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dancing with the stars
Milwaukee’s industrious Entrepreneurs
By Tim Sheehy - President, MMAC

Q

uick: name this famous Milwaukee business: Combined revenue
of almost $1 billion, local employment of more than 3,800 and
diversified lines of business from manufacturing to information
technology. Bet you can’t.
These are the combined numbers for MMAC’s 2012 Future 50 winners.
MMAC celebrated 25 years of recognizing fast-growing entrepreneurs at an
event in September that drew 600 business leaders.
Milwaukee was built on the entrepreneurial spirit — from our early days
as a trading post, to the development of the thermostat, motorcycle, mining
shovel, magnetic resonance imaging, food flavorings, money management and
life insurance. Sure, most of these are big businesses now, but they started small
with a big idea. Entrepreneurs are alive in Milwaukee; but they need some care
and feeding to grow.
This edition of Milwaukee Commerce just scratches the surface of what’s
needed to grow new enterprises in Milwaukee. It takes ideas, risk and capital.
Our goal is to help put those three ingredients in proximity of each other and stir.
Good things will happen.
After 19 years as the
president of MMAC, working
with thousands of small
business owners, I know
that the passion and ideas
are out there. On a daily
basis I am amazed by the
risks these business leaders
take to make their dreams
come true. Milwaukee has
capital — a bit conservative
at times — but we have
some very savvy investors.
Add in a growing base of
university and corporate
research partners, MiKE,
BizStarts, angel investors,
Baird, Mason Wells and others, and the runway looks good.
Yet our numbers for start-ups are not where they need to be. We lag our
peers as seventh lowest among 21 comparable regions for start-ups per capita.
We also rank low in minority-owned businesses per minority population. We are
not satisfied with these numbers.
Your ideas are welcome. We are committed through our work with the
Milwaukee 7 to strengthen our entrepreneurial results. It is one of the key levers
for the economic prosperity of the region.
As former Marquette coaching legend Al McGuire used to say, “You leave
the dance with the one you brung.” The one that “brung” Milwaukee to fame
was the spirit and spoils of a vibrant set of industrious entrepreneurs, and that’s
exactly what will keep us dancing.

‘You leave the dance
with the one you brung.’
The one that ‘brung’
Milwaukee to fame was
the spirit and spoils of
a vibrant set of industrious
entrepreneurs, and
that’s exactly what will
keep us dancing.

Associated Bank’s roots in Wisconsin
communities date back more than 150 years.
We began as the Bank of Neenah the same
year the Milwaukee Association of Commerce
was being launched here in Milwaukee, in
1861.
Despite the numerous and tumultuous
changes in the banking industries over the
years, our commitment to the communities we
serve has been unwavering. Our charitable
contributions are focused around key areas we
believe have the greatest impact: economic
development, health and human services,
education, environment and last, but not least,
arts and culture.
Associated Bank facilitates not only charitable
donations to these causes, but we also foster
a culture of giving among our employees.
Yearly, Associated’s volunteerism efforts
result in thousands of hours of service to an
array of organizations that matter most to our
colleagues.
Our focused investments help create an
environment that supports the businesses
we serve. Today, Associated is known for
its strong relationships with the customers
and communities it serves. We offer a full
range of banking services and other financial
solutions, with a special emphasis on needs of
commercial and personal business owners.
To learn more about how we can help your
business grow – now and in the future –
call 414.283.2394 or visit
www.associatedbank.com

By LOU BANACH, Group Senior VP
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it takes t
By BRET MAYBORNE - Economic Research Director, MMAC

New Business Start-Ups,
2008-2009 in
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Innovation acts as the wellspring of long-term economic
growth for a region. Regions
that lack a strong innovation
environment simply won’t keep
pace because they lack the
fuel to generate new growth.
Milwaukee, and much of the
Great Lakes region, has been
accused of lacking this fuel.
There is perhaps some truth to
this, but a review of selected
benchmarks on innovation
reveals mixed results.

waukee Have what
to fuel new growth?
Venture Capital Investment per Capita, 2009-2011
$900+

$350-$150

$149-$100

$99-$50

$49-$25

$24-$10

$10-$0

Milwaukee’s patent
activity and its academic
research levels indicate that
the area can be competitive in
generating new ideas.
Among 21 comparable areas, the Milwaukee metro area
ranks seventh lowest in new business starts per capita
and fifth lowest in per capita venture capital investments
(based on state data), with a negative trend in both over
time. Academic research activity, on the other hand, placed
Milwaukee at the midpoint (11th) among comparable areas
but saw significant growth resulting from expanded research
activity, primarily at the Medical College of Wisconsin and
UW-Milwaukee. Metro area patent activity placed us sixth
highest among the comparables group.

Patents and research
indicate potential
Looking at just a few indicators will not give us the depth
necessary to proposed solutions, but here’s what I think
this shallow dive suggests. Milwaukee’s patent activity and
its academic research levels indicate that the area can be
competitive in generating new ideas. Evidence shows that
there is a lot of research activity occurring in the metro area,
be it private or academic. Academic research dollars on a
- Continued on page 9
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From 2005 to 2010, academic research
spending increased

79.5%
in metro Milwaukee per 100,000 population —
from $10.5 million to $18.9 million

- Continued from page 7
population-adjusted basis have grown
dramatically and a recent report by the
National Science Foundation pointed
out that the Milwaukee area is a leader
in private company R & D facilities.

How do we
turn ideas into
businesses?
On the flip side, low rankings in
venture capital funding and new
business starts suggest these ideas
are either not being externalized
or are in some measure lacking in
marketability. In other words, the
area is not turning ideas into new
businesses at a sufficient rate. Some
say this is because Milwaukeeans
are risk-adverse, born out of our
German heritage, but there are clear
cases of area entrepreneurs that have
succeeded despite this – see the
profiles on pages 18 and 19 for just a
few examples.
Twenty years ago companies like Allis
Chalmers and Schlitz were largely
gone and Pabst Brewing was in its
death throes, shadows of long past
innovation. It wasn’t that long ago that
Kohl’s Food Stores was larger than
Kohl’s Department Stores. Yet out of
these shadows came Kohl’s

Department Stores, Fiserv, FIS,
Quad/Graphics, Direct Supply and
others, innovating and growing their
way into major company status.

