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68% OF EXECUTIVES
WOULD CONSIDER
SWITCHING BANKS
FOR BETTER
CUSTOMER SERVICE.

Source: Pega Corporate Banking Customer Service Survey 2010. Member FDIC. (6/17) 10541

JOIN THE 32%

WHO DON’T HAVE TO.
John Utz
EVP, Head of Corporate Banking 
and Milwaukee Market President
414-278-1856
John.Utz@AssociatedBank.com
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Source: Pega Corporate Banking Customer Service Survey 2010. Member 
FDIC. (6/17) 10541

SWITCHING
BANKS

Recent industry research indicates 
that 68% of executives would consider 
switching banks for better customer 
service. In reality, many deal with the 
frustration of substandard service 
because they don’t want to deal with 
the hassle of switching banks.

At Associated Bank, we are committed 
to exceeding clients’ expectations by 
earning their loyalty, trust and respect 
in order to build and maintain deep 
and lasting relationships. Change is 
hard, but the rewards can be great. If 
your commercial bank isn’t giving the 
support and customer service you need, 
it’s time to challenge your bank.

Best-in-class service is something we 
strive for every day. That’s why we take 
the time to listen to our clients’ needs.

To learn more about how we can help 
you and your business, now and in 
the future, call 414-278-1856 or visit 
AssociatedBank.com.

John Utz
EVP, Head of Corporate Banking 
and Milwaukee Market President
414-278-1856
John.Utz@AssociatedBank.com

PAID ADVERTISEMENT

From the President

TECHNOLOGY IS 
TRANSFORMING WORK 
& THE WAY WE DO BUSINESS

There was a time, not that long ago, when technology 
was something you “plugged in” to your business. A faster 
computer, a more sophisticated phone system or a new 
software platform.

Today, technology is not an isolated tool, but a way of life, 
both personally and professionally. For most of us, it’s hard 
to keep up with the latest developments. But many Many of 
our members – both large and small – are not only keeping 
up with technology, they’re creating the next wave of 
innovation.

Take Rockwell Automation for example. The company was founded in 1903 here in 
Milwaukee and for the next 100 years it provided the bulk of discrete resistors used 
for electronics and other products. Fast forward to 2016 and Rockwell no longer 
considers itself a manufacturer, but a technology company.

“The past 12 years have been transformational for Rockwell Automation,” said 
Donald Parfet, lead director at Rockwell. “We’ve become a global technology 
leader and the world’s largest company dedicated to industrial automation and 
information. Equally important, 
we are well positioned to 
accelerate our evolution with 
industry-leading innovation that 
improves our customers’ global 
competitiveness.” 

Transformation to a  
technology led business model 
can be intimidating, and it is not 
without risks. The sheer amount 
of data being received, sent and 
collected leaves companies vulnerable to cyber-attacks. More than 80% of U.S. 
companies have been successfully hacked, according to a Duke University/CFO 
Magazine Global Business Outlook Survey!

What can you do to mitigate the risks and capitalize on the developments? Start 
by tapping into your MMAC network. In this issue, you’ll read about a number 
of member companies that are utilizing tools in new ways and provide tips on 
protecting your data. They can help you keep up and get ahead — making our 
region's business community more competitive and ahead of the ever-changing 
technology curve.

"Many of our members – 
both large and small – 
are not only keeping up 
with technology, they’re 
creating the next wave of 
innovation."

TIM SHEEHY
MMAC PRESIDENT
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Wednesday, October 11, 2017 at the BMO Harris Bradley Center
5:00 PM - 8:00 PM

Register at www.mmac.org/AllMember.html

METRO MILWAUKEE IS ON A ROLL. 
Business growth is on positive trajectory. But as we accelerate  

our progress, we must be mindful of our competition and make sure 
we are on the right track to achieve sustainable prosperity for all. 

Our largest & most 
Prestigious event!

MMAC All Member

meeting
October 11, 2017

156th

performance 
driven.

All Member

meetinG
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Join more than 1,200 of your fellow business 
and community leaders to celebrate our 
progress and discuss the necessary course 
corrections for the future.

SPONSORSHIPS AVAILABLE!
The 2017 All Member Meeting will focus on MMAC's 
ground breaking agenda for the region’s future 
prosperity.  Interested in sponsoring? Contact Karen 
Powell at kpowell@mmac.org or 414.287.4166.

Presenting Sponsors (limited to 6)
Investment: $20,000
• Companies sponsoring at this highest level will have 

prominent placement on all marketing and event-related 
materials, as well as speaking time at the event

• Printed invitation, event signage & event program
• Email marketing campaign 
• Full page color ad in MMAC magazine
• 10 event tickets
• Opportunity to distribute promotional items
• Preferred seating at event

Chairman’s Circle Sponsors 
Investment: $7,500
• Companies sponsoring at this level will have placement 

on all marketing and event-related materials
• Printed invitation, event signage and event program
• Email marketing campaign
• Recognition in the MMAC magazine
• 10 event tickets
• MC recognition
• Preferred Seating

Business Champion Package
Investment: $1,000
• Your company listed in print invitation & event program 
• 10 event tickets
• Preferred seating

Member Milestones
Congratulations to companies celebrating  
MMAC membership anniversaries 
March, April & May 2017

95 YEARS
Milwaukee Athletic Club

80 YEARS
Busch Precision, Inc.

75 YEARS
Andrus Intellectual Property Law

70 YEARS
M.E. Dey & Co., Inc.

65 YEARS
     Zilber Ltd.

40 YEARS
CH2M 
GRAEF
Granville Business & Event Center

35 YEARS
Dawes Rigging & Crane Rental, Inc.
Independent Business Association of WI

30 YEARS
Adelman Travel Group
Freyberg Hinkle Ashland Powers & Stowell SC
Milwaukee Economic Development Corp.
Milwaukee Urban League
Summit Group Associates
Wipfli LLP
WI Underground Contractors Association, Inc.

25 YEARS
Advantage+
Lakeland University
Ruekert & Mielke, Inc.

20 YEARS
Digicorp, Inc.
Karim Bakhtiar M.D. SC
Mortenson Safar Kim, Inc.
Siegel-Gallagher, Inc.
Staff One Ltd.
Tri City National Bank
University Club of Milwaukee
Zimmerman Architectural Studios, Inc.

15 YEARS
Deep River Partners Ltd.
Eaton Corp.
Johnson Bank
Old National Bank
Stamm Technologies
Tech Fusion, Inc.
Town Bank

10 YEARS
Ewald Automotive Group
Hatco Corp.
Learning Exchange
Mared Mechanical Contractors Corp.

Panera Bread-East Ogden
V&F Roof Consulting & Service

5 YEARS
Alliance Forest Products
B&K Powder Coating Corp.
Capital Electric Wire & Cable
Community Warehouse
G.Moxie
Hydro-Thermal Corp.
M|GROUP
Oberlin Filter Co.
W.M. Sprinkman Corp.

