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We recognize the challenges and 
opportunities that face growing 
companies and organizations. 
From start-up and capitalization 
to market leadership, we help 
our clients navigate regulation, 
secure intellectual property, 
expand facilities, build capacity 
and accelerate growth—all while 
developing lasting relationships. 

With more than 200 attorneys in 
seven offices, we serve as legal 
advisors to public and privately 
held corporations, financial 
institutions, family-owned 
businesses, retirement plans, 
exempt organizations  
and individuals.  

By deeply understanding 
the distinct qualities of each 
business, our attorneys deliver 
a combination of legal advice, 
business acumen and superior 
service perfectly matched to  
each client's unique situation.

reinhartlaw.com
414.298.1000

Jerry Janzer
CEO
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YOUR COMPANY IS UNIQUE

SO WHY SETTLE FOR 
EMPLOYEE BENEFITS 
THAT ARE SO...ORDINARY?
For more than half a century, employers have trusted us  
to provide comprehensive employee benefits, human 
resources, retirement plans, business insurance, and  
risk management solutions. You can rely on a team of 
experts to offer customized solutions that are as unique  
as your Milwaukee business.

Scott Fuller • SVP, Employee Benefits Practice Group Leader
262-446-5412 • Scott.Fuller@AssociatedBRC.com

NOT 
FDIC INSURED

NOT BANK
GUARANTEED

MAY 
LOSE VALUE

NOT A
DEPOSIT

NOT INSURED BY ANY  
FEDERAL GOVERNMENT AGENCY

Investments, Securities and Insurance Products:

Insurance products are offered by licensed agents of Associated Financial Group, LLC (d/b/a Associated Benefits and Risk Consulting in New York and 
Associated BRC Insurance Solutions in California). The financial consultants at Associated Financial Group are registered representatives with, and 
securities and advisory services are offered through LPL Financial “LPL”, a registered investment advisor and member FINRA/SIPC. Associated 
Financial Group uses Associated Benefits and Risk Consulting (“ABRC”) as a marketing name. ABRC is a wholly-owned subsidiary of Associated Bank, N.A. 
(“AB”). AB is a wholly-owned subsidiary of Associated Banc-Corp (“AB-C”). LPL is NOT an affiliate of either AB or AB-C. AB-C and its subsidiaries do not 
provide tax, legal, or accounting advice. Please consult with your tax, legal, or accounting advisors regarding your individual situation. ABRC’s standard of 
care and legal duty to the insured in providing insurance products and services is to follow the instructions of the insured, in good faith. (2/17) 9930
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KNOWLEDGE FOR 
BETTER SOLUTIONS

Comprehensive, long-term strategies for 
strengthening your status as an employer of choice 
are complex and ever-changing. Associated Benefits 
and Risk Consulting can help you develop the best 
practices to support and enhance your approach to 
finding and keeping the right talent. 

Associated Benefits and Risk Consulting is among 
the top 50 insurance brokers operating in the U.S. 
and the 2nd largest employee benefits specialist 
broker, according to Business Insurance magazine. 
It is also one of the top insurance brokerage firms 
in the Midwest. 

With a team of specialists in employee benefits, 
human resources, retirement plans, business 
insurance, and risk management solutions, we can 
provide customized solutions for you, your business 
and your employees. 

We have a passion for service, and demonstrate 
it through innovation and partnering with our 
clients. Your success is how we measure our own 
achievement. 

To learn more about how Associated Benefits and 
Risk Consulting can help you and your business, 
now and in the future, call 800-258-3190 or visit 
AssociatedBRC.com.  

Investment, Securities, and Insurance Products:

Insurance products are offered by licensed agents of 
Associated Financial Group, LLC (d/b/a Associated 
BRC Insurance Solutions in California). The financial 
consultants at Associated Financial Group are 
registered representatives with, and securities 
and advisory services are offered through 
LPL Financial “LPL”, a registered investment 
advisor and member FINRA/SIPC. Associated 
Financial Group uses Associated Benefits and Risk 
Consulting (“ABRC”) as a marketing name. ABRC is 
a wholly-owned subsidiary of Associated Bank, N.A. 
(“AB”). AB is a wholly-owned subsidiary of Associated 
Banc-Corp (“AB-C”). LPL is NOT an affiliate of either 
AB or AB-C. AB-C and its subsidiaries do not provide 
tax, legal, or accounting advice. Please consult with 
your tax, legal, or accounting advisors regarding 
your individual situation. ABRC’s standard of care 
and legal duty to the insured in providing insurance 
products and services is to follow the instructions of 
the insured, in good faith. (2/17) 9930

NOT FDIC-INSURED

NOT BANK GUARANTEED

MAY LOSE VALUE

NOT INSURED BY ANY FEDERAL 
GOVERNMENT AGENCY

NOT A DEPOSIT

PAID ADVERTISEMENT

From the President

UNLOCKING THE REGION'S 
TALENT POTENTIAL

The following facts are indicators of a talent pipeline  
in need of repair and restoration:

• Three of metro Milwaukee’s four counties have unemployment rates below  
3.2% as the region’s Gross Metropolitan Product grew by 4.5% in 2015, up from 
0% in 2009. Wisconsin’s unemployment rate recently dropped to 3.7%.

• Metro population growth is stagnant. Wisconsin’s population grew by just  
1.5% from 2010-2015.

•	 Net	migration	is	flat.	From	2015-16,	Milwaukee	County	lost	13,000	in	domestic	
net migration, while gaining 2,500 in international migration on a population 
base of 951,000.

• In the next 10 years, there is a projected increase of 45,400 jobs, while the labor 
force	is	expected	to	fall	by	42,600,	creating	a	difference	of	88,000.

These statistics play out across industries from manufacturing to medical services, 
finance	to	hospitality.	We	must	do	a	better	job	of	growing	our	own,	recruiting,	
retaining	and	erasing	a	deficit	of	diverse	talent.		And	the	potential	is	here!	The	
region’s minority population grew by 105,000 over the past decade and is projected 
to increase by 55,000 over the next 10 years vs. decline of 24,000 in white non-
Hispanic population. If unemployment rates and labor participation rates for 
people of color were to match the overall population rates, metro Milwaukee could 
add 43,000 to its workforce, substantially closing the workforce gap.

The region needs a comprehensive talent strategy and MMAC is dedicated to  
an agenda that includes:
• Improving early childhood care 
• Higher K-12 educational attainment 
• Better connections to technical schools 
• Greater 4-year college completion rates
• Effectively transferring job training to job placement
• Attracting and retaining diverse talent

Success will require participation from not just the business community, but the 
entire region. This edition of Milwaukee Commerce highlights just a few of programs 
and efforts aimed at restoring our talent foundation. Let me know what you’re 
doing to address this challenge so we can all learn from the best – our members.

Lack of talent is the single biggest threat 
to economic growth in metro Milwaukee. 
Each missing piece, whether young, diverse, 
recruited or home grown, manufacturing 
capable or tech savvy, weakens the 
foundation of the region’s employers. Talent 
is essential for a thriving economy.

TIM SHEEHY
MMAC PRESIDENT
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As a member benefit, one executive per company 
can participate in a Roundtable AT NO CHARGE.

Interested? Contact Whitney Maus at 414/287.4146, wmaus@mmac.org or visit mmac.org/roundtables.html

CEO of Growing Businesses (CGB) Sponsors Executive Roundtable Sponsors:

How	can	you	benefit	 
from the Executive 

Roundtable Program?
Peer exchange groups for CEOs, CFOs,  
Senior Executives and Sales Managers 

More than 400 local 
executives already enrolled

Only one two-hour 
meeting per month

Improve your
communication skills

Make better decisions

News, programs & events 
 focused on small business

Media Partner

Get by with a little help  
from your peers
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Transitioning your business?
Most common questions 

answered by 

Q: How much is my business worth?
A:   When we’re working with clients, one 
exercise we perform is a ‘Net Proceeds Analysis’ 
to	show	how	the	money	flows	through,	what	the	
taxes are, and what you have to pay back in debt. 
We	also	define	how	it	flows	through	to	different	
shareholders (assuming there’s more than one 
business owner).  