Laying a foundation
for the next
generation
Where will growth come from in
the future? Who will be the next
generation of growers and innovators?
Companies on COSBE’s Future 50
list are one place to look and likely,
companies like Joy Global, Caterpillar,
GE Healthcare, Rockwell, HarleyDavidson and Briggs & Stratton among
many others will innovate into the
future. But in reality, we don’t know. It
probably isn’t important to know who,
but it is important to lay a foundation
that will move future growth forward.
Advances have been made in building
this innovation foundation. At the
start-up phase, organizations like
BizStarts Milwaukee and MiKE bridge
a gap in supporting creative new
business starts. Further new research
infrastructure is coming online at
UWM, Marquette and the Medical
College but more needs to be done to
facilitate and provide funds to move
new ventures to market.
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miKE IS CHANGING THE REGION’S
ENTREPRENEURIAL CULTURE
By Laurel Osman - Project Manager, MiKE
(Innovation in Milwaukee)

R

ecently, Dan Isenberg
from Babson College visited
Milwaukee and spoke to the
Greater Milwaukee Committee
and an audience of entrepreneurs. He said
that the only ideas worth pursuing are the
ones which one person, if not many, thinks
are worthless. His point was that the best
ideas aren’t easily grasped; they require
visionary thinking and, ultimately, a leap
of faith.
That’s exactly what we strive to do
with Innovation in Milwaukee (MiKE).
We’re working to create an entrepreneurial
culture in Milwaukee that supports risk
taking. We call it “innovation blind dating.”
We mash up start-ups, entrepreneurs,
educators and businesses in nontraditional
ways and often the outcome is uncertain.
But, just like blind dates, the experience
introduces them to each other’s unique
perspectives.

Risk-taking culture
needed
Certain assets are important to a strong
entrepreneurial environment: access
to capital, a deep talent pool, a strong
customer base and mentors. But a region
poised to support entrepreneurship is one
in which cultural barriers are broken down.
It’s a culture that supports risk taking,
celebrates every tiny success and accepts,
not vilifies, every spectacular failure—in
essence, a culture that goes on blind
dates.
Through MiKE, we’ve spent the past
year galvanizing our community through
events, highlighting and strengthening
entrepreneurial spaces and creating as
many meaningful connections as possible.
We have to be intentional about changing
the culture. It won’t just happen.
10
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I knew we were making a cultural
change when I stood next to a CEO,
a hula-hooper and a musician, while I watched
an entrepreneur pitch on stage and I drank
a beer I’d purchased through a mobile
application from a local start-up.
- Laurel Osman

Innovation week
celebrates region’s
contributions
As an example, this summer MiKE organized
Milwaukee’s first Innovation Week, a fiveday, 13-event celebration of the region’s
many contributions in the areas of design,
technology and innovation. More than
40 organizations participated, creating
opportunities for entrepreneurs to become
rock stars; high school students to pitch their
water technology businesses; ad hoc teams
to compete for thousands of dollars in prizes;
and social mixers for business executives,
investors and entrepreneurs. I knew we were
making a cultural change when I stood next
to a CEO, a hula-hooper and a musician,
while I watched an entrepreneur pitch on
stage and I drank a beer I’d purchased
through a mobile application from a local
start-up.
Other MiKE efforts include:
• OPEN MiKE, a free collaborative lab in
downtown Milwaukee.
• Hosting receptions at the homes of
prominent local entrepreneurs and
investors to strengthen their connections

to the growing start-up community.
• Partnering with the region’s higher
education institutions to ensure that we
are creating the talent we need.
• Exploring options to develop local seed
funds in conjunction with BizStarts
and partners from the educational,
philanthropic, business and civic
communities.
• Hosting events to expose the region to
different ways of thinking.

Making a conscious
change
In a community like Milwaukee with old
roots, we have to consciously tell ourselves
we’re going to change the way we behave.
Many companies and entrepreneurs have
done that and gone on ‘blind dates’ since
we launched MiKE one year ago. Thanks
to them we are building the momentum
necessary to make a lasting cultural change
to support Milwaukee’s entrepreneurial
environment.
MiKE is an initiative of the Greater
Milwaukee Committee. Learn more about
MiKE at InnovationInMilwaukee.com

BizStarts creates growth
strategy for Milwaukee Region
By ERIC PAULSEN - Executive Director, BizStarts

W

hat is the number one issue facing our state and
this country that we hear about in the news 24/7? If
you responded “job creation” you get an A+.
In 2008, Wisconsin was sinking; we ranked
48th in the nation for start-up companies. Venture capital seemed
almost non-existent. Nobody focused on the space responsible
for most net new jobs in the U.S.: start-up companies. Something
had to be done.
BizStarts Milwaukee launched in fall 2008 with one goal:
create an innovation economy in southeastern Wisconsin by
facilitating the launching of new companies. From the get-go,
failure was not an option.
Innovation is not about replicating existing businesses. It’s
about entrepreneurs who can break the mold of conventional
thinking, devising new ways to disrupt traditional products and
services.
Milwaukee 7 – the region’s economic development
collaboration – is focused on the all-important task of recruiting
and retaining existing companies, while addressing the critical
issue of workforce development. BizStarts became the growth
strategy for Milwaukee 7.
What do we do? As the great management guru Yogi Berra
would say: “Hit them where they ain’t.”
Specifically we aim to:
• Raise the visibility of innovation and entrepreneurship and
celebrate it
• Serve as the portal for services and information to launch a
business and generate new jobs
• Create the infrastructure to nurture and assist potential highgrowth early and second stage companies
• Advocate for entrepreneurship in public and private colleges
and universities, including conducting an annual student
business contest

We are delivering. Let’s look at the entrepreneurial
ecosystem that’s exploded in southeastern
Wisconsin. Milestones of success over the last four
years include:

• 44 new job-creating companies
launched in this region, many
with help from BizStarts
• 518 new FTE jobs
• Over $108 million in
early-stage venture capital
New clusters of innovation and entrepreneurship
are getting serious traction:
1. The Water Council
2. UWM’s Innovation Park in Wauwatosa
3. The Cultural Alliance
4. MiKE
5. VETransfer
6. Gener8tor
7. 94 Labs
8. The Medical College of Wisconsin’s commitment
		
to commercialize research
9. Wisconsin Energy Research Consortium
10. FaB Milwaukee (Food and Beverage Industry network)
We’ve also put the names of entrepreneurs who started
companies that have created jobs in lights. “Inspirational
Entrepreneur” honors have gone to the likes of Sue Marks, Ted
Kellner, Jalem Getz, George Mosher, Anne Zizzo, Giacomo
Fallucca, Bob Hillis, Joe Bartolotta, Roy Reiman, Jeff Rusinow
and Lincoln Fowler.
We’re just getting started. It’s exciting to help lead the charge
to a new innovation economy.
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Can Wisconsin
regain its leadership
in innovation?
By DAN STEININGER - President of BizStarts Milwaukee and BizTimes columnist: Innovate or Die

I

f you saw the movie Social Network about Mark Zuckerberg,
founder of Facebook, you may well recall the scene in
which Mark had to go to the West Coast to get a $500,000
investment from an angel investor to keep his company
growing. Without that money there would be no Facebook.
There’s a reason that he didn’t come to Wisconsin for
capital. Wisconsin and the Midwest have a minute fraction of the
nation’s early-stage angel and investment capital. That’s why so
many companies get started on the coasts and why job creation
is better in those states than Wisconsin.
As a result, Wisconsin starts new companies at a rate that
is less than half of the average of other states. What’s even more
problematic is that the U.S. Census Bureau shows that between
2007 and 2010 the state lost more than 6,700 companies and
163,355 jobs disappeared. These losses have a tough impact on
B-to-B businesses.
In the last century, Milwaukee had a world-renowned
reputation as a center for manufacturing and industrial innovation
that attracted significant capital investment. That leadership has
been lost to the coasts. It’s halftime in Wisconsin and we were
badly beaten up in the first half.
So what can we do about it? Steve Jobs had the answer:
“The only way out of this mess is through innovation.”
Wisconsin needs to develop a coordinated effort and
financial support for start-up companies. Ohio, for example,
put $1 billion of taxpayer-approved funding into its early-stage
economy and the metrics and results have been terrific. They
systematically track new job creation, new business creation
and increased tax dollars from the revenues those businesses
generate.
We’re losing this race and we need to act now.