1 YEAR
Belman Homes, Inc.
Black Cap Halcyon LLC
College Possible 
D&H Industries
Documation LLC
eCertify 
Executive Business Services
Falk Legal Group
Felss Rotaform LLC
Freight Runners Express dba Air  

Charter Express
General Capital Group
Gingkos, Inc.
Guhring, Inc.
Insperity
Interactive Health, Inc.
Julien Rosso Translations
Lake Park Dental
Leman USA, Inc.
Leslie Hindman Auctioneers
Masters Building Solutions
Mathie Mediation Services LLC
Midland Packaging & Display
Milwaukee Area Workforce Funding Alliance
Milwaukee Breakwater Lighthouse
Milwaukee JobsWork
Mindpool Live
MWH Law Group
Rivera & Associates
Rogahn Jones
Salus Corporate Wellness 
SIC Lazaro U.S., Inc.
Spray-O-Bond Co.
Stay-Lite Lighting, Inc.
Stier Construction
Super Expedite LLC
Surefire Data Solutions
The Power Formula for LinkedIn Success
Ubi-Wireless Network Corp.
Union Pacific Railroad
Wells Fargo Advisors
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By TIM HANLEY - Global Leader- Consumer & Industrial Products, Deloitte

 &  T H E  I M P A C T  O F  T E C H N O L O G Y

the future of  work
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the future of  work

W
e are living in an age of 
disruption. More than 50 
years after the formulation 
of Moore’s law – which 
holds that computing 

power doubles on capability every 
18-24 months – technologies such 
as articifical intelligence (AI), mobile 
platforms, sensors, robotics and social 
collaboration systems are becoming 
more pervasive and revolutionizing the 
way we live, work and communicate.

In an increasingly connected world, 
one only has to think of how platforms 
such as Facebook, Netflix or Uber have 
transformed how we interact with and 
perceive different industries. While 
these examples are portrayals of how 
technology has facilitated the upheaval 
of long standing business models 
and disrupted industries, research 
shows similar transformations are 
taking place in all areas of business. 
As AI systems, robotics and cognitive 
tools grow in sophistication, almost 
every job is being reinvented, creating 
what many call the “augmented 
workforce.” As this trend gathers speed, 
organizations must consider how they 
design jobs, organize work and plan for 
future growth.

Companies experiencing 
a fundamental shift
Our research shows that most 
companies are in the middle of this 
fundamental shift. Thirty-one percent 
of companies in this year’s Global 
Human Capital Trends survey tell us they 
are in the process of implementing 
AI and robotics, and 34% are piloting 
selected areas. And 10% say they are 
fully automated or highly advanced in 
this area. 

Research clearly shows that one of 
the few rules for the digital age is to 
expand our vision of the workforce. We 
need to think about jobs in the context 
of tasks that can be automated (or 
outsourced) and the new role of human 
skills; and heighten the focus on the 
customer-employee experience.

As discussed in the 2017 Global Human 
Capital Trends report, Ford Motor Co. 
has successfully harnessed the forces 
of technology disruption to become a 
pioneer in connectivity, mobility and 
autonomous vehicles. With nearly 
200,000 employees, the company is 
going through a transformation, with a 
mission to “make people’s lives better 
by changing the way the world moves.”

Moving from product  
to consumer focus
Hinged on innovation, Ford has moved 
from a product to consumer focus in 
its products and services while also 
moving from a product to employee 
experience focus in its workforce 
solutions. The company has been 
developing new business and customer 
engagement models along with new 
product design and engineering 
approaches. To achieve these goals, 
Ford has aimed to cultivate a culture of 
empowerment for its employees; one 
focused on being nimble and defined 
by accelerated product exploration, 
creativity and development.

In contrast, new products are 
revolutionizing long standing 
conceptions of how the workforce 
interacts with machinery and robotics. 
ABB, for example, has introduced an 
autonomous yet collaborative robot 
called YuMi to its global assembly 
lines. YuMi is a dual arm, small parts 
assembly robot that includes flexible 
hands, parts feeding systems, camera-
based part location and state-of-the-
art robot control allowing it to work 
closely with human operative without 
the need for cages or barriers.

Global workforces are changing. 
Whether it is behind the scenes or 
on the assembly line, technology has 
become more intrinsic than ever to the 
manufacturing process. By focusing 
on the employee experience, business 
leaders can improve employee 
engagement, empower teams and 
develop workforce solutions that will 
be useful and compelling.

For more insights from Deloitte’s 2017 Global Human Capital Trends report,  
visit https://www2.deloitte.com/us/en/pages/human-capital/articles/ 
introduction-human-capital-trends.html

ABB's autonomous yet collaborative robot called 
YuMi is a dual arm, small parts assembly robot 
solution that works closely with human operative 
without the need for cages or barriers.
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W
hen Rockwell Automation joined hundreds 
of other business, government, academic 
and tech leaders recently in London for 
Cisco’s IoT World Forum 2017, one topic 
dominated the event — business outcomes 

from IoT (Internet of Things) — successes, challenges 
and lessons learned from the many deployments.

Today, organizations are progressing from 
pilot or proof-of-concept IoT projects to 
scalable IoT deployments, according to 
IDC’s Global IoT Decision Maker Survey. 
About 31% of those surveyed said they’ve 
already launched IoT solutions and 
another 43% said they’re looking to deploy 
solutions in the next 12 months.

As the IoT shifts from a buzzword to a 
business priority, many companies are 
increasingly eager to learn how it’s being 
used in tangible ways. They also want to 
know how the latest technologies can help 
them make the most of the IoT in their own 
operations.
 

Answers hiding in analytics
The number of IoT devices in industrial control 
systems continues to grow at a rapid pace. With this 
growth in networked devices comes a significant 
increase in the volume of data that industrial 
companies must be able to manage and leverage for 
business outcomes. Scalable, flexible analytics can 
contextualize your information and deliver value 
incrementally in devices, the plant and the enterprise. 

Examples include:
1.  We’re learning when it makes the most sense to 

analyze the data in real time at the source or store 
it in the cloud for more long-term examination. 

2.  Conditioning raw data into contextualized data, 
preferably at the source, is becoming an increasingly 
valuable best practice. 

3.  A scalable analytics approach can help you prevent 
data overload by solving problems that exist at 
different levels of your enterprise. 

Local maintenance analytics, for example, can use 
device-level data to produce real-time alerts about 
critical device and machine health. This can help 
you implement faster decision-making closer to the 
process, where time is critical. 

Maximize manufacturing 
success using the

INTERNET OF THINGS
By SUJEET CHAND - Senior VP & Chief Technology Officer, Rockwell Automation

Left: Getting data at device level can produce 
results in real time.



 mmac.org    |    11

Machine-level or plant-level 
analytics implemented in edge 
devices such as controllers and 
plant-floor servers can be 
used to optimize machines, 
processes and plants. They 
also can be leveraged to 
implement predictive-
maintenance strategies. 

Enterprise-level analytics 
integrate plant-floor information 
with business intelligence. This 
can help you improve your operational 
productivity or compliance efforts across  
several sites. 

Industrial security: Solutions from 
plant to enterprise
The top IoT challenge cited by respondents in the 
IDC survey is security (26%). It’s not surprising. 
Security can seem like an overwhelming burden 
given the challenges you face, from legacy 
equipment that wasn’t designed for security to more 
easily accessible information that can be vulnerable 
to both malicious and non-malicious threats.

In the face of these challenges, taking a holistic 
approach to industrial security can put your 
organization in line with industry best practices for 
protecting intellectual property and other assets. 
Upon the completion of your assessment, you 
should understand your security posture and the 
specific mitigation techniques needed to bring your 
operation to an acceptable risk level.

From there, your industrial security program should 
adopt a defense-in-depth (DiD) security approach. 
DiD security adheres to the principle that any 
single point of protection can and probably will be 
defeated. It uses physical, electronic and procedural 
safeguards to create multiple layers of protection 
throughout your enterprise. 

Finally, make a point to only work with trusted 
vendors. Request their security policies and practices, 
and make sure they help – not hurt – your ability to 
meet your security goals.