Q: How can I get the best price  
 for my company?
A:		 From	a	valuator's	perspective,	this	is	
relatively complicated and multifaceted.  But, 
what’s important for you to know, are the kinds of 
things that make it go up and down. A few areas 
valuators look at are: 
• Stability of Earnings
• Depth of Management
•	 Financing	Capacity
• Industry
• Size

Q: Who will buy my company?
A:  You can either look internally or externally. 
Inside:  
•	 Family	/	Intergenerational	Transfer		
• Management Buyout
• Sale to Existing Partners 
• Sale to Employees

Outside: 
• Sale to Third Party
• Recapitalization
• Orderly Liquidation
• IPO

Have a challenge for the  
Sikich team of experts?
Contact Mark S. Sobczak, Partner-in-Charge
mark.sobczak@sikich.com
1-262-754-9400	Ext.	234
www.sikich.com 

Member Milestones

Congratulations to companies 
celebrating MMAC membership anniversaries 
December 2016, January & February 2017

100 YEARS
Rockwell Automation, Inc.
Viking Electric Supply

95 YEARS
Caterpillar Global Mining LLC
Sensient Technologies Corp.

90 YEARS
Jacobus Energy, Inc.
Ryerson, Inc.
Wisconsin Center District

70 YEARS
Stainless Foundry & Engineering, Inc.

65 YEARS
Athea Laboratories

35 YEARS
United Way of Greater MKE & Waukesha County

30 YEARS
Omni Resources, Inc.

25 YEARS
Boston Lofts A Mandel Community
Creative Business Interiors, Inc.
Mandel Group, Inc.
Mandel Group/Gaslight & Corcoran Lofts
Mandel Group/Library Hill
Victory Personnel Services, Inc.

20 YEARS
Alpha Source, Inc.
Buca di Beppo Italian Restaurant
Cushman & Wakefield|Boerke
Discovery World 
Environmental Innovations, Inc.
Epilepsy Foundation SE Wisconsin
J.F. Cook Co., Inc.
Magnetek
MTI Connect LLC
W.I.S. Logistics
WI Manufacturing Extension Partnership

15 YEARS
Clearwing Productions, Inc.
First Business Bank - Milwaukee
KLH Industries, Inc.
Wisconsin Athletic Club

10 YEARS
Port of Milwaukee
Veterans Industries
Weyco Group, Inc.

5 YEARS
Advertising Art Studios, Inc.
Affinity, Inc.
American Pasteurization Company
Antigua Latin Restaurant LLC
Caritas For Children, Inc.

Fiserv, Inc.
Gorman & Co.
Hiercomm, Inc.
Historic King Drive BID #8
Integrated Time Systems
Merit Title LLC
National Heritage Academics
Networkers Funding LLC
Park Meadows Homes Association, Inc.
Revitalize Milwaukee
River Revitalization Foundation
Sherman Park Community Association, Inc.
SITE Personnel Services, Inc.
Team, Inc. - The Experts in Assoc. Management
Telsmith, Inc.
Zacher Truck Service

1 YEAR
Above View, Inc.
AIM Group of Companies
American Liver Foundation Upper Midwest
Associated Builders and Contractors, Inc.
Bold Creative Design dba Snapdragon Flowers 

of Elm Grove
Casablanca
CDH
Central Standard Craft Distillery 
Coates Electric
Consulate General of Canada 
Creative Marketing Resources
Diamond Freight Systems, Inc.
Eagle Flair Graphics and Printing
ERi Consulting LLC 
Franklin Capital Holdings LLC
Guthrie & Frey Water Conditioning LLC
HCI Properties LLC
Holton Street Clinic
Kabiaru Advanced Technology Services LLC
Kliber & Associates LLC
Lakes Business Group, Inc.
Milwaukee Environmental Cleaning Services
Milwaukee Plumbing & Piping, Inc.
Professional Connections - Accounting & Finance
Professional Testing Service
Reputation Partners
RES International
T. Wall Enterprises LLC
Teach for America
The Chef’s Table
ThinkFAST! Digital Printing & Graphix
Total Energy Systems, Inc.
Versant
Waident Technology Solutions
WI Center for Manufacturing & Productivity
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NEEDING TALENT

Your company is growing.  
You have more business than you can handle. 

Now you just need some additional talent  
to manage the work. 

is a good 
problem 

to have
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W
ith an expanding 
and sustained 
worker shortage and 
a	significant	skills	
gap in a number 
of industries, many 

employers are not sure whether the need for 
additional talent is a good problem to have, 
or how to begin to solve it.

But solve it we must. The U.S. economy is 
boasting strong gains and state and local 
projections are outpacing the national 
trends. Michael Stull, senior vice president of 
Manpower North America, said manufacturers 
are reporting the “strongest hiring plans since 
the end of the recession,” adding, “The sector 
is showing signs of entering a renaissance 
period, transforming itself to be higher tech 
and data driven, stepping up to increased 
global competitiveness.”

According to a recent Manpower survey, both 
Wisconsin and Milwaukee are outpacing the 
U.S. net employment outlook. In the metro 
Milwaukee area, 23% of employers report 
planning to hire additional workers and only 
3% say they plan to decrease their staff. 
The report found that jobs prospects appear 

strongest in construction, durable goods 
manufacturing, transportation and utilities, 
financial	activities,	professional	and	business	
services, education and health services, 
leisure and hospitality, and other services and 
government.	That’s	just	about	every	sector!

To	fill	all	these	positions	will	require	a	
comprehensive, multi-faceted strategy. 
It will require innovative new ideas and 
collaborations across education, training 
entities and employers. Success will be 
defined	by	a	new	paradigm	that	makes	talent	
attraction and retention the number one 
competitive advantage.

This edition of Milwaukee Commerce 
highlights examples of how the talent 
challenge is being addressed from one of  
four perspectives:
•  Developing the talent pipeline
•  Attracting the talent
•  Improving the skills and career paths  

of the talent
•  Retaining the talent

If your business is not engaged on all these 
fronts, consider your future. Good problems 
are the ones we can solve.
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Talent is the key 
element in sustaining 
regional prosperity

By the Numbers

Regional growth in the future  
is in part threatened by a  

broad-based workforce gap.

- Bret Mayborne, MMAC 
Economic Research 

Director

By BRET MAYBORNE, MMAC Economic Research Director

T
he Milwaukee region consistently maintains prosperity levels above 
national averages. Metro Milwaukee’s per capita gross domestic product 
ranks	16%	above	national	averages	and	ranks	in	the	top	third	of	
comparable metros. Much of our region’s quality of life is dependent 
on maintaining this prosperity. But regional growth in the future is in 
part threatened by a broad-based workforce gap. Projections by EMSI 

suggest that an increase of 45,400 jobs will occur in the region over the next 10 years, 
but	at	the	same	time	the	potential	labor	force	is	expected	to	fall	by	42,600,	a	difference	
of	88,000	people	in	this	period.		

This	gap	will	be	difficult	to	close	in	the	traditional	
sense. Sources of workforce growth in the past 
are no longer viable. Baby Boomers are retiring 
in large numbers and workforce participation 
rates for women have leveled off after decades of 
increases.	Further,	as	in	the	past,	it	is	unlikely	that	
we will get much help from migration trends, as 
the Milwaukee area has generally posted negative 
returns in net domestic migration.   

Two things could provide relief. One, increased 
minority labor force participation rates. And two, 
increases in labor force participation in the age 
65	and	over	population,	tapping	once	again	into	
the Baby Boomer population.
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Change in Milwaukee 7 region population
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-38,800
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White, non-hispanic Non-white

Region's	minority	
population rising
According to EMSI estimates, the non-Hispanic 
white population in the Milwaukee region saw 
a	38,800	decline	in	numbers	over	the	2005	to	
2015 period and is expected to post a decrease 
of 23,700 over the 2015 to 2025 period. 
Conversely, the region’s minority population 
grew by 105,300 in the past 10 years and is 
projected to increase an additional 55,300 in 
the next 10 years. 

Clearly, future growth will be highly dependent 
on better utilization of the region’s minority 
populations.  Just lowering African American 
and Hispanic unemployment rates and raising 
participation rates to the overall population 
averages in metro Milwaukee alone has 
the potential to add 43,100 workers to the 
workforce, substantially closing the workforce 
gap mentioned earlier.  

Jobs require higher 
education levels
A second solution is improving educational 
and training outcomes. Increasingly, businesses 
need workers with higher educational 
attainment	levels.	The	benefits	of	these	higher	
outcomes, in greater earnings and lower 
unemployment rates, are well documented. 
Unfortunately, educational attainment levels 
among minority populations in this region are 
below average and we as a community have 
not done a good job of posting improvements. 
Increasingly, future economic growth and 
regional prosperity will be dependent on how 
well we, as a region, can solve this dilemma.