12
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Here’s what’s been happening
and could happen to accelerate
innovation in Wisconsin:

1.

The Milwaukee 7 is incorporating innovation as a
priority in its strategic framework and the MMAC is
helping to facilitate the process. Other chambers have
created a statewide innovation index that establishes
accountability. We could develop our own dashboard by tracking
venture capital; talent development in engineering, the sciences,
technology and mathematics; new patents in corporate and
academic institutions, etc. That information could then be used
by policymakers and business leaders to measure success and
identify opportunities to target future innovation initiatives.

2.

The MMAC is helping produce an Innovation
Symposium next spring to profile best practices.
Existing companies have the potential to scale
economic growth rapidly if they employ the tools
that entrepreneurs use to create new companies. I see deals every
day on the start-up level that clearly could be coming out of existing
companies.

3.

You are about to hear a lot more about venture
funding on the state level as a new bill will be
introduced in the coming legislative session. The
underlying goal of the legislation will be to provide
early-stage capital to help Wisconsin’s emerging businesses.
This is important because the majority of jobs created in
Wisconsin have come from start-up businesses. Early stage
companies have led the charge for the last 25 years. Yet so much of
the state’s economic investment is focused on larger businesses.
This bill will begin to shift the focus to where the greatest opportunity
exists for new jobs – start ups.
Act 255 allows investors a 25% tax credit for their investments
in early-stage companies. This has proven successful in the
explosion of new angel networks throughout the state.

4.

Lastly, there is growing support in Wisconsin for
seed level funding. Seed level funding provides
start-up entrepreneurs with the small grants needed
to test the marketability of their new products or
services to see if they can create customers. Having a seed fund
would significantly increase the deal flow in Wisconsin. The M7
could partner with BizStarts, Water Council, VETransfer, MiKE and
other economic clusters to deploy seed grants and accelerate deal
flow. Possible funding sources could include the State of Wisconsin,
municipalities and private foundations.

Rules of the Road for
an Entrepreneurial
Government
By STEVE BAAS - VP of Governmental Affairs, MMAC

G

overnment’s role in entrepreneurship is controversial.
On one extreme are individuals who insist that
government has a responsibility to manage the
economy, and who believe that management means
direct command, control and intervention in the economy. On
the other extreme are individuals who take a 100% laissez-faire
attitude that denies any legitimate role of government within the
marketplace.
No matter where you find yourself on this spectrum, the
fact is public policy is most often made in the middle and elected
officials are not lacking for ideas in this area. From the federal
stimulus bills to local TIF districts, from business recruitment
incentive packages to venture capital proposals, how to best
direct public policy in a way that facilitates economic growth will
continue to be a dominant theme in political discourse.
As our public policy makers continue their work in this area,
they would be wise to remember some simple principles:

First, do no harm. Even at its best-intentioned,
government will never be as nimble as the marketplace.
Government must resist the urge to build today’s strategy
around yesterday’s economic trend. Instead, focus on strategies
broad enough and basic enough to be successfully applied in a
constantly and rapidly changing marketplace.

Money isn’t everything. The regulatory
environment of the state is often a larger impediment to
entrepreneurship than finances alone. The compliance burden of
a slow and adversarial regulatory climate is every bit as crushing
to the entrepreneurial spirit and entrepreneurial environment as
our tax burden.
Personal taxes matter. Our society is more
mobile than ever before. In that context, lowering the state’s
individual and property taxes takes on increased importance. A
comprehensive study of tax climate competitiveness conducted
for MMAC by Ernst & Young indicated that not taking money out
of entrepreneurs’ pockets via high income and property taxes
may be a stronger incentive for business location decisions than
government promises of targeted tax incentive goodie bags.
Finding the proper balance for government’s role in the free
market is not easy, but it is central to ensuring Wisconsin stays
“open for business.”
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Redefining the Entrepreneur
Innovative spirit necessary for businesses oF ALL AGES, STAGES
By STEPHANIE HALL - Manager, MMAC’s Executive Roundtable Program

F

The Roundtable experience
has been a critical tool for me.
It has become a confidential “advisory
board” as well as an opportunity to instill
new ideas, policies and practices.

or some, the idea of an entrepreneur may
conjure images of a young, computer
savant wearing flip flops and a Harvard
sweatshirt, sitting at a conference table
with a bevy of slick, suited financiers. While indeed
creating a social media empire that can boast 1
billion “friends” may get you on the cover of Time
Magazine, it can be argued that there is another
- Sarit Singhal, Superior Support Resources
version of the entrepreneur to be heralded. Mark
Zuckerberg, please make way for Entrepreneur 2.0.
Today’s established business owners are
frequently faced with the challenge: Innovate to persevere. Burgeoning
can also innovate by re-evaluating their
entrepreneurs often draft off a successful business concept, thinking out
organization, infrastructure, products and
of the box to take that endeavor one step better. Existing business owners
services. However, the challenges of running

MMAC/COSBE’s
Executive Roundtable program
recognizes that the collective
experience often brings
rebirth to the entrepreneurial
idea within.
14 |
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a business often keep CEOs from taking that
10,000 foot view.
The MMAC/COSBE Executive
Roundtable program recognizes that the
collective experience often brings rebirth
to the entrepreneurial idea within. CEOs
need not feel alone at the top, nor watch
with trepidation as their business becomes
obsolete.
Utilizing a best practice forum like the
Executive Roundtable program is one way
to harness the collective experiences of the
area’s successful business owners.
MMAC and COSBE recognize and
support the nearly 400 CEOs, CFOs and
Senior Executives that are working in
collaboration to grow our local business
climate. We are excited to provide a platform
for our members that is generating new and
innovative ideas in metro Milwaukee.

UWM – Transforming
to Meet the Needs of Milwaukee’s
Innovation Economy
By BRIAN THOMPSON - President, UW-Milwaukee Research Foundation

I

Start-Up Challenge:
The 3D Creations team operates
a business that sells and
services 3-D printers. Now the
two engineering undergraduates
are developing a tabletop 3-D
scanner system. The product
will produce a safe, inexpensive
and accurate scan of parts of the
human body.

nnovative economies are built on strong
companies and strong academic institutions.
When they work together, companies can turn
to universities to help them develop the next
generation of products and services along with the
next generation of employees. This progressive
approach to the future is central to work being done
at the University of Wisconsin-Milwaukee. If you
haven’t checked in on Wisconsin’s second-largest
university lately, you may be surprised to learn
how the institution is transforming itself to be a
source of ideas and talent as well as a vital player in
Milwaukee’s innovation economy.