Top: Business intelligence can be available 
in the palm of your hand.

Right: Analytics deliver value in devices, 
across a plant or enterprise-wide.
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Experience your building design 
before you break ground

P
icture this: a client meets with the design firm they 
have entrusted to create their new headquarters. 
They’ve spent countless hours and resources 
to ensure employees will have a space that is 
comfortable, inviting and integrates into their overall 

brand. The client sits down and the design firm presents plans 
and renderings. But, the client struggles to understand how 
the design relates to their goals. 

Let’s flip the switch. What if, instead of the singular view 
these plans and renderings provide, the architect hands each 
member of the client’s team a pair of virtual reality goggles 
allowing them to experience the proposed headquarters 
firsthand. 

Technology’s role IN CUSTOMER SATISFACTION
Technology plays a critical role in Eppstein Uhen Architect’s 
(EUA) approach to designing spaces and ensuring client 
satisfaction. While Building Information Modeling (BIM) is still 
the standard among architects, Virtual Reality (VR) allows us 
to leverage it in a new way. 

VR immerses users in a 3D virtual environment, bringing our 
designs to life in a way that was not possible even a few years 
ago. Not only does the technology allow clients to better 
understand what a space will look like in final form, it also 
can track critical performance data, saving money throughout 
the various phases of design and construction. 

Augmented reality
The next advanced technology option that is being 
perfected is Augmented Reality (AR). This technology allows 
the architectural team to overlay 3D virtual images over 
real-world spaces, enhancing the model to the point that 
programming and design options can be altered and vetted 
from various locations in real-time. 

VR advantages
There was a time, just a few years ago, when one-dimensional 
plans would go out early for the contractors to budget from, 
so a client would have a sense of early project budgets. 
This left the door open to assumptions and design details 
being missed in early estimates. VR has aided our clients and 
contractors in understanding design details that are being 
planned for in the built environment. Contractors pick those 
details up in the early budgets and owners have a greater 
level of confidence in the design and corresponding budget. 

With the ability to leverage these new and improving 
technology tools, we are now able to give clients confidence 
that the final design will provide exactly what they want. 
What they see is what they will get.  

For more info, contact Heather Turner Loth at  
heathertl@eua.com / 414.291.8143 or to see VR in action, 
visit http://www.eua.com/innovation/

By KEN SEELOW - Director of Information Technology, Eppstein Uhen Architects
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By DAVID WERNER - President & CEO, Park Bank

Banking in transition:
When was the last time you 

visited your bank?

Role of brick-and-mortar 
banks is changing
While this trend doesn’t mean a 
total elimination of brick-and-
mortar banking, it does mean 
that bank leadership is rethinking 
branch size, layout, hiring, staffing, 
training and services. For example, 
routine transactions can be handled 
by advanced ATMs or self-service 
kiosks. Personnel at new, right-sized 
branches require a broader skill set 
to manage multiple responsibilities 
and more complex transactions 
with customers, such as helping 
with key life decisions. This makes 
the face-to-face interaction with 
customers extremely critical and 
differentiating. We see this trend as 
a net positive for customers who 
desire a mix of digital services and 
human interaction and can decide 
on their own how and when to bank.  

T
he convenience and ease of 24/7 access and mobility are innovating the world of banking at a rapid pace. According to 
Gartner and IDC, by 2018 banks and financial institutions’ clients will access and contact their banks mainly through 
mobile devices. While online and mobile banking adoption has been rising, the number of bank branches across the 
country has been steadily declining.

Fin Tech firms offer innovations
A wave of financial technology (FinTech) startups 
has also impacted financial institutions of 
all sizes. One of the fastest-growing areas 
for venture capitalists, FinTech describes an 
emerging financial services sector that creates 
computer programs, apps and other technology 
to support, enable or replace traditional banking 
and financial services. FinTechs spur new 
innovations in areas such as money transfers, 
payments, lending, investing and security by 
integrating into the lifestyles of tech-savvy and 
sophisticated customers. Venmo, Kabbage, SoFi, 
Wealthfront and Acorns are some of the more 
well-known companies, but it is estimated that 
there are more than 1,000 such startups. 

Many FinTech companies compete directly with 
financial institutions while others complement 
banking services, providing an opportunity for 
banks to deliver new technology without the 
startup investment outlay. By partnering with 
FinTechs to offer the latest innovations, financial 
institutions are able to stay relevant and appeal 
to a growing market.

Faster payments elevate 
need for cybersecurity
Much of the technological 
innovation in banking is focused 
on payment processing and 
cybersecurity, and they go hand 
in hand. As banks implement 
faster payment systems such as 
same-day ACH for businesses, 
mobile deposit, digital wallet 
and person-to-person, the 
opportunity for cybercriminals 
grows as well. As a regulated 
industry, financial institutions 
have traditionally been leaders in 
cybersecurity and will continue 
to be diligent in protecting 
customers’ financial information 
and assets. 

I have heard this wave of technological innovation referred to as the “fourth industrial revolution.” It will fundamentally alter 
the way we live, work and relate to one another impacting not only banks, but how all business is conducted. By adopting some 
of these innovations, community banks like Park Bank are able to offer the best of both worlds to customers: the ease of access 
and control over their information and money with personal, face-to-face relationship-building conversations and advising.  
Is your business preparing for this revolution?
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By TOM REMINGA
Chief Technology Officer, Technology Resource Advisors, Inc.

Protect your 
organization from 

ransomware 
& phishing attacks

In today’s technology landscape — which includes 
email as the preferred communication tool and 

internet browsing as the conduit of information—
organizations of all sizes are at risk from cyber 

attacks. The latest large scale ransomware attack 
dubbed “WannaCry” was first detected the morning 

of May 12, 2017 and affected an estimated 
200,000 computers globally. As the methods 

of intrusion become increasingly sophisticated, 
protection of your organization’s data should be a 
top priority. Here are some quick protection tips in 

order of importance: 

Most hacker attempts are no 
longer attacks on firewalls 
or servers. It is far easier 
for a nefarious character to 
pose as a known entity or a 
trusted brand. Identification 
of oddities, suspicious timing, 
or peculiar content in the 
form of email messages or 
websites are keys to prevent 
infections. Ongoing training 
of your end users to identify 
common tactics used by 
hackers will greatly reduce 
the potential for a virus 
outbreak.

End User 
Education 

This tool is the first line of 
defense when it comes to 
e-mail phishing attacks and 
scams. In-depth heuristics 
and verification methods 
are critical to eliminate the 
majority of e-mail phishing 
attempts. 

E-Mail 
Protection
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To learn more about this topic, MMAC members are invited to attend the “Cyber Security & Disaster Recovery” seminar 
presented by Technology Resource Advisors, Inc. on Thursday, September 14 at the Harley Davidson Museum. The featured 
presenter will be Byron Franz, Special Agent of the FBI.  To reserve your space, send an email to rsvp@tramke.com.  

Since there is no guaranteed 
method to prevent all 
intrusions, a reliable offsite 
backup solution is extremely 
valuable when a breach 
occurs. Utilizing cloud-based 
backup solutions that can 
run multiple times per day 
will limit how much data 
may be lost in the event of 
an infection. 

Offsite Backup Correct User 
Permissions 

Antivirus 
Software 

Similar to protecting your 
e-mail environment, it is 
critical to limit file access 
for users that do not 
require rights to certain 
file locations. Correct 
permissions and proper 
design of file structures 
will protect sensitive 
information and limit 
any potential infection or 
breach that may occur. 

