
Kari Kelley, LMT
Kelley Communications, Inc.
Killarney Kourt
Kowal Investment Group
Krones, Inc.
Landmark of West Allis
MB Solutions Marketing & Branding
Milwaukee Area Technical College - Mequon 
Milwaukee Area Technical College - Oak Creek
Milwaukee Area Technical College - West Allis
Misix
Mulberry Glen
My Personal Career Coach
New Berlin Plastics, Inc.
PCC (Professional Control Corp.)
Porta-Painting
Professional Meeting Facilitator
RAM Group, Inc.
Rapco, Inc.
RMM Solutions
SC Aviation, Inc.
Senior Diamond Referrals
St. Catherine Commons
Staff Electric Co., Inc.
Stratus Industries
Summit Woods
TAPCO, Inc.
The Gables of Germantown
Tredo Group
WEM Automation  
Wilson Commons - The Chopin
Wisconsin Veterans Chamber of Commerce
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Milwaukee 7 Vice President of Corporate Relocation and 
Expansion Jim Paetsch was on the front lines of the Foxconn 

project since day one. Below, Jim shares the background and 
the experience of working with the company that will re-

shape the Milwaukee Regional economy.

Q How did the project 
first begin?

A Early in the year, I ran across 
a news article in the Wall 

Street Journal reporting that 
Foxconn was thinking about placing 
a manufacturing plant in the US. 
So, Logan Dawson from the M-7 
team called them. A lot. But got no 
response. About one month later I was 
sent a blind RFP from the state for an 
anonymous manufacturing project. 
We submitted our response on March 
15. At that point, we had no idea it 
was from Foxconn. In April, we then 
got word from WEDC that Foxconn 
had met with Governor Walker at 
the White House and they were 
interested in Wisconsin. After that 
came a rapid exchange of information 
and waves of Foxconn people started 
coming to southeastern Wisconsin — 
doing due diligence on workforce, real 
estate, supply chain and many other 
items. All along, we certainly knew 
there were considering other states, 
but the interest in Wisconsin seemed 
sincere. 

Q What factors worked in 
Wisconsin’s favor?

A I think a lot of things lined-up in 
our favor, many of which were 

years in the making, to get this deal 
done. For competitive projects of this 
scale, we have to get everything right. 
A deficiency in any single area can 
cause a company to look elsewhere. 
$10 billion is a lot for a company 
to invest. Foxconn needed to be 
confident in the labor and regulatory 
environment, our tax structure, 
our transportation and logistics 
infrastructure. Moreover, they needed 
to be confident in our ability to 

sustain these advantages. I think 
we checked every box in ways 
that competing locations did not. I 
also think our team gave Foxconn 
confidence that we’d be a long-
term, reliable partner. 

Q How did M7 make  
a difference?

A I don’t think 12 years ago 
we would have been capable 

of handling this project. But in that 
time, we’ve identified the things that 
differentiate us from other locations in 
the United States, and we’ve learned 
how to communicate those factors in 
a compelling way.  And we’ve certainly 
become better in understanding 
how deals get put together and how 
companies make location decisions. 
Bottom line, we spend our time trying 
to understand what will drive the 
investment decision and responding 
from there. It’s classic accumulation 
of advantages.  The more deals we get 
done, the more opportunities we get 
in the future.  

Q Why is a team approach 
important?

A I haven’t worked on a lot of 
deals in which we worked 

alone. We need strong state and 
local partners. Over time, we’ve built 
trusting relationships with those 
partners. We all have roles to play and 
trust each other to do our respective 
jobs. Regionalism is about more than 
rhetoric. It’s about working together 
on real-time opportunities to attract 
jobs and investment. That’s how we 
get to know each other. And when we 
win, it’s all the more sweeter because 
we did it together.

Q What was so unusual 
about this deal?

A The sheer number of people 
involved on the company side. 

With most site selection projects, 
you’re dealing with a handful of 
people from the company side, maybe 
five or so. On the Foxconn project, we 
dealt with hundreds of people, all of 
whom were important and needing 
some form of assistance from us. I 
never experienced anything like it.

Q How transformative  
do you think Foxconn 
is going to be for the 
Milwaukee region?

A I don’t think we fully 
understand the effect of this. 

The manufacturing site is the size of 
Shorewood. It’s going to change our 
ability to attract people. It will change 
our population trajectory as a state. 
It’s not just Foxconn with 13,000 
employees, it’s the potential for 150 
suppliers and all the spinoff and 
ancillary benefits. This development 
puts us front and center in the digital 
economy. It’s the biggest corporate 
attraction project in US history and 
they chose southeastern Wisconsin. 
It’s a clear statement that we can 
compete with anybody.  
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Letter to the Wisconsin 
Business Community:
The reception we have received from the 
Wisconsin business community ever since 
we announced on July 26 our plans to build 
a state-of-the-art liquid crystal display (LCD) 
panel manufacturing facility in Wisconsin 
as part of the 8K+5G ecosystem we will be 
creating has certainly validated our selection 
of your state as the hub for our plans to re-
build a technology manufacturing industry in 
the United States. 

My thanks goes out to the Office of American 
Innovation in the White House and Governor 
Walker and his great team for the support 
they have given me and my team in our initial 
search process and finally in the negotiations 
that led to our commitment to invest $10 
billion in Wisconsin. 
We are looking forward 
to breaking ground 
on the 1,000 acre site 
and to partnering with 
companies throughout 
Wisconsin to bring our 
vision to life.

As I said in the East 
Room in the White 
House on July 26, the 
time is right to invest 
our capital in the 
United States because 
of the pro-business 
policies that have 
been introduced and 
by the commitment 
of governments at all levels in Wisconsin. 
Infrastructure and economic environment that 
will be created is a catalyst for the success 
of our initiative and that of the other U.S. 
and global companies that will become part 
of the manufacturing capability that will be 
established in this great state.

We chose Wisconsin as the center of our U.S. 
investment plans for many reasons, but high 
on the list was the talented and committed 
Wisconsin workforce. Other important factors 
were the strength of the state’s educational 
system and its long history of working with 
industry on training and research and  
 

development programs. The state has a high 
quality of life including a comprehensive 
healthcare system that will enable us to recruit 
and retain the workforce we need to not only 
build our manufacturing capability, but also 
ensure that we remain the global industry 
leader across a range of technologies.

Foxconn’s vision has always been to 
provide technological products and 
solutions that bring convenience each 
and every day to people in all walks of life 
throughout the world. We believe that by 
investing in innovation, we are securing the 
future of our company and our employees 
and our continued success as a sustainable 
business. Let me assure everyone that 

our commitment 
to Wisconsin is 
long-term and our 
goal is to build an 
industry that will 
go well beyond 
just our company 
and, in the process, 
position Wisconsin 
as a model for 21st 
Century advanced 
manufacturing.

As part of the 
people-centric 
approach we 
take to our 
development, we 
are focused on 

continually enhancing everything we do 
at Foxconn in a way that supports our 
pledge to be socially and environmentally 
responsible and a good corporate citizen. 
We will be applying the latest technologies 
and best global practices to our operations 
in Wisconsin and we look forward to being 
a contributing member of the Wisconsin 
business community.

Thank you for welcoming our company and 
for creating the environment for our joint 
success, we can’t wait to get started on our 
“Made in America” journey.

Terry Gou
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"We are looking forward 
to breaking ground 
on the 1,000 acre site 
and to partnering with 
companies throughout 
Wisconsin to bring our 
vision to life."