Training people at
the edge of discovery
UWM is building on its strengths in teaching
and growing research to generate new ideas
and train people who can work at the edge of
discovery. We are forging innovative corporate
partnerships, creating programs to cultivate student
entrepreneurs, and helping spin technologies out to
start-up companies.

Students participate
in Start-Up Challenge

When area companies have a
need for a new product, they
turn to UWM students in the
“Product Realization” course. Any
UWM student with an idea could
suddenly be an entrepreneur.

In the Student Startup Challenge students,
engineers and designers create prototype devices
and together with business people and investors,
help take these products to market. Launched this
summer, the Student Startup Challenge received
an overwhelming response and plans are being
made to expand the program. The benefits will be
measured not just in companies launched, but in
the number of students who learn the process of
bringing ideas to market.

Corporations invested,
involved
Milwaukee corporations are investing in partnerships
to grow UWM research. Johnson Controls has
invested millions in state-of-the-art facilities at
UWM that are helping lead to the next generation
of energy-storage technologies. GE Healthcare has
committed millions to support imaging research and
provide a pipeline of talent. Regional water industry
companies have teamed with the National Science
Foundation to create a center to advance research
in water technologies. These investments will pay
off not just through the generation of new ideas but
also by producing scientists and engineers who can
tackle challenging problems.

The classroom as catalyst
The UWM Research Foundation (UWMRF) is
helping unlock the potential of ideas generated
at UWM by getting technology into the hands of
existing companies and helping launch new startups. Currently six Milwaukee-based start-ups are
operating based on UWMRF-licensed technologies.
The UWMRF Catalyst Grant Program is creating
a reservoir of new ideas. Nearly $3 million has
been invested to seed promising ideas thanks to
the visionary support of Rockwell Automation, the
Bradley Foundation and the Herzfeld Foundation.
These investments have generated dozens of patent
applications and more than a dozen license and
option agreements, and led to more than $7 million
in follow-on investments.
This culture of innovation – in entrepreneurship,
corporate partnerships and start-ups – is changing
the face of the University of Wisconsin-Milwaukee.
It is producing innovators who will help Milwaukee
companies – large and small – grow and prosper.

mmac.org |
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M7 Regional Plan Aims
to Capitalize on Innovation

C

reating a robust innovation ecosystem is one of the core
strategies of Milwaukee 7’s regional economic development
plan. As today’s global economy undergoes a fundamental
transformation driven by knowledge-based assets, regions
need to capitalize on innovation – the only long-term driver of overall
growth.
M7 is currently updating its strategic framework through a
business planning process built around the leverage points of
entrepreneurship, human capital, industry clusters, infrastructure and

M7 Innovation Committee
Jay Bayne
Julie Cole
Trevor D’Souza
Steve Glynn
Lisa Johnson
Tim Keane
Dave Linz
Mike Lovell
Kristen Niemiec
Laurel Osman
Eric Paulsen
Brian Schupper
Dan Steininger
Tom Still
Todd Teske
Marcia Theusch
Brian Thompson
John Torinus
Kate Walker

Milwaukee Institute
ManpowerGroup
Keane D’Souza Venture Capital
Innovation in Milwaukee (MiKE), Spreenkler Creative
Wisconsin Economic Development Corp.
Marquette University
WI Entrepreneurs’ Network (WEN)
UW-Milwaukee
Racine County Econ. Development Corp.
Greater Milwaukee Committee/MiKE
BizStarts Milwaukee
Greater Milwaukee Committee/MiKE
BizStarts Milwaukee
WI Technology Council
Briggs & Stratton
Milwaukee Economic Development Corp.
UW-Milwaukee Research Foundation
BizStarts Milwaukee
Center for Advanced Technology and Innovation (CATI)

governance. Each of these market levers is supported by a set of
strategies to guide economic growth in the next economy and power
sustainable prosperity.
M7 has established an Innovation Committee with a goal to
drive commercialization of innovation through entrepreneurship and
corporate and institutional R&D. This group is setting the direction for
strategies and initiatives that will boost innovation in the region and
grow jobs and companies.
INNOVATION COLLABORATION
University-industry collaboration is a critical component of innovation
and economic growth. Recent examples in the Milwaukee Region
include:
• A partnership between UW-Milwaukee and Johnson Controls, the
world’s leading automotive battery supplier, has led to construction
of two research labs supported by Johnson Controls located on the
UWM campus for co-use.
• The $2.75 million Industry/University Collaborative Research Center
links the research between UWM, Marquette University and area
businesses to advance water technologies and equipment.
• GE Healthcare is committing more than $3 million to UWM to create
a new center aimed at building a cluster of medical imaging software
developers and researchers.
• UWM’s Catalyst Grant Program in Advanced Automation, sponsored
by Rockwell, is seeding promising early stage research in the area
of advanced automation.
• Direct Supply has opened a technology center at the Milwaukee
School of Engineering that will house as many as 60 of the
company’s engineers and interns.

SAVE THE DATE - More details to come in December!

The Milwaukee Innovation Symposium
Thursday, March 7, 2013
Iron Horse Hotel

This one-day session will help the Milwaukee Region create and extend our innovation culture. Speakers will
include innovation thought leaders from Kraft Foods, GE Healthcare and Johnson Controls, Inc. and
feature Harvard professor Carliss Baldwin, whose work focuses on building sustainable processes of
innovation and group creativity leadership styles. Sponsorships available!
Presented by:
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How did
they do it?
Why/when did you decide
to become an entrepreneur?
My dad was always a small business man, so early
on I had an interest in following in his footsteps. The
idea solidified as I was leaving college, talking to
companies from the very large to the pretty small and
realizing which I preferred. Fast forward 10 years, and
I was working at River Run for my friend Paul Riedl.
We had an epiphany. Here we are 15 years later.

What is most rewarding and
challenging about running your
own company?
Being the boss is both most rewarding and the
most challenging responsibility. The rewards
of having an idea, taking the responsibility
for leading a crew and following it through to
successful implementation are immeasurable.
By the same token, taking responsibility for the
struggles and sometimes failure of ideas, is a
challenge.

Joe Skotarzak (right), River Run Computers
Growing up, I’d always imagined owning
trucks with my name on them. I got my
chance to do that (but decided not to use my
name) when I got fired from the company I
was working for out of college, so I took it.

For me, people are the most rewarding and
challenging part of running a business. When
you can create an environment where people
are not afraid to try and succeed with new
things, that’s exciting. On the flip side, having
the wrong person in your organization for too
long can really erode things.

mike malatesta, advanced waste services
I don’t know if one ever decides to become
an entrepreneur or if it is something that
is part of your DNA. Probably no business
would put up with me so I had to figure out
how to lead something on my own to have
gainful employment.