What used to be the #1 
preventer of infections is 
now the last line of defense 
as cyberattacks today are 
more likely to succeed 
by exploiting people 
rather than technology 
infrastructure. In light of 
this shift in cyberattack 
methodology, AV solutions 
that analyze end user 
behavior instead of code are 
recommended.  

Many organizations may 
be unaware of simple 
and often overlooked 
configuration details that 
allow spam filters to work 
at their top potential.  
Default configurations may 
allow invisible hackers to 
pose as users allowing the 
transmission of malicious 
e-mails through the 
organization’s e-mail server.

Secure E-Mail 
Environment 
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3. Using these ratings, Bright 
Cellars’ proprietary algorithm 
gets better at matching 
members to wine every month.

2. After trying each bottle, 
members have the 
opportunity to rate and 
review their selections.

By RICHARD YAO - CEO, Bright Cellars

BRIGHT CELLARS' technology
will change how you discover & purchase wine

W
e have all experienced this problem in the wine aisle: 
seemingly infinite selection with no good idea on which 
wine to pick. Ultimately, we make a wine purchase based 
on whether we like the label, or whether the price seems 
reasonable. Other times, we will just purchase the same wine 

over and over, or go with a wine that looks familiar. 

Milwaukee-based Bright Cellars 
solves this exact problem by using 
technology to help its members 
discover and learn about wine they 
love. Here’s how it works:

1. Members take a quiz that 
matches them to a unique 
four bottle-per-month wine 
subscription .
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By RICHARD YAO - CEO, Bright Cellars

Bright Cellars' members discover wine from all over the 
world they love at an affordable $15 per bottle. Bright 
Cellars removes the guesswork from the wine purchasing 
process. With its individualized algorithm, Bright Cellars 
takes each member’s unique preferences into account, 
matching members to a diverse set of wines.

Serving a new market
With an emphasis on discovery and education, the company 
largely serves an underdeveloped wine market – millennials 
and wine drinkers who are just trying to learn more. Bright 
Cellars focuses on enabling members to learn about wine  
in a enjoyable, unpretentious way. 

Founded in 2014 by MIT grads Joe Laurendi and Richard 
Yau, Bright Cellars has been growing fast. With over 16,000 
members and ten-fold growth in the last two years, the 
model is working well. 

“We’re resonating with our members,” Yau said. “They’re 
looking to try wine they wouldn’t otherwise pick up off the 
shelf and we’re improving the algorithm’s ability to match 
them to wine.”

Building in Milwaukee
“We started the company in Boston and had no idea 
we would find ourselves growing it in Milwaukee,” said 
Yau. A conversation with startup accelerator gener8tor’s 
partners Joe Kirgues and Troy Vosseller led to Bright Cellars 
participating in the program in 2015. Local venture capital 
firm CSA Partners, backed by Chris Abele, led Bright Cellars 
$2 million round of seed funding. 

“CSA Partners and gener8tor have been champions of  
Bright Cellars since the day we met,” said Laurendi. “It was 
100% clear to us by the end of our three-month program 
that Milwaukee would be the absolute best place to grow 
the company.” 

At the end of the accelerator program, Bright Cellars moved 
to the Ward4 co-working space in Milwaukee’s Third Ward. 
The company has since grown to 30 employees, with the 
majority of those employees coming from UW-Madison  
and UW-Milwaukee.

“We’re excited to continue to build Bright Cellars in 
Milwaukee and hope to become a leader in a $56  
billion-a-year industry.” said Yau. 

To learn more about Bright Cellars and take the wine quiz, 
visit www.brightcellars.com.
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Economic Development Partnership

Economic 
Development Forum
In June, the Milwaukee 7 convened economic development leaders, elected 
officials and business executives to get a global perspective on the economics of 
the region, explore the latest local talent strategies and address the challenges 
and opportunities of collaborations. More than 100 people attended the 
presentations and interactive workshops at GE Healthcare Institute in Waukesha.

Patrick Horne, Northwestern 
Mutual, and Dave Werner,  
Park Bank

An attendee talks with keynote 
speaker Eugenio Aleman (right), 
an economist with Wells Fargo.

Paul Farrow, Waukesha County 
Executive (right) recently was 
appointed a co-chair of the M7 
Partnership

Milwaukee Mayor & M7 Co-chair 
Tom Barrett

Dr. Eve Hall, Milwaukee Urban 
League, and Suzanne Kelly, 
Waukesha County Business Alliance

Chad Hoffman, Milwaukee 7 
Export Development Grant Program, 
and Katy Sinnott, WEDC
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Creating enduring change through collaboration

Chris Thompson (at left), consultant and author of the Collaboration 
Handbook, began his presentation at the Milwaukee 7 Forum by 
admonishing the audience to avoid collaboration if possible. 
“Collaboration is really hard work and is ripe with dysfunction.” Yet, 
according to Thompson, cross-sector collaboration is the only way 
to achieve enduring, positive change when multiple sectors and 
interests are involved. Following his presentation, Thompson held two 
workshops, guiding participants through the necessary preconditions 
for collaboration and how to design, launch and sustain effective 
collaborations.



MMAC is a founding partner of the Milwaukee 7 regional 
economic development initiative. Its mission is to grow, expand 
and attract world-class businesses and talent in the Milwaukee 
Region. To learn how M7 can assist your business with 
expansion plans, talent sourcing, exporting, financing options 
and other business assistance, visit mke7.com. 

“Marshaling Resources” 
to help Entrepreneurs
The M7 region’s broad-based effort to create 
a more robust entrepreneurial ecosystem is 
gathering steam. The initiative, called Marshaling 
Our Resources (MOR), is based on the premise 
that stronger networks focused on collaboration 
and leveraging shared assets will lead to more 
startup activity in the region.

3

6

“We believe the region already has ample resources capable 
of supporting entrepreneurial activity commensurate with our 
economy,” said MOR team member Joe Poeschl. “Our initial analysis 
revealed more than 170 startup programs, initiatives or events in 
the region. It’s a matter of getting more of these existing resources 
working with each other to maximize their impact.”

To date, the initiative has established working groups tackling 
three key challenges:

1. Access to Funding 
How can we increase the pool of funds available to early stage 
startups? Can existing funders work more in concert and play 
complementary rather than competing roles?

2. Network Coordination 
How do we make all the resources available to entrepreneurs 
more visible and better understood by area entrepreneurs? How 
can we better coordinate the activities of support organizations?

3. Mentoring 
The region is rich with seasoned talent ready and willing to 
assist startups but we have yet to fully tap into this valuable 
resource pool. Can we better coordinate various existing 
mentoring programs to create more opportunities for mentors 
and mentees alike?

At a recent meeting that attracted more than 75 participants from 
across the region, the MOR team shared progress on these fronts 
and engaged the group to validate findings and solicit input. 
During discussions, the MOR team was encouraged to identify 
and drive the use of a common language within the system. This 
includes terms describing the different funding stages, the types 
of entrepreneurs seeking funding and even getting clear on what 
qualifies as a “startup.”

“The resulting familiarity this creates will go a long way in helping 
service providers getting clear on their objectives and surfacing 
gaps for collaborative action,” said Poeschl.
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AMM photos - 2 pages

1.  April Canter, Harley-Davidson,Inc.; Gov. Scott Walker; 
Mark McClain and Jeff Binkert, House of Harley; and 
Jason Tolleson, Harley-Davidson, Inc.