Milwaukee 7 region workforce dynamics
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GROW HERE
C A M P A I G N

Finding new ways to 
engage your future workforce
Web-based platform facilitates career-based learning experiences 
by connecting students to local businesses

F
or your company to grow – and grow 
here – you need talented, skilled and 
prepared	people	to	fill	your	jobs.

The Milwaukee 7 GROW HERE campaign 
focuses on preparing your future 

workforce by giving students exposure to real-
world expectations and experience while aligning 
education and workplace expectations.

How	your	company	benefits:
• Getting in front of young people and their 
influencers	early

• Offering a low-risk way for your business 
and young people to “test drive” a potential 
employment match

• Providing access to a pool of skilled and 
motivated potential employees

•	 Facilitating	work-readiness	that	can	reduce	
training/recruiting	costs	of	new	employees

• Generating positive publicity for careers in 
industries like manufacturing, engineering and 
technology

• Helping keep local talent local

How can you help?
By becoming a partner in GROW HERE, your 
business can play a critical role in new 
approaches to closing the skills gap. 
Our program creates powerful 
career development connections 
by bringing industry and 
education together to help 
students discover careers 
through a powerful online 
software named Inspire.
More than 40,000 students 
currently have access to Inspire 
and the number continues to 
grow!

Experience 
counts
Career-based experiences 
offered by businesses across a 
learning continuum help attract, 
develop and retain young people ages 
11-24 in area middle and high schools, 
technical colleges and universities. Career-
based learning doesn’t end when someone 
graduates or is hired. GROW HERE’s learning 
continuum continues into the workplace, 
including onboarding, mentoring and on-the-
job skills development.

GROW HERE
A Talent Development Strategy

 for Southeastern Wisconsin

By SUSAN KOEHN, Director of Industry Partnerships, Milwaukee 7

To get involved, contact Susan Koehn, Director of Industry Partnerships at  
skoehn@mke7.com	or	262/957-6760	or	visit	www.m7talentpartnereship.org

The manufacturing industry 
is the bread and butter of 

Southeast Wisconsin and this 
program is keeping the pipeline 

filled with qualified talent 
by sparking the interest of 

young people."
- Jay Judkins, 
Kinetic Co.
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GROW HERE
C A M P A I G N

FOR	BUSINESSES
1.	Create	your	online	profile 

 (FREE for a limited time!)
	 Students	can	explore	your	profile	to	find	what	makes	your	business	unique	 

— from the variety of positions offered to your community involvement. 

2. Engage with students to help explore & develop career goals  
Designated personnel can mentor students regarding careers options,  
educational preparation and so much more while them giving real-world insights.

3. Find potential interns - Reach a broad audience of interested  
and	pre-qualified	students.

4. Develop apprenticeship & on-the-job training programs  
The M7 staff can help you develop programs to boost skills and ensure your 
current and future employees are prepared for the demands of the job.

FOR	STUDENTS
Wisconsin students in  

6th	grade	are	required	to	 
fill	out	a	career	inventory	to	help	

align interests, skills and potential 
careers in order to jump-starts the 

career planning process.

As students move through middle 
and high school, and into post-
secondary education, they (and 
their parents and teachers) are 

able to engage in more in-depth 
career-based learning exchanges by 
connecting directly with businesses.

How does the program work?

To date, the web portal includes:
234	employer	profiles

236	online	career	coaches	
544 different career-based learning experiences for students

45 employers offering job shadows
42 offering to serve as classroom guest speakers

20 offering part-time or summer employment to students

Top 10 career clusters of interest
1.	 	Arts,	A/V	Technology	&	Communications
2.	 	Science,	Technology,	Engineering	&	Math
3.	 	Education	&	Training
4.  Health Science
5.	 	Law,	Public	Safety,	Corrections	&	Security
6.	 	Human	Services	
7.	 	Business	Management	&	Administration
8.	 	Agriculture,	Food	&	Natural	Resources
9.	 	Architecture	&	Construction
10.	 	Hospitality	&	Tourism

Top 10 companies of interest
1. Aurora Health Care          
2. ManpowerGroup             
3.	 Wheaton	Franciscan	Healthcare	
4. Marcus Corporation        
5. GE Healthcare   
6.	 Joy	Global
7. Accenture           
8.	 A	&	E	Incorporated							
9. Direct Supply
10. Price Engineering

Inspire
Software

Based	on	students'	online	activity:	

 mmac.org    |    13
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By JULIA BURNS - Co-founder, Pathways High

>>	Future	
Pathways 
High students

high  school 
students

New approach to learning designed  
to graduate well-rounded, competent

I
nspired by their work with students 
in Destination Imagination and 
the documentary, "Most Likely 
To Succeed," Amber Regan 
and I created Pathways High, 
a personalized, project-based 

high school opening in downtown 
Milwaukee in August 2017. Diverse by 
design, Pathways High has enrolled 
approximately 100 students from 
varied socioeconomic, racial and 
ethnic backgrounds from both city 
and suburban neighborhoods. The 
goal: to graduate more students 
fluent	in	academic,	technological	and	
interpersonal skills.

Broad exposure  
to careers
Through extensive research, Burns and 
Regan saw the need to provide high 
school students with broad exposure 
to career options and 21st century 
skills required for success in college, 
career and life. Also, best practices 
at schools across Wisconsin and the 
country revealed the importance of 
providing	industry	certifications	as	
early as possible so students can 

demonstrate mastery. Re-purposing the 
STEM acronym as Science, Technology, 
Entrepreneurship and Mastery as coined 
by the highly successful STEM School 
in Denver, a partner of Pathways High, 
echoes	Pathways	High's	mission.

Mastery of academic and technical 
content and skills such as collaboration, 
critical thinking, communication and 
problem solving, is accomplished 
through student engagement in projects 
that are co-designed by businesses 
and teachers and create connections 
to the community via their IMPACT 
program. Connections and networks can 
dramatically alter the trajectory of a 
young person’s life, especially a young 
person who lives in a disadvantaged zip 
code. 

The goal of IMPACT is to expose 
students to careers and mentors in 12 
industry clusters including: 
•	 Performance	arts/Multimedia	arts
• Engineering
•	 Business/finance
• Entrepreneurship 
• Environmental sciences
• Social issues

• Life sciences
•	 Manufacturing	trades/skilled	crafting
• Global citizenship
• People services 
• Information technology

Optional	fifth	year	
IMPACT takes the form of classes, 
week-long inter-sessions at a partner’s 
location	and	an	optional	fifth/gap	year.	
The IMPACT year will be personalized 
for	each	student,	blending	internship/
apprenticeship and dual enrollment in 
college courses.

This hybrid model provides a 
student with a deep understanding 
of both the workplace and academic 
requirements of a career pathway 
before	s/he	graduates	and	enrolls	in	a	
postsecondary program. The result is 
less costly experimentation in college 
and lower college debt burdens.
  
If you are interested in learning 
more about the IMPACT program and 
becoming an IMPACT partner, please 
contact me at jburns@pathwayshigh. 

Unique curriculum at Pathways High  
addresses local challenges
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MATC's Promise 
program makes college a 

reality for young people by 
paying tuition & fees 

for students who enroll  
at MATC directly from high 
school and meet certain 

eligibility criteria.

S
ince our founding in 
1912, Milwaukee Area 
Technical College 
(MATC) has offered the 
education and training 
area residents need 

for in-demand careers that drive the 
region’s economic prosperity. Our 
college and, more importantly our 
graduates, are integral to the vitality of 
southeastern Wisconsin.  

Every	year,	we	graduate	2,800	students	
with the education and hands-on 
training needed to close the skills gap. 
Local business and industry leaders 
recognize	the	significant	contributions	
our graduates make to the success of 
their companies. One question I have 
been asked frequently since becoming 
MATC president in 2014 is, “When will 
your students be ready to come work for 
us?	We	need	them!”	

It truly is a great problem to have, 
but the reality is 90% of our students 
attend classes on a part-time basis. The 
average MATC student age is 30, which 
means family and work commitments 
often	come	first	and	students	may	delay	
their education, and ultimately their 
careers, to address these obligations. 
Unfortunately, our local employers do 
not have time to wait. 