People and people... employee, customer
and supplier relations and getting all to work
together toward a common goal. Helping get the
right people in the right roles and encouraging
decision-making aligned with a vision/mission
and financial wherewithal.

jerry jendusa, emteq
I started my own business part-time in 1972.
After I left to work in construction sales and
service, previous customers kept calling
me, asking me to do welding on the side.
Eventually I looked for a place to rent, word
spread and the work grew. I’ve been here
ever since. Today we have 280 employees.

Most rewarding is having my two sons work for
me – we’ve been working together for almost
20 years. It’s been nice to see them develop
and grow. Finding good, qualified people is my
greatest challenge and that’s probably true for
any business.

Dave bahl (middle), Weldall Manufacturing Inc.

There are always companies that beat the odds and flourish where others have failed. Even in the
throes of the past recession, MMAC and its Council of Small Business Executives have had no shortage
of applicants for our annual list of Future 50 companies. These entrepreneurs – more than 600 of
them in the past 25 years of the program – stand out for their perseverance and ability to grow their
companies rapidly. Here are just four of their stories.

What is the best/most difficult
thing about locating and growing
your biz in the MKE Region?

What was the best
business advice you
ever received?

What advice would you
give someone considering
entrepreneurship?

The Milwaukee Region is home – for us, our
clients, families and friends. Milwaukee is often
under-appreciated, especially by those of us
who live here! I love all the new groups that
are tooting the Milwaukee horn, they’re long
overdue.

One of our earliest and most-trusted
advisors told us two things: 1) competence
and commitment are the critical ingredients
for real success: and, 2) the root of all
conflict is unmet expectation. Our goal is to
be better today than we were yesterday.

Make sure you’re passionate about what
you do. Entrepreneurship is substantially
harder than it looks, but your passion will
keep you going.

While we have frustrating issues come up
from time to time — unclear regulation, permit
requirements, etc. — I think the Milwaukee
Region is a great place to start and run
a business. The workforce is well above
average, the desire to succeed is high and the
willingness of folks to help you is really special.

Focus on progress, not
perfection.

1) Make sure you’re getting into it for the
right reason – that is you have a desire to
positively impact your clients, employees
and your community.
2) Don’t think it will be easy – it won’t.
3) Don’t give up and don’t be afraid to
change.

In the Milwaukee Region, the best thing
is the people – our universities and
schooling are outstanding and the values
are second to none. The challenging
aspect at times has been government
support for innovation and job creation,
although this has improved tremendously
as of late under Gov. Walker.

Don’t ever ask someone to do
something that you wouldn’t be
willing to do yourself (this came
from my father).

Understand your passion and what drives,
motivates and inspires you. Follow your
dreams, establish tangible and obtainable
goals and work relentlessly on achieving.

The Milwaukee Region is the heart
of metal fabricating in the U.S. Many
of our customers are right here in our
backyard, but often we are competing for
the same labor force.

Stay focused on your business’
strengths – don’t wander too far
out of that area. At the same
time, diversify your customer
base. Being too reliant on one
customer is dangerous.

• Begin with a business plan that lays out
how you will achieve your revenue goals.
• Try to hire the best employees that you
can. Find a good CPA, attorney and
banker. They are your partners.
• Be honest with yourself, your customers
and your employees.
mmac.org |
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MMAC/COSBE small
businesses raise
$75k for
manufacturing
education center

MMAC’s Council of Small Business Executives (COSBE) adopted
Second Chance Partners (SCP) as its non-profit partner to support
educational reform while helping produce the talent pipeline
that is so critical to area manufacturers.
SCP gives disengaged students who are at risk of not
graduating from high school an educational alternative. Its program
ties high school curriculum to real world applications by bringing
these students into area manufacturing companies to learn
and work.
Stepping up to the plate, COSBE launched a campaign in April
to raise $75,000, money that would help fund the one-time startup costs associated with opening a new SCP education center at
member firm Lakeside Manufacturing in West Milwaukee. With the
tremendous generosity and support of COSBE’s Board of Directors
and Executive Roundtable members, and a strong collaboration
with the West Allis/West Milwaukee Chamber of Commerce, the
goal was met and the education center is now fully operational.
COSBE members now have opportunities to become directly
involved in the SCP program by presenting 20-30 minute minilessons to the classroom, by participating in SCP’s annual job fair,
and in events designed to help COSBE members better understand
how to engage young people and develop a future workforce.
One of this year’s SCP graduates said, “Two years ago I
didn’t think graduating would be possible with my small number of
credits and poor work ethic. Now I’m ready for the real world.” Upon
graduation, 60% of the students enter the workforce immediately,
30% attend technical colleges and 10% enter the military.
View a list of contributors at www.mmac.org.

60%

of Second Chance Partners students
enter the workforce immediately
upon graduation,

30%

attend technical colleges,
and 10% enter the military.
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(Photos clockwise from left:) Mary Steinbrecher, MMAC/COSBE and Diane Brandt,
WAWM Chamber of Commerce, present the check to Stephanie Borowski, SCP (far left).
Students from Lakeside Manufacturing SCP education center. The ribbon cutting was
led by Joe Carlson of Lakeside Manufacturing.

New Directors elected to the mmac bOARD
At the 151st Annual Membership Meeting of the MMAC in October, six individuals were elected to the MMAC board (see below). In addition, the following
directors were re-elected for three-year terms: Bob Arzbaecher, Actuant Corp.; Thomas Brockley, Cooper Power Systems; Tom Cardella, MillerCoors;
Mary Isbister, GenMet; Derrick Martin, M. B. Investments/Lena Foods; Krista McMasters, Clifton Larson Allen; Steve Roell, Johnson Controls; Mary
Scheibel, Trefoil Group; Peggy Troy, Children’s Hospital; Nick Turkal, Aurora Health Care; and Scott VanderSanden, AT&T Wisconsin.

Todd Adams is president and CEO of Rexnord, a
diversified industrial company with annual revenues of
$2.1 billion and 7,400 associates worldwide. Adams has
held this position since 2009 and also serves on the
company’s Board of Directors. Adams joined Rexnord
in 2004 and previously served as president of the
company’s Water Management platform, and as senior
vice president, chief financial officer and vice president
– controller & treasurer. Prior to Rexnord, he held various senior
financial roles with The Boeing Company, APW Ltd., Applied Power
and IDEX. Adams earned a bachelor’s degree in finance from
Eastern Illinois University and is a certified public accountant.
Paul Grangaard has been president and CEO of Allen
Edmonds Corporation since September 2008. During
the past four years, he has led a major company
turnaround. Prior to Allen Edmonds, Grangaard was
a partner at Goldner Hawn Private Equity, spent 19
years with Piper Jaffray Incorporated, and six years at
First Chicago Corporation in Chicago and Frankfurt,
Germany. Grangaard served as chair of the Minnesota
Orchestra Board, was on the Board of Family & Children’s Services
of Minneapolis and held two elected terms on the Edina Board
of Education, finishing as chair. He is currently involved with the
Milwaukee Symphony Orchestra. He graduated with a B.A. in
economics from Stanford University and an MBA from the University
of Chicago, Graduate School of Business.
Catherine Jacobson is president and CEO of Froedtert
Health. She joined Froedtert Health in 2010 as the
executive vice president of finance and strategy, chief
financial officer and chief strategy officer. Prior to
Froedtert Health, Jacobson spent 22 years at Rush
University Medical Center in Chicago in a variety of roles,
including CFO of Rush’s health plan. Jacobson served as
the voluntary national chair of the Healthcare Financial
Management Association from 2009-10. She currently serves on the
UW-Milwaukee College of Health Sciences Dean’s Advisory Board.
She is a member of the American College of Healthcare Executives
and the Chicago Network, an organization for women executives.
Jacobson, a CPA, received her B.S. in accounting from Bradley
University in Peoria, Illinois.