2.  Yash Wadhwa, Office of Commissioner of Railroads, 
State of WI

3.  Kelly Elkins, Bobbi Carbone, MD, and Reggie Newsom, 
Ascension Health

4.  Andrew Cook, Michael Best and Friedrich; State Rep. 
Dale Kooyenga; and Andrew Hitt, Michael Best and 
Friedrich

5.  Gov. Scott Walker; MKE County Executive Chris Abele; 
Tim Sheehy, MMAC; and MKE Mayor Tom Barrett

6.  Peter Schwabe, Peter Schwabe, Inc.

1 2

5 6
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10.  Cavalier Johnson and Khalif Rainey, 
City of Milwaukee; and David 
Crowley, State of WI

11.  Ryan Murray and Ninia Linero, The 
Firm Consulting; and Steve Baas, 
MMAC

12.  Dave and Nicki Schlederer, Isaacs 
Parking

MMAC’s 2017 Madison Night 
in Milwaukee, held at the  
We Energies Auditorium, gave 
attendees an opportunity 
to talk to legislators, staff 
members and administrators.

 9

11

MADISON   NIGHT    IN  MILWAUKEE
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10.  Cavalier Johnson and Khalif Rainey, 
City of Milwaukee; and David 
Crowley, State of WI

11.  Ryan Murray and Ninia Linero, The 
Firm Consulting; and Steve Baas, 
MMAC

12.  Dave and Nicki Schlederer, Isaacs 
Parking

MMAC’s 2017 Madison Night 
in Milwaukee, held at the  
We Energies Auditorium, gave 
attendees an opportunity 
to talk to legislators, staff 
members and administrators.

7.  Scott Neitzel, Dept. of Administration
8.  Larry Stephens and Jeanette Johnson,  

State of Wisconsin
9.  MKE Mayor Tom Barrett; Russ Staerkel, 

WI Center District; Amy Wochos, City of 
Milwaukee; Sarah Wochos, BMO Harris Bank; 
and Dave Werner, Park Bank

7 8
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On May 11, MMAC’s World Trade Association (WTA) brought together 400+ 
people involved in global trade for the 53rd annual WI International Trade 
Conference. The full day conference featured subject matter experts and 
roundtable cafés to discuss various trade topics.

1.  John Cornell, Crescendo Trade, and Frederick Werkmeister, H.O. Bostrom Co.
2. Governor's Export Achievement Award Winners: Katy Sinnott, WEDC; Lt. Gov. Rebecca 

Kleefisch; Steve Sakai, CMD Corp.; Stacy Peterson, Connoils LLC; Ricardo Abud, CMD 
Corp.; Chip Palmer and Ray Bandziulis, Lucigen Corp.; and Mark Hogan, WEDC 

3.  Koreen Grube, U.S. Commercial Service
4.   Lt. Gov. Rebecca Kleefisch
5.  Ana Garic, MITA, and Michael Pflughoeft, 

Mainfreight, Inc.
6.  Brian Bourke, SEKO Logistics LLC;  

Gov. Scott Walker; and keynote speaker 
John Murphy, U.S. Chamber of Commerce
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5
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10.  Jeffery Eineichner, Power Test, Inc.
11.  At the MMAC/WTA booth, Bob Kircher, 

IRC, was the lucky winner of a  
pressure washer donated by  
Briggs & Statton.

12.  Candice Knuteson of Badger Meter 
(speaking) led the International 
Compliance Café about Free Trade Areas 
(FTAs) and Country of Origin Issues

7

WI  INTERNATIONAL    TRADE  DAY
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10.  Jeffery Eineichner, Power Test, Inc.
11.  At the MMAC/WTA booth, Bob Kircher, 

IRC, was the lucky winner of a  
pressure washer donated by  
Briggs & Statton.

12.  Candice Knuteson of Badger Meter 
(speaking) led the International 
Compliance Café about Free Trade Areas 
(FTAs) and Country of Origin Issues

7.  Lori Johnson, Briggs & Stratton; Tom 
Kromraj and Tifiny Bruce, AIM Group  
of Companies

8.  Eva Caruso, M.E. Dey & Co., Inc.
9.  Leo Finley, Michael Forkenbrock and 

David Fortier, Mainfreight, Inc.

87
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Hosted by MMAC’s 
World Trade AssociationWI  INTERNATIONAL    TRADE  DAY
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LET’S GET 
TO WORK.

It also means no hassles when it comes to parking, traffic or construction.

Contact us for info on our first month free promotion for MMAC Members.

CVPASS@MCTS.org OR 414.343.1777

THE COMMUTER VALUE PASS MEANS  
AN EASY AND RELIABLE COMMUTE 
FOR YOUR EMPLOYEES.

1

6

Business After HourS Series

< The View at Evolution
Attendees were encouraged to try their 
hand at ping pong and connect with their 
peers at the "March Madness" inspired 
Business after Hours.

1. Dave Paeske and Zoe Muehl, EmPower HR
2. Harriet Pedersen, Commerce Industrial 

Chemicals, Inc., and Eileen Murphy, Dental 
Associates - Wauwatosa

The Buckler >
Guests listened to Tony Janowiec 
from Interstate Parking Company 
discuss current Milwaukee projects 
including the future of the Grand 
Avenue Mall.
3. Shari Engstrom, Sid Grinker Restoration, Inc., 

and Garrett Maloney, Robertson Ryan  
& Associates

4. Tony Janowiec, Interstate Parking Co.

1
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COSBE’s 8th Annual 
Brewers Outing 
COSBE Members and their guests enjoyed 
a day of baseball and networking at the 
exclusive Northwestern Mutual Legends Club
1.  Sarit Singhal, Superior Support Resources, and 

Buckley Brinkman, WI Center for Manufacturing  
& Productivity

2.  Kurt Knipper, Goodwill TalentBridge, and Thomas 
(TK) Kingston, Insperity

3.  Mike Carroll, Intelligent Conversations, and Brad 
Zepecki, SafeNet Consulting

4.  Tom Casanova, PCS Human Capital 
Management

5.  Back row: Keith Prusko, Associated 
Bank; Jim Wagner, Sikich LLP. Front 
row: Heather Colligan-Clarke, Creative 
Business Interiors, and Lori Lindenberg, 
Central Office Systems

6.  Attendees enjoyed the view of Miller 
park from Northwestern Mutual 
Legends Club
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PAID ADVERTISEMENT

WE stand for

LOCAL JOINTS
We’ve been a regular in Wisconsin for more than 150 years. And, if 

only the wood-paneled walls in its bars could talk. Here’s to all those 
nights spent going to fish fries, duckpin bowling and losing at bar 

dice. We can’t wait to see what the next 150 years will bring.

© 2017 MILLERCOORS LLC
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Executive Viewpoint
Breakfast & conversation with 
Ted Balistreri

Co-owner of Milwaukee-based 
Sendik’s Food Market, Ted 
Balistreri talked about carrying 
on the long-standing tradition 
of providing one of the best 
grocery shopping experiences 
around.

1.  Kurt Weis and Perry Lewis, Lamar 
Advertising of Milwaukee; Roger 
Pillsbury, The Private Bank

2.  Dave Werner, Park Bank, and Mary 
Isbister, GenMet

3.  Ted Balistreri, Sendik’s Food Markets
4.  Randi Becker, La Macchia  

Enterprises, Inc., and Harriet 
Pedersen, Commerce Industrial 
Chemicals, Inc.

5.  Richard Hensley, National Exchange 
Bank & Trust, and Bill Johnson (SJ), 
Cristo Rey Jesuit High School

3

1

2

4

3
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Electricity is more than a convenience; it’s essential to the way we live our lives. 