Terry Gou,
Chairman of Foxconn



Learn more at www.mmac.org/Foxconn.html

Building the Foxconn supply chain

Measured by jobs, 
Foxconn's capital 
investment of $10 
billion with 13,000 
potential jobs is the 

largest corporate attraction project 
as well as greenfield investment by a 
foreign-based company in U.S. history. 
And it is happening right here in 
southeastern Wisconsin.

With a floor area of 20 million sq. feet, 
the Foxconn campus will become one 
of the largest manufacturing campuses 
in the world — eclipsing the New 
Century Global Center in Chengdu, 
China, the Tesla Gigafactory in Sparks, 
Nevada, and the Boeing facility in 
Everett, Washington.

Foxconn’s investment will create 
the first liquid crystal display (LCD) 
manufacturing facility in North America 
and the only one that is not located  
in Asia.

The new Foxconn plant is projected to 
support more than 35,000 jobs on an 
ongoing basis when fully operational. 
There will also be the one-time 
economic stimulus from a $10 billion 
capital investment to construct and 
equip the facility. Construction and 
equipment sourced in Wisconsin is 
estimated to be $5.7 billion, fueling 
16,000 construction and related jobs 
over the four-year construction period. 
The 13,000 Foxconn workers are 
projected to earn an average base wage 
of $53,875, with benefits pushing total 
average compensation to $73,500.

Foxconn supplier 
opportunities
MMAC continues to assist Foxconn in 
a number of areas, including supply 
chain sourcing as the company 
compiles potential suppliers for its new 
manufacturing. If you are interested 
in being a potential vendor, we are 
requesting the following:

•  Complete the Milwaukee 7 Supply 
Chain Form on mmac.org/foxconn.
html to provide your contact 
information and company description 
with key products/services.

•  Create a profile on the Wisconsin 
Supply Chain Marketplace portal at 
www.wisupplychainmarketplace.com

•  Stay tuned for future emails from 
MMAC that include additional 
information on the best way to 
facilitate connections between 
Foxconn and local companies.

Additionally, a subcommittee of the M7 
Next Generation Manufacturing Council 
is convening supply chain professionals 
and academics to build a regional 
and statewide capacity to effectively 
manage an ongoing sourcing system to 
support business attraction and existing 
regional companies on an ongoing 
basis. The new Wisconsin Supply Chain 
Marketplace is an important piece of 
this system.
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Become a talent magnet to  
attract and retain
• Focus on marketing your company as an “employer of choice” 

in a crowded marketplace. Does your website engage young 
and diverse audiences? Is the careers page on your website 
easy to find? Are job postings written to attract candidates? 

• Market your company and careers where work-ready talent is 
congregating – in young professional groups, alumni groups, 
profession-focused “meet-up” groups.

• Consider working with organizations that train and place 
non-traditional sources of manufacturing talent: veterans, 
women, underemployed workers, or previously incarcerated 
individuals.

• Increase first-year retention rates by rebooting your 
onboarding strategies, on-the-job training programs, and 
consider providing career mentors to new hires. 

By Susan Koehn  - Director, Milwaukee7 Talent Partnership

ATTRACTING NEXT GENERATION MANUFACTURING  TALENT IN SOUTHEAST WISCONSIN

A
s we watched the July 26 White House announcement of Foxconn’s historic investment in Southeast Wisconsin, I 
overheard a colleague whisper, “who is going to fill all those jobs?” Local manufacturing employers have probably 
asked the same question and considered the impact of a huge new competitor in the war for skilled talent.

Wisconsin’s 3.1% July unemployment rate, the lowest rate since October, 1999, is well below what economists 
consider to be full employment — the level at which everyone who is willing and able to work is employed. 

Employers report multiple unfilled openings and initiatives to close the “skills gap” are now grappling with the larger 
challenge of a “people gap.” 

Workers are in short supply to replace retiring baby boomers and fill new jobs created, even using modest 
economic forecasts.  Due to demographic headwinds, economists project 65-year-olds to outnumber 
18-year-olds in Wisconsin by 2023. Resident Wisconsinites do tend to stay put — at higher rates than most 
states. However, we perform poorly on the more critical “brain gain” challenge – attracting in-migration 
from other states or countries.

The good news is we have many assets in Southeast 
Wisconsin that support our manufacturing legacy – including 
world-class technical colleges and universities, and 
innovative workforce development programs that prepare 
a new generation of manufacturing talent. A network of 
economic development, education and training providers, 
and civic, place-making organizations are dedicated to 
assisting employers build, attract, and retain the talent 
necessary for growth. Successful employers will deploy 
multiple strategies across different planning horizons.

0 - 6 Months:

Partner with colleges,  
universities, and fellow  
employers to build your pipeline
• Work with college and university career services 

departments to attract new graduates or soon-
to-graduate prospects. Participate in on-campus 
recruiting events.

• Explore new corporate partnership models like 
student innovation incubators, or projects involving 
a business challenge.

• Hire an intern. According to the 2016 NACE Survey, 
a whopping 73% of college interns received a job 
offer at the end of their internship, the highest offer 
rate since the peak of the pre-recession market. 
Overall, 62% of 2016 college interns ended up as 
permanent hires. As companies look at increasing 
costs-of-hire, resources dedicated to developing 
internship programs to pay off in a big way.

• Join a collaborative of employers with similar skills 
needs and apply the U.S. Chamber of Commerce’s 
Talent Pipeline Management approach to 
proactively manage talent-sourcing partnerships 
with measures and incentives tied to performance. 

6 months - 2 years:
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Start earlier! Reach students  
(and their influencers) in K-12
• Partner with high schools to offer a range of career-based learning experiences. 

Wisconsin’s Academic and Career Planning mandate relies on the engagement 
of local employers to provide students with real-world information about 
careers in the region and how to best prepare. The number of ways industry can 
engage with students in K-12 has exploded: plant tours, guest speakers, Fab Lab 
partnerships, industry project mentorships, and more.

• Communicate company opportunities and provide online career coaching using 
the state’s career exploration software, Inspire Southeast Wisconsin.

• Advise local school districts in the development of Career Academies and dual 
enrollment programs that embed industry certifications, and sometimes college 
credit, with classroom learning. Serve on a curriculum committee and provide 
industry feedback that drives continuous improvement of these programs. 

• Take on a youth apprentice or a high school intern. Convert high school trainees 
to employees by offering summer employment after graduation. Offer tuition 
assistance and scholarships for those pursuing higher education. 

Grow the future talent pool
• Support early STEM programs and 

entrepreneurial programs that build 
skills critical to success in the future of 
work. Expose young students to career 
opportunities in the region and the ways 
they can apply classroom learning to the 
real world. 

• Contribute to quality-of-life initiatives that 
make the Milwaukee region an attractive 
place to live, work, play and learn.

ATTRACTING NEXT GENERATION MANUFACTURING  TALENT IN SOUTHEAST WISCONSIN

2-6 Years:

6-10 years:
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UW-Milwaukee stands ready to 
support the Region's Workforce 

BUILDING 
TECH TALENT 

By Mark Mone, Chancellor, University of Wisconsin-Milwaukee 

P
ublic higher education 
today is developing 
the future workforce 
for existing and new 
industrial sectors in 
Wisconsin, those of 
advanced manufacturing 

and digitization. Foxconn’s operations 
will add new high-tech developments 
to our region’s long-standing history of 
traditional manufacturing. As one of the 
nation’s top research universities – and 
one that provides a large portion of talent 
for employers throughout Wisconsin – 
UW-Milwaukee is committed to community 
engagement, partnerships and student 
success. 

UW-Milwaukee and its UW System 
colleagues are poised to make significant 
contributions to support a global 
enterprise like Foxconn through strong, 
long-term relationships.  