Scott Mayer is president and CEO of QPS
Employment Group, Inc. (QPS). Mayer founded the
firm in 1985. Under his leadership, QPS has grown
from one office and two employees to more than
30 offices in the Midwest with a staff of 225. Mayer
also owns SPiN Milwaukee, a ping-pong nightclub in
Milwaukee’s Third Ward. His other passion is racing.
He is currently a driver for Starworks Motorsports
Race Team. Mayer is past president of the Wisconsin Association of Staffing
Services (WASS) and is also on the Board of Regents for Wisconsin Lutheran
College. He helped build Grace Church in downtown Milwaukee.
Cory Nettles is the founder and managing director of
Generation Growth Capital, Inc. (GGC), a Wisconsinbased private equity fund. GGC is focused on buyout
transactions and providing growth capital to small
and low middle market companies. Nettles is also
of counsel at Quarles & Brady LLP. He previously
served as Gov. Doyle’s Secretary for the Wisconsin
Department of Commerce. Nettles serves as a board
member for Weyco Group, Inc., Baird Funds, Inc., the United Way of Greater
Milwaukee, Partners Advancing Values in Education, the Medical College
of Wisconsin, Boys & Girls Clubs of Greater Milwaukee, and the University
of Wisconsin Carbone Comprehensive Cancer Center. He graduated from
Lawrence University in Appleton and the University of Wisconsin-Madison law
school.
Todd Teske is chairman, president & CEO of Briggs
& Stratton Corporation. Previous positions in the
company include president & chief operating officer.
Prior to joining Briggs & Stratton, Teske worked at
Arthur Andersen. He earned his BBA (accounting)
degree from the University of Wisconsin-Oshkosh
and his MBA from Northwestern University. He is a
member of the American Institute of Certified Public
Accountants and the Wisconsin Institute of Certified Public Accountants.
He also serves on the board of directors of Badger Meter, Inc., Junior
Achievement of Wisconsin, Inc., Lennox International, Inc., MRA – The
Management Association, Wisconsin Manufacturers & Commerce, Outdoor
Power Equipment Institute, Greater Milwaukee Committee and is on the Board
of Trustees for the Manufacturers Alliance.
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MMAC PROGRAMS + EVENTS
1

Ryan Braun’s Graffito in the Third
Ward was the backdrop for the
August FUEL Milwaukee networking
event.

1

2

In the first of MMAC’s “Expert
Series,” members learned new
perspectives on measuring
customer satisfaction from Dwayne
Norton, Accenture, and Steve Mura,
MillerCoors.

2

3

Dwayne Norton, Accenture

4

Shannon Midthun, Mortenson
Construction

3

4

Business After Hours in August
imported some Irish hospitality
from Brocach Irish Pub.

5

6
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Aaron Stelzer, FJA Christiansen
Roofing Co.; and Joe Jursenas,
Briohn Building Corporation
Rebekah Stephens, Office
Technology Group; Jamie Elder, WI
DCF; and Wen-Tyan Soo, Johnson
Insurance Services; enjoyed the
outdoor back patio at Brocach.

MilwaukeeCommerce,
Commerce,SUMMER
FALL 20122012
Milwaukee

5

6

2

1

3

events

1

The Milwaukee World Trade
Association and the MMAC hosted
a breakfast meeting featuring
Eric Sohn of the U.S. Commerce
Department’s Office of Japan and
Korea. He briefed the group on
U.S. trade relations with Korea and
bilateral trade relations on behalf of
U.S. industry.

FUEL Milwaukee’s Purely Social
events bring professionals together
to meet new people, see new
places and enjoy new experiences.
The September event was held at
the Splash Studio, a painting bar, in
Milwaukee’s Third Ward.

2

Todd Poston, Independent
Consultant

3

Kelly Mettler and Laura Criste,
GE Healthcare

4

Marissa Griswold, ERM; Kelly
Ireland, Girl Scouts of Southeastern
Wisconsin; and Sara Wimmer,
Lowlands Group, LLC

4

5

6
5

6

View upcoming events at mmac.org/calendar

Julie Bernard, von Briesen & Roper,
s.c.; and Chad Mackman, Children’s
Hospital of Wisconsin, show off their
finished paintings.
Jenny Basile, HGA Architects and
Engineers; and Lisa Loesel, First
Weber Group
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MMAC PROGRAMS + EVENTS
MMAC/COSBE celebrated 25
years of recognizing fast-growing
businesses at the annual Future 50
Awards Luncheon on Sept. 13.

1

2

3

4

5
6

7

24 |

1

2

Keynote panel speakers were Omar
Shaikh, SURG Restaurant Group;
Laura Henderson, TEKLYNX
Americas, Inc.; and Scott Mayer, QPS
Employment Group.
Clark Rasmussen, Associated
Bank; Dan Meyer, BizTimes Media;
and Richard Blomquist, Blomquist
Benefits LLC

3

Master Mettle, or three-time Future 50
award winners, gathered for a photo.
Not pictured: BizLabs
Russell Klisch, Lakefront Brewery,
Inc; Ed Twyman, University of
Wisconsin-Parkside; and Dave Carter,
LauberCFOs
Greg Spudic and Connie Liu from
Dimerco Express (U.S.A.) Corp.
Allie Kidder, Security Personnel;
Dyan LaBelle, Institech; Laura
Troutman, Institech; Tom Godwin,
Security Personnel; and Liz Fuller,
Institech

4

5

6

7

Deborah Seeger, Patina Solutions;
Marci Hauck, Commerce State
Bank; and May Klisch, Lakefront
Brewery, Inc.
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Each year, MMAC members travel
to Washington D.C. to meet with
federal legislators and their staff
members. The Sept. 19 evening
reception was attended by nearly
300. Following the reception,
attendees are invited to a legislator
dinner, which featured Sen. Ron
Johnson this year.