When you flip the switch, boot up a laptop or just kick back and watch a movie, 

you depend on safe, reliable electricity.

Moving energy forward, from the source to where it’s used, is what American 

Transmission Co. is all about.  That’s why as we plan for the electric grid of the 

future, we’re also keeping close watch on the grid of today to make sure you don’t 

miss a beat. 

atcl lc.com/PowerForward      

Reliable. Affordable. Environmentally Responsible.

Legislative Briefings
Michael Best Strategies 
presented " The First 180 
Days of President Trump  
& the 115th Congress"

1.  Robert Merchant, Denise Bode 
and Tom Schreibel, Michael Best 
& Friedrich LLP

2.  Bob Dennik, VJS Construction 
Services, and Joy Hertlein, New 
Berlin Plastics

Assessing property taxes  
on Wisconsin businesses
MMAC brought in former state 
of Wisconsin Tax Appeals 
Commissioner Don Millis to 
discuss this proposed tax 
change.

3.  Don Millis, Reinhart Boerner Van 
Deuren

4.  Dennis Elverman, Colliers 
International, and Katie Ross, 
Xorbix Technologies

1

3



 mmac.org    |    29

Transmission is a good value.
Moving energy forward, from its source to where it’s used, is what 

American Transmission Co is all about. We provide reliable, affordable 

and environmentally responsible transmission services that cost just 

10 percent of a customer’s electric bill.

Reliable. Affordable. Environmentally Responsible.

atc l l c . com/PowerForward      

PAID ADVERTISEMENT

Legislative Briefings
Michael Best Strategies 
presented " The First 180 
Days of President Trump  
& the 115th Congress"

1.  Robert Merchant, Denise Bode 
and Tom Schreibel, Michael Best 
& Friedrich LLP

2.  Bob Dennik, VJS Construction 
Services, and Joy Hertlein, New 
Berlin Plastics

Assessing property taxes  
on Wisconsin businesses
MMAC brought in former state 
of Wisconsin Tax Appeals 
Commissioner Don Millis to 
discuss this proposed tax 
change.

3.  Don Millis, Reinhart Boerner Van 
Deuren

4.  Dennis Elverman, Colliers 
International, and Katie Ross, 
Xorbix Technologies
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“ The majority of U.S. companies will spend 
up to 10% of their budgets on tech. Here in 
Milwaukee, smart companies are investing 
in innovation to simplify daily tasks, expand 

product offerings and enter new industries.”

Katie Simpson, Market Executive 
Bank of America Merrill Lynch

“ The speed of disruption requires companies 
to put new efficiencies to work faster in 
order to stay ahead of competitors. That’s the 
power of having expertise and capital ready 
to execute your strategies.”

Drew Slocum, Senior Relationship Manager 
Bank of America Merrill Lynch

20142005

4500%

4500%

20142005

4500%

2014

2005

4500%

Preparing for the future
Companies should also consider 
innovations that can improve their 
products and services. For example, 
many manufacturers are switching to 
3D printing for cost-effective prototypes 
and customized production. Healthcare 
firms are embracing wearables and 
genomics. And as blockchain technology 
develops, there will be new opportunities 
to increase security and efficiency. 

Facts and figures

A custom approach
Deciding where to invest depends on 
your goals. For greater efficiency, cloud 
services can enable huge cost savings 
and simplicity in just a few months. 
To reach customers in new ways and 
places, an online presence and expanded 
payment choices can help drive sales. 

Where companies are investing

33%

23%
20%

10%

Digital
payments

eCommerceCloud
computing

Data
management

33%

23%

20%

10%
Digital payments

eCommerce

Cloud computing

Data management

33%

23%

20%

10%
Digital payments

eCommerce

Cloud computing

Data management How we can help
Globalization and the rise of 
millennials are expected to 
significantly boost cross-border 
commerce in the coming years.  
Bank of America Merrill Lynch can 
help you benefit from these trends 
with eCommerce portals and tools  
for digital payments, while financing 
your larger IT investments.

Global data flow growth3

3D printing grew 35% in 20141 

 125 million wearables
   are expected to ship by 20192

Blockchain can enable
greater security and efficiency

• 3D printing grew 35% in 20141 

• 125 million wearables are
 expected to ship by 20192

• Blockchain can enable
 greater security and ef f iciency

• 3D printing grew 35% in 20141 

• 125 million wearables are
 expected to ship by 20192

• Blockchain can enable
 greater security and ef f iciency

For more insights, email us at andrew.t.slocum@baml.com or katie.simpson@baml.com.

Sources: CFO Outlook Survey, Bank of America Merrill Lynch; 1Wohlers Report 2015; 2Forbes; 3McKinsey Global Institute, March 2016

“ Bank of America Merrill Lynch” is the marketing name for the global banking and global markets businesses of Bank of America Corporation. Lending, derivatives and other commercial banking activities are 
performed globally by banking affiliates of Bank of America Corporation, including Bank of America, N.A., Member FDIC. Securities, strategic advisory, and other investment banking activities are performed globally 
by investment banking affiliates of Bank of America Corporation (“Investment Banking Affiliates”), including, in the United States, Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch Professional 
Clearing Corp., both of which are registered broker-dealers and Members of SIPC, and, in other jurisdictions, by locally registered entities. Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch 
Professional Clearing Corp. are registered as futures commission merchants with the CFTC and are members of the NFA. Investment products offered by Investment Banking Affiliates: Are Not FDIC Insured • May 
Lose Value • Are Not Bank Guaranteed. ©2017 Bank of America Corporation. AR4JWCPD 05-17-0590

FUEL Milwaukee
Leadership Luncheon 
with Peggy Troy
Guests listened to Peggy 
Troy from Children’s 
Hospital of Wisconsin talk 
about her medical roots 
and what Children’s is 
doing for the community.

1.  Peggy Troy, Children’s Hospital 
of Wisconsin

2.  Sarah Grooms, Town Bank
3.  Corry-Joe Biddle, FUEL 

Milwaukee
4.  Lynn Sheka, Reputation 

Partners, and Judi Widen, 
Children’s Hospital of 
Wisconsin
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“Bank of America Merrill Lynch” is the marketing name for the global banking and global 
markets businesses of Bank of America Corporation. Lending, derivatives, and other 
commercial banking activities are performed globally by banking affiliates of Bank of America 
Corporation, including Bank of America, N.A., Member FDIC. Securities, strategic advisory, and 
other investment banking activities are performed globally by investment banking affiliates of 
Bank of America Corporation (“Investment Banking Affiliates”), including, in the United States, 
Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch Professional Clearing 
Corp., both of which are registered broker-dealers and Members of SIPC, and, in other 
jurisdictions, by locally registered entities. Merrill Lynch, Pierce, Fenner & Smith Incorporated 
and Merrill Lynch Professional Clearing Corp. are registered as futures commission merchants 
with the CFTC and are members of the NFA. Investment products offered by Investment 
Banking Affiliates: Are Not FDIC Insured • May Lose Value • Are Not Bank Guaranteed. 
©2017 Bank of America Corporation. ARK8P4YX 04-17-0179

Proudly supporting the 
Metropolitan Milwaukee 
Association of Commerce, 
and the success of 
businesses everywhere. 

Contact a local relationship 
manager to learn more.