• Wisconsin is fortunate to have 
two of America’s top-tier research 
universities in UW-Milwaukee and UW-
Madison. We are building Wisconsin’s 
IQ corridor by developing new 
technologies that connect to industry 
through partnerships in engineering, 
computer science, medicine, business 
management, and many more critical 
fields. Several UW campuses – including 
Milwaukee, Madison, Parkside and 
Platteville – are meeting with Foxconn 
and other employers to develop 
workforce and skills-based programs. 
Several of these will leverage global 
connections to garner additional 
research and capital funding. 

• UW institutions provide Wisconsin 
industries with highly-skilled personnel 
in engineering, computer science, and 
other fields that provide employers a 
competitive advantage. UW-Milwaukee 
alone graduates 5,300 students annually 
– nearly 30,000 in the past 5 years—with 

most of those graduates entering the 
area’s workforce.

• UW-Milwaukee works with technical 
and K-12 institutions to grow college 
attendees which bolsters the talent 
pipeline. 

- In 2014, with UW-Parkside and 
Gateway Technical College, we created 
a program whereby, after two years, 
students are streamlined into UWM 
to earn engineering and computer 
science degrees. We are discussing 
a three-year engineering curriculum 
with Gateway, Milwaukee Area 
Technical College (MATC) and other 
technical colleges.

- UWM partners with Milwaukee Public 
Schools and MATC to prepare a new 
generation for emerging jobs. This 
partnership – called “M-cubed” – is a 
crucial building block to educate our 
state’s future workforce.
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At UWM, we see the 
great potential 
Foxconn could 
bring to our state 
and our campus
• Based on conversations with 

Foxconn and Milwaukee business 
leaders, we expect increased 
employment opportunities for our 
students and citizens. UWM draws 
almost 90% of its students from 
Wisconsin and most remain here 
for their entire working career. 

• With Foxconn and the associated 
growth in its numerous suppliers 

and other supporting businesses, 
the demand for students in 
engineering, information 
technology, computer science and 
business fields will grow, increasing 
enrollments and the number of 
college graduates in the state, 
which benefits everyone. 

• Foxconn’s presence in Wisconsin 
will strengthen our relationships 
with their partner firms, including 
Rockwell Automation, GE 
Healthcare, Brady Corporation, 
and many others, yielding 
increases in student internships, 
research advancements, and 
other collaborations. An example 
is expanding the Educator’s 
Conference at Rockwell 
Automation in which UWM led 
73 faculty from 37 countries 
and dozens of managers and 
senior RA leaders in advanced 

manufacturing, Connected 
Enterprise and Industry 4.0.

• With additional investments from 
the state and Foxconn for increased 
capacity at UW-Milwaukee, 
UW-Madison, UW-Parkside, UW-
Platteville and UW-Stout, among 
others, the entire region will 
benefit from a larger supply of 
engineering and technology talent.

UWM and the UW System are 
ready to support a new industrial 
sector in Wisconsin and all the 
opportunities it can bring to improve 
our state’s future. We look forward to 
continuing to bolster the economic 
development and prosperity for all 
through successful students and 
alumni, partnerships and community 
engagement.
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Smart Training for 
Smart Careers

The “Internet of Things,” cloud computing, and advanced 
manufacturing processes have changed the level of 
knowledge needed by workers to compete for jobs in a 
global skills market. This advanced manufacturing system 
can best be described as a “Smart Factory.” In a smart factory, 
cyber and physical systems communicate and respond 
to each other and to the worker through real time data, 
providing the opportunity to optimize efficiency and adapt 
products simultaneously. 

At Gateway Technical College we have partnered with Festo 
Didactic to bring smart factory training to our students. 
Gateway is not alone in this educational transformation. 
Gateway Technical College, Waukesha County Technical 
College and Milwaukee Area Technical College have 
established a curriculum and training partnership to design 
new programs in mechatronics, electronics, and engineering 
and advanced manufacturing to meet the need of employers 
like Foxconn. 

Gateway has 11 engineering technology programs in the construction sciences, electrical, and manufacturing areas.

Since 1911, Gateway Technical College has been preparing students for life-
sustaining careers. Southeast Wisconsin’s workforce transformation has heightened 
the awareness of and the need for new knowledge and skills driving advanced 
manufacturing companies like Foxconn. Shaping this new foundation is the 
integration of our cyber and physical worlds. 

By Bryan Albrecht, President and CEO, Gateway Technical College
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Since the first year of all the associate degree programs offers basic 
knowledge across all IT, students can find their greatest interest — 
computer support specialist, networking web development, software 
development or security. 

Building pathways between colleges
Building education pathways between colleges is 
essential to sustaining the talent development needs 
of all companies. Currently, Gateway has signed transfer 
agreements with 21 universities in areas of engineering, 
and information technology. Locally, UW-Milwaukee, UW-
Parkside, UW-Oshkosh, Marquette, MSOE, Cardinal Stritch, 
Herzing, Lakeland, Mount Mary, Wisconsin Lutheran and 
Carthage College all articulate with Gateway. 

As we grow the talent pipeline for Southeast Wisconsin it 
will be imperative that education partners continue to align 
programs and services to meet changing workforce needs. 

Wisconsin's technical colleges have a long history of 
working with industry. Gateway currently supports 150 
customized training contracts for area employers. This effort 
includes global companies, as well as small and medium 
size companies ranging from blueprint reading to advanced 
electronic manufacturing. 

Ready for the Foxconn challenge
Foxconn certainly brings a new size and scope to our 
work, but Gateway is experienced and ready to meet this 
challenge. When Kenall Manufacturing relocated from 
Illinois to Wisconsin, Gateway was quick to establish a 
training partnership in electronic manufacturing to support 
advanced manufacturing process in the LED lighting 
industry. Gateway also partners with Snap-on Tools and 
has developed a training and certification platform for 
automotive technicians in diagnostic technology. Today 
550 colleges across the nation are engaged with Gateway 
Technical College through the National Coalition of 
Certification Centers (NC3). Supporting transformational 
workforce solutions is no small task. 

In 2008, Gateway partnered with the SC Johnson Company 
in Racine to establish a boot camp training program for the 
unemployed, underemployed and incarcerated. Training is 
provided in computer numerical control, welding, machine 
repair and telecommunication. To date, 53 boot camps have 
been offered and 600 graduates have family supporting jobs. 

The Foxconn employment base is broad and our training 
strategies will be comprehensive. Gateway — along with 
all our 2 and 4-year college partners — are key assets to 
Wisconsin's “smart" economy.

Engineering students learn on top of the line equipment and receive 
individual instructor assistance. There are transfer agreements for those 
looking to receive their bachelor's in engineering. Gateway's electrical 
engineering program also has a sustainable energy systems and 
biomedical concentration. 

Gateway's IT-Network Specialist is a comprehensive program that 
begins with architectural design of a network and takes students 
through installation, configuration, administration, securing and 
maintaining cross-platform enterprise network environments.
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By Steve Baas - Senior VP of Governmental Affairs, MMAC
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The announcement of Foxconn’s transformational investment in Southeast Wisconsin 

was the culmination of months of hard work by state and local economic development 

officials. However, the Foxconn investment and other job attraction projects are more 

than just circumstantial, one-off economic development wins. They are the culmination 

of more than a decade of MMAC public policy work designed to make Wisconsin a more attractive 

place for companies like Foxconn to invest. So, while the Foxconn deal seemed to come together 

in frenzy over several months, the “rest of the story” on how Wisconsin was positioned to land 

Foxconn is a much longer story. Following is a brief history on the private and public advancements 

that played a starring role.