2

1

3

2

3

4

4
5
6

5

events

1

MMAC Chairman Ulice Payne,
Addison-Clifton; and Mike Goodrich,
Potawatomi Bingo Casino
Milwaukee County Exec. Chris
Abele; Rep. Tammy Baldwin; Paul
Jones, Harley-Davidson; and Tim
Sullivan, past MMAC chairman

Bob Bartlett, Alliant Energy; Gus
Frank, Potawatomi Bingo Casino; and
former Rep. David Obey
Joel Haubrich, We Energies; John
Garvin, American Transmission Co.,
LLC, Katy Venskus, MMAC; Sen.
Ron Johnson; and Steve Baas,
MMAC
Rep. Gwen Moore and Renee
Herzing, Herzing University
Harley-Davidson provided a
motorcycle for great photo opps at the
reception.

6

View upcoming events at mmac.org/calendar

mmac.org
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MMAC PROGRAMS + EVENTS
Milwaukee’s favorite pastime is
new and improved at Pinstrikes in
Bayshore Town Center. The bar and
bowling center hosted the October
Business After Hours.

1

Cathy Harrison, MMAC Membership
Director

3

Kevin Ryback, Kevin Bay Investments
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3

County Executive Chris Abele
participated in a MMAC Leadership
Dialogue. He provided a candid
review of the county’s budget and
his perspectives on issues facing
the region.

5

Sandy Wysocki, The Business
Journal Serving Greater Milwaukee,
networked before Abele’s remarks.

6

Buzz Williams, head coach of the
Marquette Men’s Basketball team,
delivered a motivating keynote to
attendees at the Oct. 9 CEOs of
Growing Businesses (CGB) event.

7

2

Steve Crowe and Gary Aveni,
Professional Communication Systems
(PCS)

2

4

1

CGB 2012 Platinum & Airline Sponsors
(L to R): Karen Doerner, Kolb+Co.;
Jerry Schmit, Kolb+Co.; Jim
Palzewicz, ActionCOACH of Elm
Grove; Buzz Williams, Marquette;
Tom Palzewicz ActionCOACH of
Elm Grove; Chris Barbre, Southwest
Airlines Co.; Frank Pugliese,
Associated Bank N.A.; and Tom
Peterson, Associated Bank N.A.
Not pictured, Godfrey & Kahn S.C.
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4

5

6

7

MMAC member Milestones

Congratulations to these companies celebrating membership anniversaries (April, May and June 2012)

Ninety Years

Ten Years

One Year

Masterson Company Inc.
Roundy’s Supermarkets Inc.

Advanced Waste Services Inc.
Centare Group Ltd.
Chancery Pub and Restaurant
City of Milwaukee - City Development
Continuum Architects + Planners S.C.
Tom Donahue Trucking Inc.
International Delivery Solutions LLC
MSB - Marshall Swift/Boeckh
Noble Diagnostics Inc.
Norscot Group Inc.
Premier Management Holdings Inc.
Red Brown Kle Marketing Comm.
Schenck CPAs
Sharon Lynne Wilson Center for the Arts
Spin Group Inc.
WorkWise Inc.

Adaptive Business Solutions LLC
Affordable Mediation & Arbitration LLC
Amerigraphics Group Inc.
Attivo Technologies
Awesomefat
Bloom Companies LLC
Capital Market Consultants Inc.
Community Loans of America Inc.
DYNEX/RIVETT Inc.
EDSI Consulting
Flexion Inc.
Ideal Energy Concepts LLC
Karter Commercial LLC
MCSM Services
Metallurgical Associates Incorporated
Monco Law Offices S.C.
National Technologies Inc.
Oak Hill Business Partners
Royal Basket Trucks
Solutionz Conferencing Inc.
Sosh TBJ Consulting LLC
Snow & Ice Management Association
Tech By Design
Teklynx Americas Inc.
TITLEMAX
Vetransfer
Woller - Anger & Company LLC

Fifty Five Years
Velvac Inc.

Thirty Five Years
Milwaukee Bucks

Thirty Years
Mechtrix Corporation

Twenty Five Years
Kings Head Hair Salon
Wisconsin Policy Research Institute Inc.

Twenty Years
RBP Chemical Technology Inc.

Fifteen Years
Ampco Pumps Company
Blankstein Enterprises
Church Metal Spinning Co. Inc.
Forward Wisconsin Inc.
Innovative Medical Devices Inc.
Maxon Industries Inc.
Packaging Solutions Inc.
Performance Freight Systems Inc.
Quality Air Forwarding Inc.
Versevo Inc.

Five Years
Ascential Secure Corporation
B2B CFO
Brenner Corporation
Corporate Report Wisconsin
Crowne Plaza Milwaukee-Wauwatosa
Custom Service Plastics Inc.
Barry J. Goldman CPA LLC
McClone Insurance Group
Mortgagebot LLC
OnCourse
Professional Events and Consulting LLC
Wisconsin Community Services Inc.
Ziegler Lotsoff Capital Management LLC
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new MMAC members (July - September 2012)
Support your fellow members by doing business together.
8-Twelve MVP Bar and Grill		

Center for Teaching Entrepreneurship

Brad Glocke, Managing Director
5401 N. Bay Ridge Avenue		
Whitefish Bay, WI 53217
(414) 731-4528
www.fiscex.com
Business Consultants

Absolute Technology Law Group

Christine McMahon & Associates

Jill Gilbert Welytok
3316 W. Wisconsin Avenue		
Milwaukee, WI 53208
(414) 223-1670
www.milwaukeepatents.com
Attorneys - Patent, Trademark & Copyright Law		

Christine McMahon, President
2136 N. Prospect Avenue, Suite 112
Milwaukee, WI 53202
(414) 290-3344
www.christinemcmahon.com
Consultants - Leadership

Greenfire Management Services

Advantage Performance Group

CityPRESS Inc.

Susan Sheehy, Partner
10400 N. Riverlake Drive		
Mequon, WI 53092
(262) 844-3877
www.advantageperformance.com
Management Consultants		

John Pokrandt, Account Manager
Kay Bertrand, Office Manager
W238 N1650 Rockwood Drive		
735 N. Water Street, Suite 1400
Waukesha, WI 53188
Milwaukee, WI 53202
(262) 523-3000
(414) 273-1144
www.citypressinc.com
www.gebsc.com
Printers		
Attorneys

American Roller & Plasma Coatings

Custom Service Plastics Inc.

Dan Cahalane, President
Minoo Seifoddini, President
1440 13th Avenue		
1101 S. Wells Street		
Union Grove, WI 53182
Lake Geneva, WI 53147
(262) 878-7281
(262) 248-9557
www.americanroller.com
www.csplastics.com
Manufacturers		
Plastics-Molders

Armitage Research LLC

Davidson Marketing Group

Thomas Wagner, Certified Legal Investigator
320 E. Buffalo Street, Suite 702
Milwaukee, WI 53202
(414) 276-7007
www.armitageresearch.com
Private Investigators & Detectives		

Craig Davidson, Principal
890 Elm Grove Road, Suite 4
Elm Grove, WI 53122
(262) 432-0707
www.davidsonmarketing.com
Computer Software Service		

Autism Speaks

Eisenhower Center Inc.