Drew Slocum  
andrew.t.slocum@baml.com

Charlie Harris
charles.p.harris@baml.com

Bryan Mulkerron
bryan.mulkerron@baml.com

Geoffrey D. Steinbrenner
geoffrey.d.steinbrenner@baml.com

Tim Pepowski
tim.pepowski@baml.com

Andrew Portale
andrew.portale@baml.com

Darci Miller
darci.miller@baml.com  

bofaml.com/yourcorner

Committed  
to Milwaukee

FUEL Milwaukee
Leadership Luncheon 
with Peggy Troy
Guests listened to Peggy 
Troy from Children’s 
Hospital of Wisconsin talk 
about her medical roots 
and what Children’s is 
doing for the community.

1.  Peggy Troy, Children’s Hospital 
of Wisconsin

2.  Sarah Grooms, Town Bank
3.  Corry-Joe Biddle, FUEL 

Milwaukee
4.  Lynn Sheka, Reputation 

Partners, and Judi Widen, 
Children’s Hospital of 
Wisconsin
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Your business is growing. 
You see legal issues 
looming; yet, you are 
not ready to add a Legal 
Department to your 
budget. Now What?

Rogahn Jones LLC’s General Counsel Consulting provides the 
experience, advice and counsel of lawyers accustomed to  
working in-house but equally as experienced at advising  
business clients as outside counsel. 

rogahnjones.com  |  262.347.4444  |  info@rogahnjones.com 

N16 W23233 Stone Ridge Dr., Suite 270, Waukesha, WI 53188 

Attorneys and Counselors

FaB's Farm to Factory  
to Fork Event
FaB’s (Food and Beverage WI) Third 
Farm to Factory to Fork High School 
Career Discovery at the Milwaukee 
Public Museum inspired the next 
generation of talent in the food and 
beverage industry.

1.  Jennifer Stecker, Katie Reese and 
Amy Buehler, Kerry, Inc.

2.  Brad Rostowfske and Pat Werner, 
FaB Wisconsin

3.  Jacki Moegenburg, Roden Barnyard 
Adventures, and Christin (CJ) 
Allessio, Sargento Foods

FaB Safety Mindset
This best practice session explored 
how to create a company culture  
that leads to a food safety mindset  
and mitigates the chance of a  
product recall. 

4.  Nate Johnson, General Mills, and 
Andrew Wingers, Maglio Companies

5.  Daryl Smith, Mike Maccanelli, Robin 
Frey and Wendy Xavier,  
O&H Danish Bakery

PAID ADVERTISEMENT
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By leveraging technology 
Rogahn Jones can provide a 
scalable virtual law department 
for your business regardless 
of whether it is in Milwaukee 
County, Waukesha County  
or far away. 

“At Rogahn Jones, we 
provide innovative,  

high-quality legal solutions 
at an exceptional value.”

– Rod W. Rogahn

We provide uncommonly creative and 
effective solutions that have one goal 
and one goal only: advancing your 
business’s unique interests. 

Rogahn Jones understands the 
impact its rates can have on our 
clients’ bottom line. As outside legal 
counsel, we have innovated our billing 
practices beyond the standard  
hourly rate. We set budgets and 
work with our clients to create more 
predictable billing.

Rogahn Jones LLC’s services exceed 
our clients’ expectations providing 
prompt, insightful and impactful legal 
advice on a daily basis and in times  
of business crisis. 

Rod W. Rogahn 
Chief Executive Officer 
262-347-4444

rogahnjones.com 
262.347.4444 

info@rogahnjones.com

Attorneys and Counselors

FaB's Farm to Factory  
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Career Discovery at the Milwaukee 
Public Museum inspired the next 
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beverage industry.

1.  Jennifer Stecker, Katie Reese and 
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that leads to a food safety mindset  
and mitigates the chance of a  
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OAK CREEK BUSINESS STORIES:

EDER FLAG
Eder Flag has manufactured flags in Wisconsin for 100+ years. 

Mr. Eder chose to move his company to Oak Creek in 1979 to take 
advantage of the region’s trucking industry. Eder Flag’s most recent 
success was becoming 100% employee-owned. Oak Creek is proud to 

have Eder Flag as part of the fabric of our community!

BusinessInOakCreek.com

Read More Business Stories at

PAID ADVERTISEMENT

Accenture Expert Series: 
Talent Agility
The third program in this series 
focused on an organization’s 
ability to sustain performance 
over time.

1.  Lori McDonald, Brilliance 
Business Solutions; Dj Poull and 
Jessica Whitlow, Lange Bros. 

2.  Paul O’Keeffe, Accenture

Member Orientation
Members have the opportunity 
to learn more about MMAC and 
how they can get involved at 
Member Orientation — a great 
way to network with fellow 
members.

3.  Liz Noack, Heartland Payment 
Systems, and Ted Wentzel, 
Concurrency, Inc.

4.  Stacey Elmer, Dnesco Electric, 
Inc., and Bill Maegli, BRT LLC

5.  Tim Sheehy, MMAC President, 
talks about the chamber’s 
benefits

PAID ADVERTISEMENT
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We have a high-

quality workforce, 

access to multi-

modal transportation, 

and a pro-business 

government.

What else makes
Oak Creek work?

Find out at
BusinessInOakCreek.com

OAK CREEK
WORKS FOR

BUSINESS
1
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Support your fellow members by doing business together. www.mmac.org/directory.html
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New MMAC Members
March, April & May 2017

Agape Home Health Care
Tranaise Scott, CEO
6529 W. Fond Du Lac Ave.
Milwaukee, WI 53218
(414) 502-2442
www.agapehomehc.com
Home Health/Care Services

Aries Industries, Inc.
Lawrence Brown, CFO
550 Elizabeth St.
Waukesha, WI 53186
(262) 896-7205
www.ariesindustries.com
Manufacturers-Special Equipment

Branding Breakthroughs LLC
Sue Northey
Founder/Chief Strategy Officer
9160 W. Kensington Way
Franklin, WI 53132
(414) 702-5785
www.BrandingBreakthroughs.com
Marketing Consultants

BRT LLC
Bill Maegli, Owner
3303 S. Illinois Ave.
Milwaukee, WI 53207
(414) 744-6160
www.gascapwrench.com
Automobile Parts/Supplies-New

Checkbox Property Management
Jake Kaider
2029 E. Park Pl., Ste. 2
Milwaukee, WI 53211
(309) 642-7663
www.checkboxpropertymanagement.com
Real Estate Management

Dave’s Magikist Carpet  
& Rug Cleaners
Dave Schopf, Owner
1844 W. Fond Du Lac Ave.
Milwaukee, WI 53205
(414) 344-4380
www.davesmagikist.com
Carpet & Rug Cleaning

KMB Design/Consulting LLC
Kelly Brainerd, Owner
311 E. Erie St., Ste. 223
Milwaukee, WI 53202
(414) 550-8254
www.kmbdesignconsulting.com
Interior Decorators/Designers

Meijer - Greenfield
5800 W. Layton Ave.
Milwaukee, WI 53220
(414) 304-2000
www.meijer.com
Retail

Meijer - West Bend
2180 S. Main St.
West Bend, WI 53095
www.meijer.com
Retail

Miller Baking Company
Brian Miller, Owner
1415 N. 5th St. 
Milwaukee, WI 53212
(414) 347-2300
www.pretzilla.com
Food Processing/Manufacturing

Mindful Matters Wellness
Jennifer Lavin, Managing Member
1845 N. Farwell Ave., Ste. 200
Milwaukee, WI 53202
(414) 939-4991
www.mindfulmatterswellness.com
Health Care Services

OneAmerica Retirement Services
Peter Gentles
RPA Senior Relationship Manager
10100 W. Innovation Dr., Ste. 250
Wauwatosa, WI 53226
(414) 287-7083
www.oneamerica.com
Financial Services