The rest of the story
Advancements helping Wisconsin attract and expand business

  2008 2009

Milwaukee 7 
In the early years of the 21st 
Century, it became increasingly 
evident that if SE Wisconsin 
was going to succeed in a 
competitive global marketplace, 
local communities needed to 
stop fighting among themselves 
and instead unite to establish 
a regional “front door” for 
companies looking for a place to 
do business. In response, MMAC 
helped convene, build, staff, and 
fund the Milwaukee 7 in 2005. In 
the years since, the M7 has been 
the regional “tip of the spear” 
on numerous job attraction and 
expansion projects, including 
Foxconn. To date, the Milwaukee 7 
has been involved with more than 
80 projects, representing 16,000 
jobs – not yet including Foxconn.

Enterprise 
Zones 
(Act 361) In 2005, MMAC 
supported the creation 
of state Enterprise Zones 
to provide additional tax 
credit incentive tools 
for business attraction 
or expansion. In every 
state budget since, MMAC 
successfully advocated for 
creating more Enterprise 
Zones and expanding 
the program so it can be 
more nimble and effective. 
This tool was a key to 
the Foxconn incentive 
package.

Jobs Tax Credit
(Act 28) – One of the first 
projects undertaken by 
the Milwaukee 7 was a 
comprehensive analysis of 
how the job attraction tools 
we had in Wisconsin stacked 
up against those of competitor 
states. This analysis led us to 
work with then-Governor Jim 
Doyle and the state legislature 
to create the Jobs Tax Credit 
– a limited-time, percentage 
credit for employers creating 
new jobs in Wisconsin.  The 
Jobs Tax Credit was one of the 
two central incentives used 
to land Foxconn’s 13,000 job 
development in Wisconsin.

Benefit 
Uniformity 
(Act 16) – In 2008, the City 
of Milwaukee created a 
one-size-fits-all paid time off 
mandate on all employers 
operating in the city. This 
well-meaning ordinance had 
the negative potential to 
make Milwaukee a high-
cost island for employers 
and would have created 
an inconsistent regulatory 
patchwork of benefits 
for companies operating 
regionally.  In response, 
MMAC blocked this ordinance 
through the courts and 
successfully worked with state 
lawmakers to require that 
minimum pay and benefit 
standards be uniform across 
Wisconsin.

2005
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The rest of the story
Advancements helping Wisconsin attract and expand business

State Fiscal  
Stability
(Act 10) – Companies 
know that when a state 
is on precarious footing 
fiscally no one’s profits or 
pocketbooks are safe. In 
2011, Governor Walker and 
the legislature took the 
bold step of fundamentally 
reforming public employee 
bargaining, benefits, 
and pensions with Act 
10.  MMAC backed these 
changes, and the state 
fiscal stability that has 
resulted from them has 
been a frequently cited 
factor by companies 
locating in the region.

2015

Manufacturing 
Activities Tax 
Credit  
(Act 32) – In 2011, MMAC 
worked with Governor 
Walker and state legislators 
to create the Manufacturing 
and Agriculture Tax Credit 
(MAC). This credit essentially 
eliminated state income tax 
liability for manufacturers.  A 
recent UW Madison study 
credited the MAC with the 
creation of 21,000 new jobs in 
Wisconsin and the retention 
of an additional 20,000 
existing jobs in manufacturing.  
This tax credit has made 
Wisconsin a prime location for 
manufacturers like Foxconn 
looking to grow or relocate their 
businesses.

Right to Work 
(Act 1) – For years, failure to 
be a “Right to Work” state – a 
state where workers cannot 
be forced to join a union 
– hamstrung Wisconsin 
corporate attraction efforts. 
In 2015, MMAC worked 
successfully with the 
Legislature and Governor 
Walker to pass Right to Work 
in Wisconsin.  Without Right 
to Work, Wisconsin would 
not even have been in the 
game competing for a major 
economic development 
project like Foxconn.

LEADERSHIP 
Most importantly perhaps, 
without the long-term vision 
and support of our MMAC Board 
and our member companies, we 
would not be able to take on 
these tough issues. We would 
not have been able to take the 
risks necessary to successfully 
advocate over more than a 
decade for individual policy 
changes like these that put us 
in position to capitalize on a 
transformational opportunity like 
Foxconn when it arose this year.

And now, you know the rest 
of the story.

2011
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NOVEMBER 2, 2017
$199/investor - $249/non-investor - Use the Promotion Code: M7 for investor rate

www.BusinessReadyWI.org/Conference

Invite your colleagues, your team or other leaders you know 
who value professional growth and want to learn more about growing their organization.

“[The 2016 conference] had such wonderful topics and discussions. 
It’s hard to find ways to improve the experience.” -Logan Dawson, M7

November 2, 2017 is the date your peers—executives and emerging leaders from across Southeast Wisconsin—
are marking on their calendars. This daylong conference and professional-development opportunity has been 
tailored with you in mind. You’ll come away from the experience with new connections and knowledge about how 
you can help your organization overcome challenges and stay relevant in a changing world.

We are excited to present this year’s theme, “Disrupt or be Disrupted: Playbook for Prosperity in a Changing 
World.” Hear from a distinguished panel of experts, including:

Stephen Hacker
CEO and founding partner of 

Transformation Systems International

Kathy Henrich
Director of Partnerships, IBM

George Koonce
Green Bay Packers Super Bowl XXXI Champion

Packers Hall of Fame 
Senior VP of Advancement at Marian University

“Beyond Disruption: 
Surviving the NFL and 

Finding a Life After Football”

“THINK Disruption:  
How Intelligent Machines are 

Transforming Business by Making 
Humans Smarter”

“Disrupt or Be Disrupted.  
Playbook for Prosperity 
in a Changing World”



By Steve Baas
Senior VP of Governmental Affairs, MMAC
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The new state budget, combined with the Legislature’s concurrent passage of the Foxconn incentive 
legislation, made significant strides toward advancing MMAC’s mission of "improving metro 
Milwaukee as a place to invest capital, grow business, and create jobs.”  

Work remains in the areas of tax and regulatory reform; sustainable funding for transportation; 
educational accountability; and support for quality of life amenities in our region. We are grateful, 
however, to Governor Walker and the state Legislature for the outstanding progress made this 
summer and the responsiveness they showed to many MMAC priorities. It is truly a state budget that 
continues to move Wisconsin – and our MMAC policy agenda – forward.

State Budget includes 
MMAC priorities After a long summer of negotiations, state lawmakers passed a 

$76 billion-dollar state budget signed into law on September 21. 
The budget is balanced, makes historic investments in education, 
and contains significant tax reductions for Wisconsin residents and 
businesses. The legislature was responsive to MMAC public priorities 
in many areas.

• Increased K-12 funding by more 
than $800 million, the largest 
education funding increase in 
state history.

• Increased per pupil funding for 
Choice and Charter schools as 
follows:

• Provided $1.4 million a year 
starting in the 2018-19 school 
year for summer school 
programming in Milwaukee

• Expanded the number of 
independent charter school 
authorizers to include any UW 
school or technical college

• Provided $1 million in state 
funding for the Wisconsin 
Reading Corps

• Provided $1 million in state 
funding for College Possible

EDUCATION

   Current (2016-17)  2017-2018 2018-19
Charter $8,188   $8,395 $8,615
Choice K-8 $7,323 $7,530 $7,750
Choice 9-12 $7,969 $8,176 $8,396

• Repealed the Alternative 
Minimum Tax (AMT) 
effective in 2019, saving 
taxpayers $7 million 
annually.

• Eliminated the State 
Forestry Property Tax, 
resulting in a $181 million 
property tax cut.

• Exempted business 
machinery, tools and 
patterns from the Personal 
Property Tax, saving 
business owners $74 
million annually.

TAX REFORM

• Provided a $10 million  
funding increase for the Jobs 
Tax Credit Program.