'Promise'	provides	
tuition plus support 
services 
Enter the MATC Promise. In April 2015, 
after learning about successful Promise 
programs in other states, I formed a 
team to develop the MATC Promise, 
a program that would pay the tuition 
and fees for students who enroll at 
MATC directly from high school and 
meet certain eligibility criteria. The 
program is a “last dollar” scholarship, 
which means MATC pays the balance 
of a student’s tuition and fees (after 
federal and state aid awards have been 
applied)	for	five	semesters,	which	is	
typically enough time to complete an 
associate’s degree. 

Our	initial	goal	for	the	first	Promise	
class was 1,000 applicants. More 
than 3,100 high school seniors 
applied to MATC, or 214% of 
our goal. Ultimately, close to 
1,200 Promise applicants 
enrolled at MATC in the 
fall	of	2016.	The	program	
is supported entirely by 
private funds and we 
rely on our generous 
donors to continue the 
MATC Promise program 

as long as the need for career and 
technical education exists.

When students arrive at MATC, a 
network of support services is in place 
to help them succeed. I am extremely 
proud that more than 500 faculty and 
staff members serve as mentors to our 
Promise students.

The Promise, which makes the dream of 
college a reality for young people, is just 
one example of MATC’s commitment 
to transforming lives, industry and 
community by preparing today’s 
students for the careers and workplaces 
of tomorrow.

MATC  Promise: 
Making the  

dream of college 
a reality

By DR. VICKI MARTIN
President, Milwaukee Area Technical College 
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Finding and keeping good talent 

will continue to be a challenge for at 

least the next decade as significant 

shifts in the U.S. workforce are taking 

place: changes in generational 

work attitudes; an ever more global 

economy; companies re-sizing; and 

loss of experienced leaders and 

workers to retirement — it’s a Big Shift.  

workforce shift
requires companies to be agile, creative

By DEBBIE SEEGER - Senior VP & Co-Founder, Patina Solutions

S
mart companies know they must 
get ahead of these challenges 
or they will not be an employer 
of choice as the competition 
heats up.

Every day Patina is talking with business leaders 
who are challenged by doing more with less.  
Attracting the talent to help you not only grow, 
but to be cheaper, faster, better, smarter – is 
a huge challenge.  The need to be agile and 
creative	amid	a	firehose	of	change	has	created	an	
environment where smart companies are thinking 
differently about how they make their talent 
programs match their growth needs. Here are a 
few strategies I’ve seen companies implement.

Grow your own 
One company I’ve worked with recognized that 
they could not face increased loss of business 
opportunities, so they decided to create a 
“greenhouse” to grow their own talent. They 
worked with representatives across all levels 
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Investigate non-traditional 
ways to get things done 
in the non-core talent 
areas of the business.

- Debbie Seeger

of	the	company	and	identified	the	biggest	skills	gap	for	
new entry level employees and for current employees 
considered as future leaders. Then they determined 
which of the skills could be learned. English as a second 
language was a major barrier in this company, so they 
decided to offer English courses to their employees. It 
became so popular that they decided to invite guests of 
employees (parents, cousins, neighbors). They found that 
their employees who were learning English were having 
fewer on-the-job accidents and safety violations, were 
more conscientious, had improved morale and retention 
improved.  

Man to man coverage (women 
too…it’s just a sports analogy)
Another company decided that some of the skills gap 
it experienced was harder to address with traditional 
training programs (“soft skills” like work ethic, positive 
work attitude, being conscientious, etc.). They decided 
to implement a wrap-around program – or “Wrappers.” 
Each new hire is assigned another person in the company 
whose responsibility it is to mentor the person through 
their work experiences, and help build those soft skills 
into their core values. The Wrappers can help with any 
aspect	that	the	new	hire	may	find	to	be	an	obstacle:	
attendance; follow-through; quality; asking for direction; 
or having a crucial conversation. In this program, the 
new hire feels that there is someone rooting for them, 
expecting something of them, holding them accountable 
and helping them get the development they need. This 
company reports getting feedback from many of its 
younger employees that they’ve never had anyone support 
them like this – at all.  

Reverse mentoring
We all know that mentoring is becoming a staple in the 
development toolbox. But have you heard of “Reverse 
Mentoring?”	I	first	heard	of	it	at	a	large	financial	
institution where they brought employees together from 
different generations for sessions to learn from each 
other. Millennials led interactive hands-on sessions on 

topics such as how to use social media or store your 
photos in the cloud. Some of the Boomers led sessions 
like	the	basics	of	Financial	Planning	and	Saving	in	a	401K.	
This supports my long-held belief that everyone brings 
gifts and as leaders it’s our job to tap our gifts and apply 
them in the best way possible. It also puts the focus on 
the ways that each generation in the workforce can help 
each other instead of highlighting the differences.  

Start by doing one thing, today 
If all of this seems too overwhelming, think about what 
you can do to just get something started, right now, right 
where you are today. A few things to consider:

• Know the non-negotiable elements of retention and 
attraction for each segment of your workforce and 
how	they	rank	in	importance:	pay,	flexibility,	pathway	
to promotion, development support, cause-related 
company mission. If you don’t know what they are, ask 
your employees. 

• Lean-in to the Gig Economy – use it as a strategy (not 
an	after-thought)	by	first	defining	what	talent	your	
business needs to have at its core and focus your 
retention efforts there. Then investigate non-traditional 
ways to get things done in the non-core talent areas 
of the business.  Many times our clients tell us that the 
biggest value they get from bringing in someone from 
the outside is having a fresh set of eyes, fresh insight 
and another way to look at a problem. You should 
have a “buy, borrow or build” strategy that is right for 
your company to meet its goals and then it should be 
reviewed regularly so you can  
flex	with	the	changing	 
workforce dynamics. 
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Join 200+ top-level executives for an afternoon of baseball & business.

COSBE’s 8th annual Brewers Outing

Thursday, June 8, 2017
11:30 am - Pre-game Networking
1:40 pm - Milwaukee Brewers vs. San Francisco Giants
$119 per person

Register at 

www.mmac.org/events.html

Grand Slam Sponsor:

Questions? Contact Karen Powell 
 414/287-4166 or
kpowell@mmac.org

CHECK OFF SOME 
TO-DOs AT THE 
BALLGAME.
R

R

R

Meet more of metro Milwaukee’s small business top-level executives

Enjoy high-end food offerings, two drink vouchers & game ticket

Check out the spectacular view from Miller Park’s  
Northwestern Mutual Legends Club

For more info or to register: 
MMAC.org/events.html

“I com
e for the netw

orking  

- it’s a great place to bring  

your future clients.”

- 2016 Attendee
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Join 200+ top-level executives for an afternoon of baseball & business.

COSBE’s 8th annual Brewers Outing

Thursday, June 8, 2017
11:30 am - Pre-game Networking
1:40 pm - Milwaukee Brewers vs. San Francisco Giants
$119 per person

Register at 

www.mmac.org/events.html

Grand Slam Sponsor:

Questions? Contact Karen Powell 
 414/287-4166 or
kpowell@mmac.org

CASE  STUDY:   ATTRACTION   &  
RETENTION    STRATEGIES

Q&A with LINDSAY LAU - Sales Operations Manager, Tapco

TAPCO manufactures innovative, eco-friendly traffic & parking control products in Milwaukee, Wisconsin. 

How difficult is it for your 
company to find, hire,  
train and retain top 
talent?
We’re	growing	at	a	rapid	rate,	and	finding	
quality candidates is not easy, but we’ve 
generally been lucky.  I think our unique 
industry and our deep roots within the 
Milwaukee community have given us an 
edge, but we’re competing with larger 
companies in the area that provide a 
great deal of competition.  

Is finding talent becoming 
more of a challenge? 
Why do you think that is?
The fact that the talent pool is shrinking 
is no secret, and I’ve heard many 
companies say they are already feeling 
the effects. That said, I’m always looking 
for young leaders that we can grow 
into more than an entry-level position 
(and have the patience to do so), and 
it’s	sometimes	tough	to	find	the	type	of	
self-starter that I feel has the work ethic 
and tenacity to truly grow into a top 
performer. Sales and customer service 
aren’t the same roles they were a decade 
ago. Sales today is more about discipline, 
doing what you say you’re going to do, 

being a knowledgeable resource, working 
the buying process, and knowing where 
we win and when we need to walk away. 
The best customer service individuals 
know how to take care of a client, but 
they also handle ordering and ensuring 
that our customers understand everything 
TAPCO has to offer.