Ontal Corporate Golf Wellness
Dan Webb
301 Vogel Ave.
Milwaukee, WI 53207
(414) 614-8488
www.ontalcgw.com
Wellness Programs

Operose Partners
Nicholas Bauer, Managing Partner
250 E. Wisconsin Ave., Ste. 1800
Milwaukee, WI 53202
(414) 963-6173
Investment Advisory Services

PayCom
Rob Holbrook
Regional Sales Manager
1120 E. Pleasant St.
Milwaukee, WI 53202
(832) 538-8146
www.paycom.com
Business Consultants

Restaurant Depot
Sandra Roberts
Director of Sales & Marketing
Mid-West Region
2107 S. 1st St.
Milwaukee, WI 53207
(414) 483-1800
www.restaurantdepot.com
Food Service Distributor

River Venture Partners I LLC
Alexis Criscimana 
Property Manager
1785 N. Water St.
Milwaukee, WI 53202
(414) 273-3300
www.mkeriverhouse.com
Real Estate-Residential

Rockstar Events LLC
Steven Goodman, President
5150 N. Port Washington Rd.
Ste. 199
Milwaukee, WI 53217
(414) 332-0000
www.rockstarevents.com
Branding
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We don’t mean that the recruiters 

at QPS are more friendly and polite 

than everyone else – though we 

hear this all the time – but rather 

that our team really knows how to 

use Social Media to attract 

and engage high-quality 

candidates for our clients. Want 

your job postings to benefit from 

a robust Social Media strategy? 

Put QPS to work for you.

Clients really 
appreciate our 

social skills.

QPSWORKS.COM

Support your fellow members by doing business together. www.mmac.org/directory.html

Royal Enfield North America 
(RENA)
Rod Copes
President - North America
226 N. Water St. 
Milwaukee, WI 53202
(414) 502-1214
www.royalenfield.com
Motorcycles

Struc Rite Design, Inc.
Boyd Coleman
President
805 Clinton St.
Waukesha, WI 53186
(262) 549-3222
www.srdinc.biz
Engineering Services

The Tile Group
Derek Miller
President
2110 Pewaukee Rd., Ste. 105
Waukesha, WI 53188
(414) 839-8819
www.thetilegroup.com
Tiles-Ceramic-Contractors/Dealers

Transwestern Commercial 
Services
John Dulmes
Executive Vice President
252 E. Highland Ave., Ste. 300
Milwaukee, WI 53202
(414) 225-9700
www.transwestern.com
Real Estate-Commercial/Industrial

Trusted Media Brands
Catherine Cassidy
SVP/Chief Content Officer
1610 N. 2nd St., Ste. 102
Milwaukee, WI 53212
(414) 423-0100
www.tmbi.com
Media/Communications

Westin Milwaukee
Jeffrey Hess
General Manager
550 N. Van Buren St.
Milwaukee, WI 53202
(414) 224-5224
www.westinmilwaukee.com
Hotels/Motels

Wisconsin Public 
Transportation Assn. (WIPTA)
Derek Muench
Treasurer
P.O. Box 1173
Appleton, WI 54912
(920) 831-6460
www.wipta.org
Public Transportation
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spancrete.com | 855-900-SPAN

Building our communities to expand minds. 

For 70 years, business owners, engineers, contractors and architects have 
turned to us to build structures that invigorate life in our communities – from 
education and government buildings to commercial and entertainment complexes. 
It’s why we’ve become leaders in precast. Our experience and partnerships have pushed 
us to create systems that are more efficient; safer; quicker to build; and allow for greater 
collaboration and a variety of finishes.
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Brown Deer High School, Brown Deer, WI

St. Norbert College, De Pere, WI

Hillcrest Primary School, Shawano, WI

spancrete.com | 855-900-SPAN

Green Bay, WI
Milwaukee, WI

Madison, WI
Chicago, IL
Atlanta, GA
Sebring, FL

For over 70 years, Spancrete is proud and 
humbled to have built structures within 
the Milwaukee community where we live, 
work and play. 

Quality, service and innovation are at 
the core of every project. Our customers 
keep coming back to virtually design 
structures, which saves time and 
resources during the construction 
process. Precast structures by Spancrete 
offer lower building maintenance and  
a safer, more versatile structure for the 
long-term. We work side by side with our 
customers to bring their visions to life.

Building Smarter  
and Safer for our Future 

Contact our team for information and 
ways to engage in your chamber.

ADVERTISING & INVESTING 
Jim Wall 
414/287-4119 
jwall@mmac.org 

COMMUNICATIONS & MARKETING 
Julie Granger 
414/287-4131
jgranger@mmac.org

ECONOMIC TRENDS & RESEARCH 
Bret Mayborne
414/287-4158
bmayborne@mmac.org

EDUCATION & BUSINESS 
PARTNERSHIPS 
Stacey Duchrow 
414/287-4158
sduchrow@mke7.com 

ENTREPRENEURS AWARDS PROGRAM 
(FUTURE 50) 

Alexis Deblitz 
414/287-4131
adeblitz@mmac.org

ETHNICALLY DIVERSE BUSINESSES 
Marjorie Rucker 
414/287-4172
mrucker@mmac.org

EVENTS & SPONSORSHIPS 
Karen Powell 
414/287-4166
kpowell@mmac.org 

EXECUTIVE ROUNDTABLES 
Whitney Maus 
414/287-4130
wmaus@mmac.org

EXPORT DEVELOPMENT 
Chad Hoffman 
414/287-4156
choffman@mke7.com

FEDERAL, STATE & LOCAL 
GOVERNMENT 

Steve Baas
414/287-4138
sbaas@mmac.org
 
Andrew Davis
414/287-4141
adavis@mmac.org

FOOD & BEVERAGE INDUSTRY 
NETWORK 

Shelley Jurewicz
414/287-4143
sjurewicz@mmac.org 

LEAD GENERATION GROUPS 
& MEMBER DISCOUNTS 

Jen Sturchio
414/287-4165
jsturchio@mmac.org

MEMBER NEWS 
Sarah Zens
414/287-4157
szens@mmac.org

MEMBER SALES 
Barb Smith
414/287-4173  
bsmith@mmac.org

Jane Backes 
414/287-4114 
jbackes@mmac.org

SMALL BUSINESS 
Stephanie Hall 
414/287-4124
shall@mmac.org

TALENT INDUSTRY 
PARTNERSHIPS

Susan Koehn
414/287-4136
skoehn@mke7.com

WEBSITES 

Carrie Gossett
414/287-4157
cdavis@mmac.org

WORLD TRADE ASSOCIATION 
Katie Henry
414/287-4123 
khenry@mmac.org 

YOUNG PROFESSIONALS  
Corry Joe Biddle 
414/287-4137
cbiddle@mmac.org



We’re picky, so it’s 
easier for you to pick 
the right candidate.

A lot of search firms act like filling an open requisition is a simple matter of 
volume: throw enough resumes at the Hiring Manager, and a few are bound 
to stick. At QPS, we partner with you right from the start to get a clear 
understanding of what type of candidate is ideal not only for the position, but 
also for your culture. Then we send you the best of the best. True, it’s a little 
more work for us. But in the end, it works out nicely for our clients. 

756 N. Milwaukee St., Suite 400  •  Milwaukee, WI 53202-3767
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Interested in advertising in the next  
issue of Milwaukee Commerce?

Visit mmac.org  
for full details or  
contact Jim Wall at  
(414) 287.4119 
jwall@mmac.org 
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