• Retained the $17 million  
Historic Rehabilitation Tax Credit

• Restored the Wisconsin  
Economic Development 
Corporation’s authority to 
originate business loans.

• Repealed state Prevailing  
Wage mandates

• Provided funding for two 
additional locomotives on  
the Amtrak Hiawatha line

ECONOMIC 
DEVELOPMENT
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A Premier Corporate Membership Opportunity
PLATYPUS CIRCLE

Membership has its privileges:
• Year-round admission and parking
• Special Behind-the-Scenes Tours
• Member-only events
• And More

For more information, go to 

BeAPlaty.org
or call 414-918-6151 for both 
membership and partnerships!

Join an extraordinary group passionate about education, conservation and supporting 
southeast Wisconsin’s #1 family attraction – your Milwaukee County Zoo.

7381H17

M7 business & expansion projects continue to grow

KRONES INC. is constructing 
a new training and 
technology center to serve 
customers and employees at 
its headquarters in Franklin. 
The company expects to 
add at least 25 new, high-
skilled positions because of 
the investment in the new 
40,000-square-foot center. 
Construction is expected to 
begin in spring of 2018.

METAL-ERA, North America's 
leader in commercial roof 
edge and roof ventilation 
solutions, broke ground on 
its headquarters expansion 
in the city of Waukesha 
in July. The company is 
expanding its current 
100,000-square-foot building 
with a 25,000-square-foot 
addition and expects to add 
40 jobs. The company will 
also remodel about 15,000 
square feet of office space 
and purchase equipment as 
part of the expansion.

WISCONSIN OVEN CORP. 
and parent company Thermal 
Product Solutions (TPS) 
are expanding in Walworth 
County with the purchase of a 
new facility to accommodate 
their Blue M laboratory oven 
product line and provide 
additional space for their 
manufacturing operations. 
The companies anticipate 
hiring 80 to 90 new full-time 
technical employees, who 
will join Wisconsin Oven's 
existing staff of 137 at the 
company's growing campus 
in East Troy.

Antioch, Illinois-based 
PRESTIGE METAL 
PRODUCTS is moving its 
metal fabrication operations 
and company headquarters 
to a building in the Bristol 
Business Park in Kenosha 
County, representing a $2.5 
million investment for the 
company that will bring 50 
jobs to the area. Prestige 
Metals provides custom sheet 
metal fabrication services, 
with a specialization in 
stainless steel products.

Economic Development Partnership

To learn how M7 can assist your business with expansion plans, talent sourcing, exporting, financing options and other business 
assistance, visit mke7.com. MMAC is a founding partner of the Milwaukee 7 regional economic development initiative. Its mission is to grow, 
expand and attract world-class businesses and talent in the Milwaukee Region.

While Foxconn has dominated local and even national news about the region’s economic development, other projects continue to take 
hold. Over the last several months, M7 has closed projects that will add more than 200 jobs at four companies that are expanding or 
relocating across the Milwaukee Region.
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COSBE’s 27th Annual Executive 
Roundtable Golf Outing
It was another exciting year at Westmoor Country Club 
for the COSBE Golf Outing on August 14. Participants 
enjoyed a round of golf, sunshine and engaging with 
their peers.

1. Harriet Peterson, Commerce Industrial Chemicals, and 
Bob Magnus, Spinweld

2. Bob Bartel, WI Underground Contractors Assn.; Chad 
Ritterbusch, The Ritterbusch Group; and Kathy Panaro, 
The Panaro Group

3. Dick Hensley, National Exchange Bank 
& Trust; Duane Maas, MC Services; Jim 
Swernoff, Lakeside Stoneworks LLC; 
and Eric Berthelsen, Newport Network 
Solutions, Inc.

4. Troy Beauchamp and Debbie Seeger, Patina 
Solutions

5. Ana Simpson, M3 Insurance, and Chuck 
Pavlik, Vrakas CPAs and Advisors

6. Dan Fendryk and Derek Miller, The Tile 
Group; Erin Breber and Nancy Mehlberg, 
SVA Certified Public Accountants

7. Keith Coursin, Desert Aire, and Gregory 
Clement, Argon Industries, Inc.

7
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PAID ADVERTISEMENT

WE stand for

LOCAL JOINTS
We’ve been a regular in Wisconsin for more than 150 years. And, if 

only the wood-paneled walls in its bars could talk. Here’s to all those 
nights spent going to fish fries, duckpin bowling and losing at bar 

dice. We can’t wait to see what the next 150 years will bring.

© 2017 MILLERCOORS LLC
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PAID ADVERTISEMENT

Future 50 Soundoff!
Hosted by the COSBE Board of Directors, 
the 2017 Future 50 winners participated 
in a special roundtable with their peers 
on July 12.

1. Becky Sappinton, Brilliance Business 
Solutions, and Manoj Nair, Swarming 
Technology

2. Shelley Jurewicz, FaB Wisconsin, and 
David Mitchell, Vector Technologies

3. COSBE Chair Dave Werner, Park Bank

4. Matt Gibson and Jian Sun, WI 
International Academy

5. Dale Boehm, Caspian; Jeff Garretson, 
J.H. Findorff & Son, Inc.; and Craig 
Olsen, Breckenridge Landscape

3
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PAID ADVERTISEMENT

Electricity is more than a convenience; it’s essential to the way we live our lives. 

When you flip the switch, boot up a laptop or just kick back and watch a movie, 

you depend on safe, reliable electricity.

Moving energy forward, from the source to where it’s used, is what American 

Transmission Co. is all about.  That’s why as we plan for the electric grid of the 

future, we’re also keeping close watch on the grid of today to make sure you don’t 

miss a beat. 

atcl lc.com/PowerForward      

Reliable. Affordable. Environmentally Responsible.



 mmac.org    |    27

Caring for the environment benefits everyone.
Moving energy forward in an environmentally responsible way is at the 

core of American Transmission Co. values. From preserving habitats and 

protecting species during construction to encouraging native plantings and 

promoting pollinators, ATC takes environmental stewardship seriously.

Reliable. Affordable. Environmentally Responsible.

atc l l c . com/PowerForward      

PAID ADVERTISEMENT

FUEL Leadership 
Luncheons
FUEL Milwaukee, the MMAC's young 
professionals network, periodically invites 
community leaders to open discussions 
with members through its Leadership 
Luncheon series.

Shannon Sims, reporter  
for TMJ4
Guests heard from Shannon 
Sims about her unique journey in 
journalism and how she sees her role 
now in the Milwaukee community.

1. Shannon Sims, TMJ4, and Joel 
Cencius, St. Joan Antida High 
School

2.  Shannon Sims, TMJ4

Steve Costello, CEO  
of the BMO Harris 
Bradley Center
Steve shared his lifetime of 
experiences, good business practices 
and what his plans are for the future.

3.  Steve Costello, The BMO Harris 
Bradley Center

4.  FUEL young professionals 
participate in Q&A with Steve 
Costello

1 2

3 4



28    |     Milwaukee Commerce, FALL 2017

“ American manufacturing is experiencing a 
rebirth. As costs rise overseas, companies in 
the Milwaukee and nationwide are recognizing 
the opportunity to tap local talent and create 
jobs that boost the economy.”

Katie Simpson, Market Executive
Bank of America Merrill Lynch

“ Global demographic trends reinforce 
the importance of keeping a long-term 
international focus. Whether it’s sourcing 
raw materials or reaching consumers in 
emerging markets, we can help connect you 
to opportunities worldwide.”

Drew Slocum, Senior Relationship Manager 
Bank of America Merrill Lynch

Paradigm shift
More companies are discovering the 
hidden costs of outsourcing. Rising 
wages, slower productivity growth, 
and weaker intellectual-property 
protection are prompting many 
firms to begin “re-shoring” jobs to 
the U.S. As this trend accelerates, 
CFO challenges will shift to retaining 
talent and optimizing working capital.