What programs or 
services has your company 
instituted to attract and 
retain talent?
We have a full-time recruiter and 
we’ve also leveraged outside recruiting 
services. We’re very active at MSOE and 
are developing a more robust internship 
program	to	try	to	find	young	talent	early.	
From	a	retention	standpoint,	we’ve	
developed key metrics that tie into an 
equal	companywide	profit	sharing	pool.		
This allows everyone to be motivated 
toward	achieving	the	same	goals.	From	
a sales standpoint, we employ a team 
selling approach. Our customers win 
because they have a team of people 
working for them and I’ve found our sales 
teams enjoy working together versus 
competing with each other.

Is it working? Why do 
you think it's making 
a difference?
I feel a true focus on clear direction  
and results has motivated our team.  
When people feel that their job plays 
into the overall strategy, they’re more 
motivated. It takes discipline and cadence 
to report the numbers as often as we do, 
and it takes cascading communication 
that starts at the top and is effectively 
communicated through middle 
management to all employees. Having 
the entire team rowing in the same 
direction is invaluable.

What is your advice to 
other companies facing 
talent attraction and 
retention challenges?
Be servant leaders. Trust your people and 
build	their	confidence.	Embrace	change.	
Question your status quo.  Develop 
leaders. Set goals and hold people 
accountable. Communicate the overall 
vision and help people see their part in 
the overall strategy. Reward hard work.
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TALENT 
DEVELOPMENT
sparks engagement 
for Milwaukee’s young 
professionals

I
n late January, local millennials 

jump-started the year with 

FUEL Milwaukee’s Professional 
Development Bootcamp.  A 

unique career enhancement 

program, this 5-day, 15-workshop 

series of learning events is geared 

toward young professionals looking 

refine	their	skills	in	areas	of	leadership	

and management.

The program offers a pick-and-choose 

workshop lineup scheduled over the 

breakfast, lunch and evening hours, 

making is easy for young professionals 

to participate without losing valuable 

time at work.

“We see the program as the business 

community’s gift to young professionals,” 

said Corry Joe Biddle,	FUEL’s	Executive	
Director. “Trainers and employers 

partnered with us to bring a rich and 

diverse business curriculum to a broad 

cross-section of Milwaukeeans.” The 

workshops, many of them offered at 

no cost, logged 1,000+ registrations, 

with attendees representing more than 

300 companies from throughout the 

Milwaukee Region.

Workshop topics included strategic 

planning,	conflict	resolution,	visual	

notetaking, relationship building, 

organizational leadership, building 

a meaningful network and more. 

Bootcamp sessions were held 

throughout Milwaukee at various 

locations, including the corporate 

headquarters	of	FUEL	and	MMAC’s	

corporate members.

Johnson Controls hosted 50 young 

professionals for an evening session on 

Effective Negotiation (led by Christine 
McMahon), who encouraging employees 

from	JCI's	emerging	leaders	resource	

network, SYNERGY, to participate. 

“Johnson	Controls	supports	the	FUEL	

Bootcamp series because it aligns 

with our mission to create connections 

and promote the development of our 

future leaders,” said Staci Anderson, 

Communications Specialist and 

SYNERGY Vice President. “It offers an 

opportunity to gain knowledge from 

people outside of one’s organization and  
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TALENT 
DEVELOPMENT

“We see the program as  
the business community’s gift  
to young professionals."
- Corry Joe Biddle, FUEL’s Executive Director

to network with other professionals in 

the community.”

Zimmerman Architects hosted 

nearly	80	young	professionals	at	

its	Menomonee	Valley	offices	for	

an afternoon session — Sales Skills 

for	Non-Sales	Professionals.	“FUEL’s	

Bootcamp provides our staff with 

the understanding, tools, techniques 

and	confidence	to	introduce	

their knowledge and expertise 

into the marketplace,” said Kevin 

O'Donnell, vice president of Business 

Development for Zimmerman. 

“Organizations	like	FUEL	help	develop	

the talent, entrepreneurial spirit, 

and business acumen of the future 

business leaders of this region.”

Other program partners and sponsors 

included Rockwell Automation, 

Aurora	Healthcare,	Foley	&	Lardner,	

MillerCoors, Milwaukee Area Technical 

College, Milwaukee Business Journal 

and the City of Milwaukee.

Professional Development Bootcamp 

is an annual program and part of 

FUEL’s	year-round,	comprehensive	

approach to attract and retain talent 

to the Milwaukee Region.  Visit the 

website to learn how your company 

and talent can get involved  

www.fuelmilwaukee.org.
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Discover Milwaukee brings to life the many positive attributes that 
influence	why	the	region	was	just	named	one	of	the	“Best	Places	
to Live “ by U.S. News and World Report. It is a complete resource for 
newcomers, and a valuable tool for your new or prospective employees.  

Information includes cost of living comparisons, commute times, 
entertainment	and	health	and	fitness.	There’s	also	current	data	on	
urban living, neighborhoods and schools. 

The publication is supported by www.discovermilwaukee.com with 
additional resources. A digital edition is available on the home page 
and can be easily forwarded to prospective or relocating employees. 

Johnson Controls and the Greater Milwaukee Association of Realtors 
are sponsors of the 2017 edition.

For	more	information,	or	for	details	about	how	your	company	can	get	
involved as a Community Sponsor, please contact: Maribeth Delforge  
-	Publisher	at	mbdelforge@discovermilwaukee.com	or	262-796-0224.

Help your 
employees get to 
know Milwaukee 

2017 DISCOVER MILWAUKEE 
RELOCATION GUIDE

AVAILABLE NOW!
Contact Andrea Foley at 

afoley@mmac.org to order your 
FREE copies today.

MAY 24TH

BIZTIMES.COM/BIZEXPOEXHIBIT OR ATTEND

PAID ADVERTISEMENT
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E
mploy Milwaukee is 
part of a federal, state 
and local workforce 
system. Its goal is to 
provide job seekers 
with education and 

training options in high-growth, 
high-demand sectors — and provide 
a skilled and sustainable workforce 
to attract, retain and grow diverse 
businesses.  

By partnering with leaders from 
business, economic development, 
workforce, education and community 
stakeholders, the agency works to 
meet and anticipate regional economic 
growth in the Milwaukee area.

Through direct employer engagement 
in high demand industry sectors, 
Industry Advisory Board members 
identify skill requirements and 
employment opportunities within key 
sectors. Employ Milwaukee provides 
talent sourcing services, including 
customized hiring events and job fairs. 

“Employ Milwaukee works closely with 
the business community to connect 
companies	to	qualified	workers,	and	
job seekers to career pathways,” said 
Peter Coffaro, Employ Milwaukee 
vice president of business services. 
“We want to give companies the 
opportunity to meet with job-ready 
individuals.” 

EMPLOY MILWAUKEE 
SEEKS TO  PARTNER WITH  

JOB SEEKERS & PROVIDERS

Introducing young people to 
the world of work
Additionally, Employ Milwaukee engages young 
people in the Community Work Experience 
component of Mayor Tom Barrett’s	Earn	&	
Learn	program.	Earn	&	Learn	introduces	young	
people to the world of work and gives them 
valuable on-the-job experience, which they 
otherwise may not have had. One way regional 
companies can help bridge Milwaukee’s talent 
gap	is	by	participating	in	the	Mayor’s	Earn	&	
Learn	Fund	to	support	Earn	&	Learn	Summer	
Youth Employment.

Employers can also get involved though hiring 
events.	On	Feb.	23,	2017,	Employ	Milwaukee	
hosted a customized onsite hiring event for 
Milwaukee area companies with job openings 
in	the	finance	and	customer	service	sectors.	
More	than	100	pre-qualified	job	seekers	were	
dressed for success with resumes in-hand. 

Brian Levins, marketing director, Principal 
Financial	Group,	commented	on	his	experience:	
“We were able to talk with 92 job seekers 
in a very short amount of time. We love that 
Employ Milwaukee partners with a training 
provider	that	offers	state	certification.	All	of	the	
financial	services	companies	hire	off	the	same	
certification.	This	is	an	added	benefit	to	our	
talent development; we are talking to people 
we can actually hire,” he said. 

>>	Brian	Levins	with	Principal	Financial	Group	met	with	prospective	employees	 
at a Employ Milwaukee hiring event.
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M7 helps German 
manufacturers 
establish U.S. 
operations in the 
region 
A German maker of LED lights has 
selected Milwaukee as its home 
in the U.S., a move that will start 
with	a	small	sales	office	but	in	
time could bring manufacturing 
operations to the city. Luxx Light 
Technology (USA), Inc. has opened a 
three-person	office	and	distribution	
center near General Mitchell 
International	Airport.	It	is	the	first	
U.S. location for Luxx, which has a 
strong presence in Europe making 
LED lighting systems for use in 
industrial cold storage and in retail 
displays.
 