Mallory Walsh, Events Manager of Wisconsin
104 E. Mason Street, Unit 406
Milwaukee, WI 53202
(312) 515-1452
www.autismspeaks.org
Associations

Barbara Rowland, CEO
4425 W. Woolworth Avenue
Milwaukee, WI 53218
(414) 353-8480
www.eisenhowercenter.org
Social Services		

>> View the full membership directory
and market your company at
mmac.org/directory
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FiscEx

Eric Kaye, Director of Operations
Douglas Kelley, Board President
17800 W. Bluemound Road		
2821 N. 4th Street		
Brookfield, WI 53045
Milwaukee, WI 53212
(262) 641-5600
(414) 263-1833
www.8-Twelve.com
www.ceoofme.biz
Restaurant		
Associations
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Matt Cool
3215 W. State Street, Suite 300
Milwaukee, WI 53208
(414) 290-9400		
Construction Management		

Gutlass Erickson Bonville
& Larson

Hispanic Professionals
of Milwaukee Inc.
Griselda Aldrete, Program Manager
614 W. National Avenue		
Milwaukee, WI 53204
(414) 384-3700		
Associations

Institute Of Kings And Priests
Shone Bagley, President
8304 N. 48th Street		
Milwaukee, WI 53223
(414) 699-1962
www.ikpwi.com
Educational Services

Kondex Corporation
Eric Griesbach, VP Sales & Marketing
1500 Technology Drive		
Lomira, WI 53048
(920) 269-2017
www.kondex.com
Manufacturers

PRoforma ScoutPromotions

Paul Kolo
1520 Arcadian Avenue		
Waukesha, WI 53186
(262) 542-8861		
Buses - charter

Candace Lillund, President/CEO
4912 N. Hollywood Avenue		
Milwaukee, WI 53217
(414) 659-0843
www.proforma.com/scoutpromotions
Promotional Products		

Maverixz Consulting Group LLC
Kola Alayande, President
5464 N. Port Washington Road, Suite 195
Glendale, WI 53217
(414) 395-5652
http://maveconsult.com
Consultant

SafeNet Consulting
Maysteel LLC
J. Monte Roach, President
6199 County Hwy W		
Allentown, WI 53002
(262) 629-5535
www.maysteel.com
Manufacturers

Nelson Container Corp.
Laura Nelson, Marketing Director
W180 N11921 River Lane		
Germantown, WI 53022
(262) 250-5000
www.nelsoncontainer.com
Boxes - Corrugated/Fiber		

Nordco
Dan Griesbach, CFO
245 W. Forest Hill Avenue		
Oak Creek, WI 53154
(414) 766-2180
www.nordco.com
Railroad Equipment Manufacturing		

PMG Educational Services Inc.
Patricia Glover, President/CEO
8474 N. 52nd Street		
Brown Deer, WI 53223
(414) 520-2748
www.pmgeduc.com
Educational Services

Tool Service Corporation Div. Blackhawk
Industrial
Lisa Mauer, President/SR VP
2942 N. 117th Street		
Milwaukee, WI 53222
(414) 476-7600
www.toolservice.com
Industrial Equipment/Supplies		

Royal Academy of Dance
Patty Ashby, National Director USA
3211 S. Lake Drive		
Saint Francis, WI 53235
Professional Organizations		

new members

Lakeland Area Bus Service

TSR Solutions

Carol Polivka, Business Development Manager
N106 W13131 Bradley Way		
Germantown, WI 53022
(262) 292-2000
www.tsrsolutions.com
Computer Network Designs & Systems		

Brad Zepecki, Branch Manager
10700 W. Research Drive		
Milwaukee, WI 53226
United Payroll & HR Services
(414) 271-5373
Linda Swift, President/CEO
www.safenetconsulting.com
8233 W. Brown Deer Road		
Consultants		
Milwaukee, WI 53223
(414) 355-5011
www.unitedpayroll.biz
Signature Flight Support Corporation
Payroll Services		
Doug Drescher, General Manager
923 E. Layton Avenue		
Milwaukee, WI 53207
Uzelac Industries Inc.
(414) 747-5100
Michael Uzelac, President/Owner
www.signatureflight.com
6901 Industrial Loop		
Aviation Services		
Greendale, WI 53129
(414) 529-0240
www.uzelacind.com
The Burish Grp of UBS Fin. Services Inc.
Andrew Burish, Managing Director
Manufacturers		
411 E. Wisconsin Avenue, Suite 1700
Milwaukee, WI 53202
Walker & Dunlop
(608) 831-4282
Justin Nelson, Vice President - Production
www.ubs.com/team/burishgroup
142 E. Capitol Drive, Suite 200
Financial Services		
Hartland, WI 53029
(262) 912-7075
www.walkerdunlop.com
The Living Church Foundation Inc.
Real Estate		
Ruth Schimmel
816 E. Juneau Avenue		
Milwaukee, WI 53202
Wireless Logic
(414) 276-5420
Todd Hetherington, President
www.livingchurch.org
N96 W18743 County Line Road		
Publishers-Periodicals		
Menomonee Falls, WI 53051
(262) 250-0100
www.wireless-logic.com
Wireless Communications		
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No. Copies of single issue
During preceding 12 months
Published nearest to filing date
a. Total number of copies
3500
3500
(1.) Mailed Outside-County Paid Subscriptions Stated on PS Form 3541
1097
1097
(2.) Mailed In-County Paid Subscriptions Stated on PS Form 3541
1621
1621
(3.) Paid Distribution Outside the Malls Including Sales through Dealers and Carriers, Street Vendors,
Counter Ales, and Other paid Distribution Outside USPS.
NA
NA
(4.) Paid Distribution by other Classes of Mail Through the USPS
NA
NA
c. Total Paid and/or requested circulation
2718
2869
(1.) Free or Nominal Rate Outside-county. Copies included on PS Form 3541
87
91
(2.) Free or Nominal Rate In-County Copies included on ps form 3541
121
114
(3.) Free or Nominal Rate copies mailed at Other Classes through the USPS (e.g. First-Class Mail)
NA
NA
(4.) Free or Nominal Rate Distribution Outside the Mail (Carriers or other means)
NA
NA
e. Total Free or Nominal Rate Distribution (Sum of 15d (1), (2), (3) and (4))
208
205
f. Total free Distribution (sum of 15d. and 15e.)
2926
3074
g. Copies not Distributed (See instructions to Publishers #4)
574
426
h. Total (sum of 15f and g)
3500
3500
i. Percent Paid
92.8%
93.3%
16. Publication of Statement of Ownership
Publication required. Will be printed in the Fall 2012 issue of this publication.		
17. Signature and title of editor, publisher, business manager or owner
			
Date: 10/16/2012
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Interested in advertising in the next
issue of Milwaukee Commerce?

PAID

Milwaukee, WI

Visit mmac.org/advertising for full details
or contact Jim Wall at (414) 287.4119
or jwall@mmac.org
Milwaukee Commerce newsletters are printed by:
W237 N2889 Woodgate Rd.
Unit A
Pewaukee, WI 53072
(262) 544-8888
www.diversifiedprinting.com
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