Production-cost trends

For more local insights, email us at andrew.t.slocum@baml.com or katie.simpson@baml.com.

Making it in America
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A tighter supply chain
New transportation technology and 
infrastructure investments make it 
faster and easier for U.S. companies 
to get raw materials and ship finished 
goods, domestically and globally. The 
rise of “smart” cities — with delivery 
drones and driverless cars — and 
the recent Panama Canal expansion 
can speed connections with suppliers 
and customers. 

Panama Canal capacity growth 
(per ship)1

How we can help
For manufacturers, streamlining 
payments and receipts can boost 
profits while reducing risk. Shifting 
low-value, high-volume payments to a 
card program can increase efficiency 
and earn rebates. And requiring a letter 
of credit (LC) from overseas customers 
protects against non-payment and 
can help you get paid faster while 
extending payment terms.

Benefits of card payments
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Source: 1USA Today, June 2016 
“ Bank of America Merrill Lynch” is the marketing name for the global banking and global markets businesses of Bank of America Corporation. Lending, derivatives, and other commercial banking activities are 
performed globally by banking affiliates of Bank of America Corporation, including Bank of America, N.A., Member FDIC. Securities, strategic advisory, and other investment banking activities are performed globally 
by investment banking affiliates of Bank of America Corporation (“Investment Banking Affiliates”), including, in the United States, Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch Professional 
Clearing Corp., both of which are registered broker-dealers and Members of SIPC, and, in other jurisdictions, by locally registered entities. Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch 
Professional Clearing Corp. are registered as futures commission merchants with the CFTC and are members of the NFA. Investment products offered by Investment Banking Affiliates: Are Not FDIC Insured • May 
Lose Value • Are Not Bank Guaranteed. ©2017 Bank of America Corporation. AR4H36BG 04-17-0426

Paid Advertisement
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MMAC's Business 
After Hours
The Business After Hours series brings 
members together to meet and build 
business relationships. Summer event 
locations included the Two Fifty Building 
and River House Apartments. 

1. Ashley Johnson, Sensia Wellness; 
Kurt Knipper, Goodwill Talent 
Bridge; and Tom Daugherty, 
Stratus Industries

2. Rocky Marcoux, City of Milwaukee

3. David Johnson, ClearStep 
Financial; and David Splitgerber, 
The Entrepreneur’s Source

4. Ghada Shakir, Gingkos 
Translations, Localization and 
Culture; Dashal Young, WI Dept. 
of Children and Families; Kirk 
Gramoll, TeamLogic IT; Dale 
Tegtmeier, Bungee Promotional 
Marketing; Barb Smith, MMAC; Jay 
Guidinger and Perry Lewis, Lamar 
Advertising; and Amy Marie 
Carini, State Farm

PAID ADVERTISEMENT

“Bank of America Merrill Lynch” is the marketing name for the global banking and global 
markets businesses of Bank of America Corporation. Lending, derivatives, and other 
commercial banking activities are performed globally by banking affiliates of Bank of America 
Corporation, including Bank of America, N.A., Member FDIC. Securities, strategic advisory, and 
other investment banking activities are performed globally by investment banking affiliates of 
Bank of America Corporation (“Investment Banking Affiliates”), including, in the United States, 
Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch Professional Clearing 
Corp., both of which are registered broker-dealers and Members of SIPC, and, in other 
jurisdictions, by locally registered entities. Merrill Lynch, Pierce, Fenner & Smith Incorporated 
and Merrill Lynch Professional Clearing Corp. are registered as futures commission merchants 
with the CFTC and are members of the NFA. Investment products offered by Investment 
Banking Affiliates: Are Not FDIC Insured • May Lose Value • Are Not Bank Guaranteed. 
©2017 Bank of America Corporation. ARK8P4YX 04-17-0179

Proudly supporting the 
Metropolitan Milwaukee 
Association of Commerce, 
and the success of 
businesses everywhere. 

Contact a local relationship 
manager to learn more.

Drew Slocum  
andrew.t.slocum@baml.com

Charlie Harris
charles.p.harris@baml.com

Bryan Mulkerron
bryan.mulkerron@baml.com

Geoffrey D. Steinbrenner
geoffrey.d.steinbrenner@baml.com

Tim Pepowski
tim.pepowski@baml.com

Andrew Portale
andrew.portale@baml.com

Darci Miller
darci.miller@baml.com  

bofaml.com/yourcorner

Committed  
to Milwaukee

1
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3

4
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Your business is growing. 
You see legal issues 
looming; yet, you are 
not ready to add a Legal 
Department to your 
budget. Now What?

Rogahn Jones LLC’s General Counsel Consulting provides the 
experience, advice and counsel of lawyers accustomed to  
working in-house but equally as experienced at advising  
business clients as outside counsel. 

rogahnjones.com  |  262.347.4444  |  info@rogahnjones.com 

N16 W23233 Stone Ridge Dr., Suite 270, Waukesha, WI 53188 

Attorneys and Counselors

PAID ADVERTISEMENT
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By leveraging technology 
Rogahn Jones can provide a 
scalable virtual law department 
for your business regardless 
of whether it is in Milwaukee 
County, Waukesha County  
or far away. 

“At Rogahn Jones, we 
provide innovative,  

high-quality legal solutions 
at an exceptional value.”

– Rod W. Rogahn

We provide uncommonly creative and 
effective solutions that have one goal 
and one goal only: advancing your 
business’s unique interests. 

Rogahn Jones understands the 
impact its rates can have on our 
clients’ bottom line. As outside legal 
counsel, we have innovated our billing 
practices beyond the standard  
hourly rate. We set budgets and 
work with our clients to create more 
predictable billing.

Rogahn Jones LLC’s services exceed 
our clients’ expectations providing 
prompt, insightful and impactful legal 
advice on a daily basis and in times  
of business crisis. 

Rod W. Rogahn 
Chief Executive Officer 
262-347-4444

rogahnjones.com 
262.347.4444 

info@rogahnjones.com

Attorneys and Counselors

FaB CEO Briefing
Packing for an Innovative Future

This meeting for food and 
beverage CEOs at Miron 
Construction in Neenah featured 
keynote speaker Claire Sand, 
owner of Packaging Technology 
& Research

1. Pat Werner, FaB, and Jacque 
Oldenburg, Leach Farms, Inc.

2. Claire Sand, Packaging 
Technology & Research

3.  Sam Maglio, Maglio 
Companies

MMAC Orientation
These quarterly networking 
events allow members to learn 
more about the MMAC and how 
they can get involved.

4.  Robert Kieckhefer,  
The Kieckhefer Group

5.  Lindsay Wolf, Homewood 
Suites - Milwaukee Downtown; 
and Connie Cudnohowski, 
Sense of Wonder
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1.  Mike Fahey, Wisconsin Foundation & Alumni Assoc.;  
and Cynthia Williams, UW-Madison

2.  Jeff Mayers, WisPolitics.com

3.  Tom Schreibel, Michael Best Strategies; Chuck Chvala, 
former State Senate Majority Leader; Scott Jensen, 
former GOP State Assembly Speaker; William Stone, 
Capstone National Partners

4.  Nate Elias, Gilead Sciences; and Lisa Davidson, 
Wisconsin Medical Society

5.  Timothy McMurtry II, Milwaukee Area Workforce 
Funding Alliance; Tim Mahone, Mahone Strategies;  
and Vivian King, Aurora Health Care

6.  Joshua Greene, A. O. Smith Corp.
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11.   Steve Baas, MMAC; Buddy 
Julius, The Firm Consulting 
LLC; Ted Kellner, T&M 
Partners; Tim Sheehy, MMAC; 
Scott Beightol, Michael Best 
& Friedrich; and Robert Byrd, 
MMAC

12.  Reince Priebus, former White 
House Chief of Staff

MMAC’s 2017 Milwaukee 
Night in Washington 
D.C., held at the Rayburn 
Office Building, gave 
attendees an opportunity 
to talk to their legislators, 
staff members and 
administrators.