ULT	AG,	a	leader	in	high-efficiency	
industrial	air	filtration,	has	
established its North American 
headquarters in Mequon. The 
German-based company designs 
and manufactures products used by 
many industries, including medical, 
pharmaceutical, electronic and 

German candy maker Haribo 
selects Kenosha County for first North 
American manufacturing facility

Economic Development Partnership

HARIBO, the German-based 
maker of the popular 
"Gold-Bear" gummy candies, 
has selected Kenosha 
County as the site of its 
first	manufacturing	facility	
in North America. The 
new facility is expected 
to	open	in	2018	and	
could be one of the 
largest U.S. confectionery 
manufacturing sites.

"HARIBO has been in 
the process of selecting 
a	location	for	a	first	

manufacturing facility in 
the U.S. for several years," 
said Rick LaBerge, COO of 
HARIBO of America, Inc. "We 
examined many different 
sites and are very excited 
to announce this important 
decision." 

Founded	in	1920	and	based	
in Bonn, Germany, HARIBO 
is the world market leader 
in the fruit gum and licorice 
segment, with 100 million 
Gold-Bears alone produced 
daily worldwide. The family-

owned, third-generation 
company employs nearly 
7,000 people globally. 

As	part	of	the	state's	
foreign direct investment 
efforts, Gov. Walker and 
Wisconsin Economic 
Development Corporation 
(WEDC) leaders are 
proactively meeting with 
executives around the 
world to make a strong 
case to establish new 
operations in Wisconsin.

"This project would not 
have been possible without 
the outstanding partnership 
between the company, state 
government and local and 
regional	officials,	who	have	
worked tirelessly on this 
project for months," Gov. 
Scott Walker said.

"This is a sweet day for 
Kenosha County," added 
Kenosha County Executive 
Jim Kreuser. "We are 
incredibly excited about 
this investment and the 
long-term positive impact 
it will have on our entire 
area."

"HARIBO's	decision	is	a	
breakthrough achievement 
for Wisconsin," said Gale 
Klappa, chairman of WEC 
Energy Group and co-chair 
of the Milwaukee 7. "This is 
the strongest evidence yet 
that our people, our assets 
and our business climate 
are highly attractive to 
global companies."

"This project wouldn't have been possible 
without the outstanding partnership between the 

company, state, local and regional officials." 
-Gov. Scott Walker

NEW LOCATION:
Kenosha, Wisconsin

PRODUCT:
Confectionery production

JOBS PLEDGED:
400

NEW LOCATION:
Mequon, Wisconsin

PRODUCT:
High-efficiency industrial  
air filtration

NEW LOCATION:
Milwaukee, Wisconsin

PRODUCT:
LED lighting systems
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MMAC is a founding partner of the Milwaukee 7 regional economic development initiative. Its mission is to grow, expand and attract 
world-class businesses and talent in the Milwaukee Region. To learn how M7 can assist your business with expansion plans, talent 

sourcing, exporting, financing options and other business assistance, visit mke7.com. 

"Milwaukee 7 is our internet. 
It markets Waukesha and the 
entire region to the world." 
- Waukesha County Executive  
   Paul Farrow

M7 celebrates 
milestones of 
regional economic 
development success
M7 recently celebrated more 
than a decade of economic 
development success with a 
special event held at We Energies. 
M7 Co-chair Gale Klappa emceed 
the event and welcomed Lt. Gov. 
Rebecca Kleefisch, who touted 
M7's	impressive	results	in	regional	
economic development since its 
founding in 2005. Over the last 
dozen years, the M7 collaboration 
has helped 77 companies expand 
or relocate to the region. 

M7 loan fund supports 
entrepreneurs
Recognizing the critical role 
of entrepreneurs in a growing 
economy, M7 has launched the 
a	regional	Capital	Catalyst	Fund	
to provide capital to companies 
as loans, equity or loan-to-
equity with grant support for 
financing	assistance,	market	
analysis and other development 
services. Supported through the 
Wisconsin Economic Development 
Corporation's	(WEDC)	Capital	
Catalyst program, the fund helps 
companies achieve measurable 
business development milestones. 
Loans are made in amounts ranging 
from $50,000 - $125,000. Examples 
of eligible uses include product 
development or market validation 
to secure investor funding, new 
equipment or marketing and sales 
assistance. Learn more at mke7.
com/capital-catalyst.
 
New forum brings 
entrepreneur groups 
together
M7 has also launched an 
Entrepreneurial Support pilot 
program to galvanize the talent 
and resources in the region and 
drive	a	regional	entrepreneurial/
innovation strategy. The 
"Marshaling Our Resources" project 
creates a forum to coalesce the 
region’s entrepreneurial ecosystem, 
increase collaboration between 
support organizations, and improve 
the level of corporate involvement. 
Supported by WEDC and its 
Entrepreneurial Support initiative, 
the project includes partner 
organizations BizStarts, BrightStar, 
The	Commons,	FaB	Wisconsin,	
gener8tor,	MiKE,	MWERC,	Scale	
Up Milwaukee, UWM, The Water 
Council, Wisconsin Super Angel 
Fund	and	others.

"We are seven counties 
focused on a common goal. 
When we add jobs the entire 
region wins, no matter where 
in the region a company 
chooses to expand or 
relocate." 
- M7 Co-chair Gale Klappa,  
   chairman of WEC Energy Group

From	l	to	r:	Mark Mone, UW-Milwaukee; Kathleen Schilling, Ozaukee Economic 
Development Council; Roger Kirgues, We Energies; Julia Taylor, Greater Milwaukee 
Committee; and Milwaukee Mayor Tom Barrett.
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1

Breakfast Program: 8-9:30 am 

The Governor’s Export Awards  
presented by 

GOV. SCOTT WALKER

Concurrent AM Sessions:  9:45 AM - 11:15 AM 

Export Café – Roundtables with Experts
Six roundtables - including one hosted by Lt. Gov. Kleefisch - will 
discuss specific issues and challenges of selling internationally. 

Navigating the Changing European 
Business Landscape
Learn how to plot a course for your business in the emerging  
political European environment.

Export Compliance Violations 
- This Could Happen to You!
Experts will review recent violation cases, identify what went 
wrong and help prevent you from making the same mistakes.  

Lunch Program: 11:45 am - 1:30 pm 

Keynote speaker JOHN G. MURPHY 
VP for International Policy, U.S. Chamber of Commerce

Concurrent PM Sessions: 1:45 PM - 3:15 PM 

Compliance Café – Roundtables with Experts
Six roundtables will discuss specific issues and challenges  
of compliance regulations. 

Finance & International Volatility
Knowledgable financial experts will share how to remain 
financially flexible in the constantly evolving international arena.

Make E-commerce Work for You!
Learn from seasoned experts how successful companies are 
leveraging technology to survive and thrive. 

Networking Reception: 3:15 pm - 5:00 pm

Experience Wisconsin’s largest & most respected conference on global trade. 

THURSDAY, MAY 11, 2017
7:30 am - 5:00 PM   •  Wisconsin Center, Milwaukee

$175/WTA	member	-	$200/non-member	-	$80/Student	-	$65/Lunch	or	breakfast	only

www.WisconsinTradeConference.com

NEW

NEW

TRADE IN TIMES OF CHANGE

Panel Discussion with  
Award Winners moderator by

LT. GOV REBECCA KLEEFISCH
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Annual TBC Strategic 
Partnership Luncheon
More than 200 Business Council (TBC) members and 
guests celebrated “Getting your piece of the pie” at 
the	18th	Annual	Strategic	Partnership	Luncheon.	

1.   Mechelle King, Ashley Mueller, Jenny Webster-
Menzynski, and Carol Patrick, Park Bank

2.   Lamont Robinson, Kevin Crampton, Ruby Dent, Teig 
Whaley-Smith, Renee Shavers, Rick Norris, Community 
Business Development Partners Milwaukee County; and  
Tim Sheehy, MMAC

3.   Elmer Moore, Jr., Greater Milwaukee Committee, and 
Ranell Washington, Town Bank

4.   Ugo Nwagbaraocha, Diamond Discs International

21

3 4

THURSDAY, MAY 11, 2017
7:30 am - 5:00 PM   •  Wisconsin Center, Milwaukee

$175/WTA	member	-	$200/non-member	-	$80/Student	-	$65/Lunch	or	breakfast	only

www.WisconsinTradeConference.com

TRADE IN TIMES OF CHANGE

Panel Discussion with  
Award Winners moderator by

LT. GOV REBECCA KLEEFISCH

Partner with us for impact. It’s good for business!

We offer unique sponsorship and membership opportunities  
like the Corporate Platypus Circle, affording:
• Year-round admission and parking
•  A value-added benefit in maintaining  

and attracting employees

• Special Behind-the-Scenes tours
• Member-only events
• And more!

For information on sponsorships and Platypus Circle, 
go to zoosociety.org or call 414-918-6151

7192B17
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WE stand for

LOCAL JOINTS
We’ve been a regular in Wisconsin for more than 150 years. And, if 

only the wood-paneled walls in its bars could talk. Here’s to all those 
nights spent going to fish fries, duckpin bowling and losing at bar 

dice. We can’t wait to see what the next 150 years will bring.

© 2017 MILLERCOORS LLC
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Business After Hours  
@ Brewhouse Inn & Suites
Members enjoyed the renovated spaces at 
the	Brewhouse	Inn	&	Suite	at	a	Business	
After	Hours	reception	in	February.	Part	of	
the former Pabst Brewery, the building has 
been transformed from an iconic landmark 
into a high-end Milwaukee hotel.

1. Lara Sobczak and Rhommer Varilla, 
Safenet Consulting

2. Patrick McDonough, McAdams Graphics, 
and Steve Godfrey,	Pinnacle	Forum

Business After Hours 
@ Chef's Table
Chef David Magnasco opened the doors 
of his private restaurant to MMAC’s 
Business After Hours in January.

3. Raymond Adams, Marquette University; 
Tanya and Marty Calderon, God Touch 
Milwaukee

4. Stacie Adler and Andrew Capelle, 
Together with Childrens Community 
Health Plan

5. Chef David Magnasco, The Chef’s Table; 
Laury Veksler and Jennifer Clearwater, 
Discovery World; and Beverly Gross, 
Plank Road Publishing

3

1

2

4

3
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Electricity is more than a convenience; it’s essential to the way we live our lives. 

When you flip the switch, boot up a laptop or just kick back and watch a movie, 

you depend on safe, reliable electricity.

Moving energy forward, from the source to where it’s used, is what American 

Transmission Co. is all about.  That’s why as we plan for the electric grid of the 

future, we’re also keeping close watch on the grid of today to make sure you don’t 

miss a beat. 

atcl lc.com/PowerForward      

Reliable. Affordable. Environmentally Responsible.
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Electricity is more than a convenience.
It is essential for hospitals, businesses, farms, factories and homes.  

As American Transmission Co. moves energy into the future, we’re hard 

at work today keeping the lights on and planning for how the electric grid 

will deliver reliable, safe and environmentally responsible power.

Reliable. Affordable. Environmentally Responsible.

atc l l c . com/PowerForward      

PAID ADVERTISEMENT

Celebrating the Chinese  
New Year
More than 100 members of MMAC’s World 
Trade Association and guests celebrated 
the Year of the Rooster at the Kimpton 
Journeyman	Hotel	on	February	16.

1.  Helen Tao and Zhu Julie Lee,	Foley	and	
Lardner LLP; Hong Lee, Consul General 
of the Peoples Republic of China; Ulice 
Payne Jr., Addison-Clifton LLC; Susa 
Siy, Ameridge International; Robert 
Kraft,	FirstPathway	Partners	LLC;	and	
Zou Xiaoming, Consul General of the 
Peoples Republic of China Chicago

2.  Debra Kopezynski, Hatco Corporation, 
and Cheng Liu, WisPartners,  
UW-Madison

A Night in Indonesia
In January, guests heard from the 
Indonesian Consul General of Chicago 
and experienced authentic Indonesian 
music, dancing and fashion.

3.  Jennifer Jin, Husch Blackwell, and Ellen 
Kosidowski, Rite-Hite Co., LLC

4.  Al Liu, Collectivo Coffee, and 
Rosmalawati Chalid, Indonesian 
Consulate General

Doing Business with Mexico

MMAC hosted the Consulate of Mexico 
and discussed the economic relationship 
between Mexico and the U.S. at an event 
in	February.

5. Julian Adem Diaz de Leon, Consulate 
of Mexico; Gary Ballesteros, Rockwell 
Automation, Inc.; Efren Flores, WEDC 
Trade Representative; and Martín Caro, 
ProMéxico

1 2

3 4 5
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Roundtable 
Forum:	Fair	Labor	
Standards Act 
(FLDA)
Guests listened to a panel of experts 
on	the	future	of	FLSA	and	what	it	
means for business.

1. Lori McDonald, Brilliance Business 
Solutions, and Margit Schatzman, 
Education Credential Evaluators, Inc.

2. Norma Gaines, YWCA Southeast WI, 
and Tim Robinson,	GRAEF

Forecasting	
Economic Trends
Attendees gained a competitive 
edge by listening to the economic 
predictions of Brian Beaulieau of ITR 
Economics.

3. Brian Beaulieu, ITR Economics
4. Beaulieu with Keith Coursin, Desert 

Aire Corp.
5. Chad Ritterbusch, The Ritterbusch 

Group; Jon Teraoka, W.I.S. Logistics; 
and Randy Roeder, Material 
Recovery, Inc.

1

2

3
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Accenture Expert Series: 
Love where you work
The second of four programs on talent 
focused on the employee experience.

1. Jaymie Raatz, JTS Direct; Jill 
Economou, Ellenbecker Investment 
Group; and Jeff Torzala, Telsmith 

2. Jen Downes, Accenture
3. Andrea Reding, Novo Group, Inc., and 

Joe Simon, Aon Risk Solutions

Member 
Orientation
Members have the opportunity to  
learn more about MMAC and how 
they can get involved at Member 
Orientation — a great way to network 
with fellow members.

4. Cindy Sellers, Amplify Insights + 
Innovation

5. Gordy Warner, DMD Consulting, LLC, 
and Bill Taylor, WaterStone Bank

2

3

4

5

1
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Support your fellow members by doing business together. www.mmac.org/directory.html
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New MMAC Members
December 2016 - February 2017

Abraham’s On-Site Shredding Service
Larry	Bangs,	President/Owner
P.O. Box 701
Muskego, WI 53150
(262)	877-8878
www.abrahamsshredding.com
Shredding Paper

Advice Works Wealth Advisors
Adam Ausloos, Managing Principal
6834	S.	Tiernan	Ct.
Franklin,	WI	53132
(414)	206-2062
www.greatadviceworks.com
Financial	Planning-Consultants/Services

AIT Worldwide Logistics
Ronald	Fenner,	Branch	Owner
9819	S.	13th	St.
Oak Creek, WI 53154
(414)	897-0220
www.aitworldwide.com
Freight	Forwarding

Best Version Media
Dave Durand, CEO
19335 Janacek Ct.
Brookfield,	WI	53045
(262)	278-3360
www.bestversionmedia.com
Media/Communications

BRX Performance
Josh Rowles 
Business	Director/Co-Founder
665	S.	72nd	St.
Milwaukee, WI 53214
(262)	804-7894
Sports/Entertainment	Centers

Carrus Group 
Nate Hoffman, President
20510 Watertown Rd.
Waukesha,	WI	53186
(262)	370-8250
www.carrus-group.com
Engineers-Consulting

DMD Consulting LLC
Darlene	Drab,	President	&	CEO
544 E. Ogden Ave.
Milwaukee, WI 53202
(312)	809-6987
www.dmdconsulting.net
Management Consultants

Dnesco Electric, Inc.
Gregg Schwister
11019 W. Layton Ave.
Greenfield,	WI	53228
(414) 425-3700
www.dnesco.com
Electrical Contractor

Ellenbecker Investment Group, Inc.
Jill Economou
Community Outreach Coordinator
N35	W23877	Highfield	Ct.,	Ste.	200
Pewaukee, WI 53072
(262)	691-3200
www.ellenbecker.com
Financial	Services

Exit 7C
Blessing Egbon, CEO
333 N. Plankinton Ave., Ste. 211
Milwaukee, WI 53203
(844)	707-8557
www.exit7c.com
Computers,	IT	&	Technology

Fox Valley Communications
Katherine Medel
General	Manager/Co-Founder
536	N.	Richmond	St.
Appleton, WI 54911
(920)	740-0416
www.foxvalleycommunications.com
Translators and Interpreters