7.  Gwen Moore, U.S. Representative; and Carla 
Cross, Cross Management Services

8.  Adrienne Bass, UW-Milwaukee, with Jeffrey 
Clark and Sarah Paque, Waukesha Metal 
Products

9.  Speaker of the House Paul Ryan and 
Milwaukee County Executive Chris Abele

10. Trace Goudreau, WI Center District; Omar Shaikh, 
SURG Restaurant Group; Corey Hoze, Associated 
Bank; and Paul Upchurch, VISIT Milwaukee
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OAK CREEK BUSINESS STORIES:

NUCOR
Nucor Cold Finish Wisconsin is a major part of Nucor Corporation – 

North America’s largest producer of steel products. Oak Creek is ideal 
for Nucor because I-94 is only seconds away. That’s exactly what’s 

needed for dozens of semi-trucks driving to and from Nucor’s steel plant 
every day. Oak Creek is proud to have Nucor building our community!

BusinessInOakCreek.com

Read More Business Stories at

PAID ADVERTISEMENT
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We have a high-

quality workforce, 

access to multi-

modal transportation, 

and a pro-business 

government.

What else makes
Oak Creek work?

Find out at
BusinessInOakCreek.com

OAK CREEK
WORKS FOR

BUSINESS

United States Postal Service
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Support your fellow members by doing business together.

36    |     Milwaukee Commerce, FALL 2017

New MMAC Members
June, July & August 2017

600 East Cafe
Jill Ruffing, General Manager
600 E. Wisconsin Ave.
Milwaukee, WI 53202
(414) 224-6594
www.600eastcafe.com
Restaurants

Access HealthNet LLC
Eric Haberichter, Co-Founder/CEO
105 Michigan Ave., 10th Floor
Milwaukee, WI 53203
(414) 249-5755
www.accesshealthnet.com
Healthcare Technology

Acro Metal Stamping 
Company
James Wolfenberg, President
2200 W. Cornell St.
Milwaukee, WI 53209
(414) 445-8787
www.acrometalstamping.com
Metal Stamping

Alarm System  
Innovators, Inc.
Donny Vincent
Security Consultant/Owner
P.O. Box 591
Brookfield, WI 53008
(262) 569-9868
www.alarmsysteminnovators.com
Security Control Equipment/Systems

AVI Systems
Matthew Strosin
Client Relationship Assoc.
3275 Intertech Dr., Ste. 500
Brookfield, WI 53045
(262) 207-1300
www.avisystems.com
Audio Visual Systems/Equipment

AW2 Logistics, Inc.
Matt Vlaj, General Manager
1900 E. College Ave.
Cudahy, WI 53110
(414) 764-1000
www.aw2logistics.com
Warehousing/Transportation

BEAR Construction Company
William Ziemek,
Executive/Client Relations
411 E. Wisconsin Ave., Ste. 500
Milwaukee, WI 53202
(414) 399-3260
www.bearcc.com
Construction Companies

Bliffert Lumber & Fuel Co.
Eli Bliffert, Vice President 
1014 Chambers St.
Milwaukee, WI 53212
(414) 264-5700
www.bliffertlumber.com
Retail

boomerang carnets
Curt Wilson
18-4 East Dundee Rd., Ste. 110
Barrington, IL 60010
(800) 282-2900
www.atacarnet.com
International Business Consultants

Breckenridge Landscape 
Design, Construction & 
Maintenance
Eric Weishaar, President
18480 W Lincoln Ave.
Brookfield, WI 53045
(262) 364-1719
www.breckenridgelandscape.com
Landscape Contractors

Bright Cellars
Forest Richter
Business Develop. Manager
333 N. Plankinton Ave., Ste. 214
Milwaukee, WI 53202
(844) 223-5527
www.brightcellars.com
Internet Marketing & Advertising

CableCom LLC
Jerry Bartos, Sales Manager
6070 N. Flint Rd.
Glendale, WI 53209
(414) 226-2205
www.cablecomllc.com
Cabling & Infrastructure Design & 
Installation

Center for Veterans  
Issues Ltd.
Charlotte Cannon-Sain 
Director of Finance
315 W. Court St., Accounting
Milwaukee, WI 53212
(414) 345-4243
www.cvivet.org
Social Service Organizations

COFCO International
Kyle Gorman, Merchandiser
960 E. Bay St.
Milwaukee, WI 53207
(414) 482-1900
www.nidera-usa.com

Dakota Intertek Corp.
Wenbi Yuan, CEO
16600 W. National Ave.
New Berlin, WI 53151
(262) 784-8844
www.dakotaic.com
Contractors-General

Design Fugitives
Tuan Tran, Co-Founder
160 S. 2nd St.
Milwaukee, WI 53204
(414) 377-3977
www.designfugitives.com
Contractors - Design/Build

Filament
Kelly Andrew, Chief Ideas Officer
2310 N. 68th St.
Wauwatosa, WI 53213
(414) 931-9299
www.filamentwi.com
Digital Agencies

Hausmann-McNally, SC
David Bischmann, Attorney
633 W. Wisconsin Ave., Ste. 2000
Milwaukee, WI 53203
(414) 271-5300
www.hminjurylaw.com
Attorneys

Herus Group LLC 
John Fuhs, VP Business 
Development
N19W24400 Riverwood Dr.
Ste. 350
Waukesha, WI 53188
(800) 464-3787
www.herusgroup.com
Consultants

Homewood Suites - 
Downtown Milwaukee
Tammy Fraley, General Manager
500 N. Water St.
Milwaukee, WI 53202
(414) 563-1090
Hotels/Motels

Integrated Payroll  
Services, Inc.
John Feaman, President
19 Crossroads Ct., Ste. 102
Delafield, WI 53018
(262) 646-5210
www.integrated-payroll.com
Payroll Preparation Services

Kerkman Wagner & Dunn
Scott Wagner, Attorney
839 N. Jefferson St., Ste. 400
Milwaukee, WI 53202
(414) 277-8200
www.kwdlaw.com
Attorneys

Lexico
Damani Short, Founder & CEO
415 E. Menomonee St.
Milwaukee, WI 53202
(630) 740-8224
www.lexicoconsulting.com
Management Consultants

Michael Best Strategies
Rob Marchant
One South Pinckney St., Ste. 700
Madison, WI 53703
(608) 257-3501
www.michaelbest.com

Midwest Fiber Networks
Jerry Bartos, Sales Manager
6070 N. Flint Rd.
Glendale, WI 53209
(414) 672-5612
www.midwes-fibernetworks.com
Telecommunications

Miller Baking Company
Brian Miller, Owner
1415 N. 5th St.
Milwaukee, WI 53212
(414) 347-2300
www.pretzilla.com
Food Processing/Manufacturing

Milwaukee Yacht Club
Kari Miller
Dir. of Sales & Membership
1700 N. Lincoln Memorial Dr.
Milwaukee, WI 53202
(414) 271-4455
www.milwaukeeyc.com 

Mindful Matters Wellness
Jennifer Lavin, Managing Member
1845 N. Farwell Ave., Ste. 200
Milwaukee, WI 53202
(414) 939-4991
www.mindfulmatterswellness.com
Health Care Services
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www.mmac.org/directory.html

We don’t mean that the recruiters 

at QPS are more friendly and polite 

than everyone else – though we 

hear this all the time – but rather 

that our team really knows how to 

use Social Media to attract 

and engage high-quality 

candidates for our clients. Want 

your job postings to benefit from 

a robust Social Media strategy? 