General Plastics, Inc.
Robert Porsche
President/Sales	Manager
2609	W.	Mill	Rd.
Milwaukee, WI 53209
(414) 351-1000
www.genplas.com
Plastics-Molders

Laura Sippel Dynamic Consulting LLC
Laura Sippel, President
2009 N. Prospect Ave., Unit 19
Milwaukee, WI 53202
(414)	204-0089
Marketing Consultants

Nomad Aerial Solutions
PJ	Kirkpatrick,	President/CEO
12031 W. Rainbow Ave.
West Allis, WI 53214
(414)	839-0394
www.nomadaerialsolutions.com
Commercial Photography Service

Northbrook Publishing
Pete Sobic, President
300 N. Executive Dr., Ste. 125
Brookfield,	WI	53005
(262)	650-9260
www.northbrookpub.com
Magazine Publishers

Northern Prairie Capital, LLC
Leakhena Au
10936	N.	Port	Washington	Rd.,	Ste.	134
Mequon, WI 53092
(414) 745-7571
www.northernprairiecap.com
Business	Financing

Oldenburg Group Incorporated
Linda Werth-Meyer
Director of Corp. Administration
1717 W. Civic Dr.
Glendale, WI 53209
(414) 977-1717
www.oldenburggroup.com
Manufacturers

PIVOT4 LLC
Brad Bateman, Principal
N33	W23382	Greenbriar	Ct.
Pewaukee, WI 53072
(414)	708-1405
Consultants/Leadership

Riley Construction
Aaron Stelzer
Project Development Manager
11270 W. Park Pl., Ste. 900
Milwaukee, WI 53224
(414) 359-0100
www.rileycon.com
Construction Companies

Riley Construction - Chicago
926	North	Shore	Dr.
Lake	Bluff,	IL	60044
(847)	457-3909
www.rileycon.com
Construction Companies

Riley Construction - Kenosha
Matt Prince, President
5301 99th Ave.
Kenosha, WI 53144
(262)	658-4381
www.rileycon.com
Construction Companies
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RMR Analysts, a div. of Robinson 
Management Resources, Inc.
Lynne Robinson, President
606	Rawlins	Dr.
Waukesha,	WI	53188
(414) 507-1230
www.RMRAnalysts.com
Financial	Services

RPK Innovation Solutions LLC
Richard Kadamian
4200 S. 35th St., Ste. 213
Milwaukee, WI 53221
(414)	550-6307
www.sentextsolutions.com
Marketing Consultants

Signature Flight Support Corporation 
Adam Marymee
923 E. Layton Ave.
Milwaukee, WI 53207
(414) 747-5100
www.signatureflight.com
Aviation Support Services

Together with CCHP
Stacie Adler, Account Executive
P.O. Box 1997
Milwaukee, WI 53201
(414)	266-3331
www.chw.org
Insurance-Health

Treis Properties, LLC
Jim Treis, Owner
1745 Derrin Ln.
Brookfield,	WI	53045
(262)	853-0225
Real Estate-Residential

Vrakas CPAs + Advisors
Chuck Pavlik, Tax Shareholder
445 S. Moorland Rd., Ste. 400
Brookfield,	WI	53005
(262)	797-0400
www.vrakascpas.com
Accountants/CPA

Warehouse Lighting
Steve Phillips
Business Development Manager
2805	S.	160th	St.
New Berlin, WI 53151
(414) 525-9027
www.warehouse-lighting.com
Lighting	Fixtures-Wholesale/
Manufacturers

The Weaponry LLC
Adam	Albrecht,	Founder	and	CEO
7110 W. Lafayette Pl.
Mequon, WI 53092
(614)	256-2850
www.theweaponry.com
Advertising	Agency/Counselors

 

 

 

 
 

QPSWORKS.COM

Our team really knows 
how to use Social Media 
to attract and engage 
high-quality candidates 
for our clients that are 
not found on traditional 
job boards. Want your 
job postings to benefit 
from a robust Social 
Media strategy? Put QPS 
to work for you. 

R&R Insurance Services, Inc.
Ken Riesch, President
(262) 574-7000
1581 E. Racine Ave. • P.O. Box 1610 
Waukesha, WI 53187-1610
www.myknowledgebroker.com
Insurance

This member was accidentally omitted  
from the 2017 MMAC Membership Directory. 
Please add to your Insurance contacts.
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spancrete.com | 855-900-SPAN

Building our communities to expand minds. 

For 70 years, business owners, engineers, contractors and architects have 
turned to us to build structures that invigorate life in our communities – from 
education and government buildings to commercial and entertainment complexes. 
It’s why we’ve become leaders in precast. Our experience and partnerships have pushed 
us to create systems that are more efficient; safer; quicker to build; and allow for greater 
collaboration and a variety of finishes.

PAID ADVERTISEMENT
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Brown Deer High School, Brown Deer, WI

St. Norbert College, De Pere, WI

Hillcrest Primary School, Shawano, WI

spancrete.com | 855-900-SPAN

Green Bay, WI
Milwaukee, WI

Madison, WI
Chicago, IL
Atlanta, GA
Sebring, FL

For over 70 years, Spancrete is proud and 
humbled to have built structures within 
the Milwaukee community where we live, 
work and play. 

Quality, service and innovation are at 
the core of every project. Our customers 
keep coming back to virtually design 
structures, which saves time and 
resources during the construction 
process. Precast structures by Spancrete 
offer lower building maintenance and  
a safer, more versatile structure for the 
long-term. We work side by side with our 
customers to bring their visions to life.

Building Smarter  
and Safer for our Future 

PAID ADVERTISEMENT

Contact our team for information and 
ways to engage in your chamber.

EVENTS & SPONSORSHIPS 
Karen Powell 
414/287-4166
kpowell@mmac.org

ECONOMIC TRENDS & RESEARCH 
Bret Mayborne
414/287-4122
bmayborne@mmac.org

EDUCATION & TRAINING PARTNERSHIPS 
Anne Nordholm 
414/287-4158
anordholm@mke7.com

ETHNICALLY DIVERSE BUSINESSES 
Marjorie Rucker 
414/287-4172
mrucker@mmac.org

EXECUTIVE ROUNDTABLES 
Whitney Maus 
414/287-4130
wmaus@mmac.org

EXPORT DEVELOPMENT 
Chad Hoffman 
414/287-4156
choffman@mke7.com

FOOD & BEVERAGE INDUSTRY NETWORK 
Shelley Jurewicz
414/287-4143
sjurewicz@mmac.org

ENTREPRENEURS AWARDS 
PROGRAM (FUTURE 50) 

Alexis Deblitz 
414/287-4131
adeblitz@mmac.org

FEDERAL, STATE & LOCAL GOVERNMENT 
Steve Baas
414/287-4138
sbaas@mmac.org
 
Andrew Davis
414/287-4141
adavis@mmac.org

WORLD TRADE ASSOCIATION 
Katie Henry
414/287-4123	
khenry@mmac.org

LEAD GENERATION GROUPS 
& MEMBER DISCOUNTS 

Jen Sturchio
414/287-4165
jsturchio@mmac.org

MEMBER NEWS 
Sarah Zens
414/287-4157
szens@mmac.org

MEMBER SALES 
Barb Smith
414/287-4173	 
bsmith@mmac.org

Jane Backes 
414/287-4114	
jbackes@mmac.org

ADVERTISING & INVESTING 
Jim Wall 
414/287-4119	
jwall@mmac.org

PUBLIC RELATIONS  
& MARKETING 

Julie Granger 
414/287-4131
jgranger@mmac.org

SMALL BUSINESS 
Stephanie Hall 
414/287-4124
shall@mmac.org

TALENT INDUSTRY 
PARTNERSHIPS

Susan Koehn
414/287-4136
skoehn@mke7.com

WEBSITES 

Carrie Davis
414/287-4157
cdavis@mmac.org

YOUNG PROFESSIONALS  
Corry Joe Biddle 
414/287-4137
cbiddle@mmac.org
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756 N. Milwaukee St., Suite 400  •  Milwaukee, WI 53202-3767

Interested in advertising in the next 
issue of Milwaukee Commerce?

Visit mmac.org 
for full details or 
contact Jim Wall at 
(414) 287.4119
jwall@mmac.org 

Milwaukee Commerce newsletters 
are printed by:

Periodicals Postage

PAID
Milwaukee, WI