Put QPS to work for you.

Clients really 
appreciate our 

social skills.

QPSWORKS.COM

Pure Sound & Vision
Dan Trimboli, Owner
6683 S. 47th St.
Franklin, WI 53132
(414) 303-8746
www.puresoundvision.com
Audio Visual Systems/Equipment

Reich Tool & Design, Inc.
Fritz Reich , President/CEO
W175 N5750 Technology Dr.
Menomonee Falls, WI 53051 
(262) 252-4786
www.reichtool.com
Manufacturers - Durable Equipment

Rock Bottom Restaurant  
& Brewery
Rebecca Miller, Group Sales Manager
740 N. Plankinton Ave.
Milwaukee, WI 53203
(414) 276-3030
www.rockbottom.com
Restaurants

Sarah C. Walters & Associates
Sarah Walters, Principal
5211 N. Santa Monica Blvd.
Milwaukee, WI 53217
(414) 305-2778
Educational Consultants/Services

Schooley Mitchell - McNeer 
Consulting LLC
T.R. McNeer, Strategic Partner
19550 Warwick Dr.
Brookfield, WI 53045
(262) 744-3967
www.schooleymitchell.com/trmcneer
Telecommunications Consultants

SilentBoost Consulting Group
James Emling, CEO
N17W24222 Riverwood Dr., Ste. 100
Waukesha, WI 53188
(262) 299-0200
www.silentboost.com
Consultants

Team Rehabilitation  
- Hales Corners
Troy St. Martin 
Business Develop. & Marketing Manager
5764 S. 108th St.
Hales Corners, WI 53130
(414) 488-0330
www.team-rehab.com
Physical Therapist

Team Rehabilitation -  
Menomonee Falls
Troy St. Martin
Business Develop. & Marketing Manager
N79 W14749 Appleton Ave.
Menomonee Falls, WI 53051
(262) 714-7040
www.team-rehab.com
Physical Therapist

Team Rehabilitation - Oak Creek
Troy St. Martin
Business Develop.& Marketing Manager
2333 W. Ryan Rd.
Oak Creek, WI 53154
(414) 973-1550
www.team-rehab.com
Physical Therapist

The Kieckhefer Group
Robert Kieckhefer, Managing Partner 
13400 Bishop’s Ln., Ste. 70
Brookfield, WI 53005
(262) 784-0754
www.kieckhefergroup.com
Financial Services

Weather Tight Corporation
John Leutermann, Web Marketing Manager
11400 W. Oklahoma Ave.
West Allis, WI 53227
(414) 459-3874
www.weathertightcorp.com
Windows

WHR Group, Inc.
Paul DeBoer, President
N27 W23681 Paul Rd.
Pewaukee, WI 53072
(262) 523-2800
www.whrg.com
Relocation Services

Wisconsin Department  
of Children & Families
Dashal Young
Director, Office of Urban Develop.
819 N. 6th St., Room 570
Milwaukee, WI 53203
(414) 270-4781
www.dcf.wisconsin.gov
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B U I L D  T O  L A S T .
When you build with Spancrete precast, your structures will stand the test of time. That’s because we’ve been 
perfecting precast for more than 70 years. Since the beginning, we’ve focused on quality, service and innovation. 
As a result, our precast systems are faster to install, longer lasting, safer and more sustainable. From virtual design 
to installation, we’ll work with you to make legendary structures.

Today, Spancrete is building the modern classics. 

spancrete.com  |  855-900-SPAN

PAID ADVERTISEMENT
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spancrete.com | 855-900-SPAN

Green Bay | Milwaukee | Madison 
Chicago | Atlanta | Sebring

BUILDING SMARTER  
AND SAFER FOR  
OUR FUTURE 

Lambeau Field

Milwaukee Bucks Arena (2017)

Camp Randall

For over 70 years, Spancrete is proud and 
humbled to have built structures within 
the Milwaukee community where we live, 
work and play. 

Quality, service and innovation are at the 
core of every project. Our customers keep 
coming back to virtually design structures, 
which saves time and resources during the 
construction process. Precast structures by 
Spancrete offer lower building maintenance 
and a safer, more versatile structure for the 
long term. We’re bringing our customers’ 
visions to life, creating structures that will 
last for generations to come. 

PAID ADVERTISEMENTPAID ADVERTISEMENT

Contact our team for information and 
ways to engage in your chamber.
ADVERTISING & M7 INVESTING 

Jim Wall 
414/287-4119 
jwall@mmac.org

COMMUNICATIONS 
& MARKETING 

Julie Granger 
414/287-4131
jgranger@mmac.org

ECONOMIC TRENDS & RESEARCH 
Bret Mayborne
414/287-4122
bmayborne@mmac.org

ENTREPRENEURS AWARDS/
BUSINESS EDUCATION TOURS 

Alexis Deblitz 
414/287-4131
adeblitz@mmac.org

ETHNICALLY DIVERSE BUSINESSES 
Marjorie Rucker 
414/287-4172
mrucker@mmac.org

EVENTS & SPONSORSHIPS 
Karen Powell 
414/287-4166
kpowell@mmac.org

EXECUTIVE ROUNDTABLES 
Whitney Maus 
414/287-4130
wmaus@mmac.org

EXPORT DEVELOPMENT 
Chad Hoffman 
414/287-4156
choffman@mke7.com

FEDERAL, STATE & LOCAL GOVERNMENT 
Steve Baas
414/287-4138
sbaas@mmac.org
 
Andrew Davis
414/287-4141
adavis@mmac.org

FOOD & BEVERAGE INDUSTRY 
Shelley Jurewicz
414/287-4143
sjurewicz@mmac.org

LEAD GENERATION GROUPS 
& MEMBER DISCOUNTS 

Jen Sturchio
414/287-4165
jsturchio@mmac.org 

MEMBER NEWS 
Sarah Zens
414/287-4157
szens@mmac.org

MEMBERSHIP SALES 
Barb Smith
414/287-4173  
bsmith@mmac.org

Jane Backes 
414/287-4114 
jbackes@mmac.org

SMALL BUSINESS 
Stephanie Hall 
414/287-4124
shall@mmac.org

TALENT-INDUSTRY 
PARTNERSHIPS

Susan Koehn
414/287-4136
skoehn@mke7.com

WEBSITES 

Carrie Davis
414/287-4157
cdavis@mmac.org

WORLD TRADE ASSOCIATION 
Katie Henry
414/287-4123 
khenry@mmac.org

YOUNG PROFESSIONALS  
Corry Joe Biddle 
414/287-4137
cbiddle@mmac.org
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We’re picky, so it’s 
easier for you to pick 
the right candidate.

A lot of search firms act like filling an open requisition is a simple matter of 
volume: throw enough resumes at the Hiring Manager, and a few are bound 
to stick. At QPS, we partner with you right from the start to get a clear 
understanding of what type of candidate is ideal not only for the position, but 
also for your culture. Then we send you the best of the best. True, it’s a little 
more work for us. But in the end, it works out nicely for our clients. 

756 N. Milwaukee St., Suite 400  •  Milwaukee, WI 53202-3767

Interested in advertising in the next 
issue of Milwaukee Commerce?

Visit mmac.org 
for full details or 
contact Jim Wall at 
(414) 287.4119
jwall@mmac.org 

Milwaukee Commerce newsletters 
are printed by:

Periodicals Postage
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