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90% of a project’s success is determined in the first 10% of its timeline.  

Before building, and even before designing your new space, ensure 

your success by consulting with our experts who will bring fresh ideas, 

funding options, and a budget aligned with your goals. Consolidated 

is the ONE call to make for a “consolidated” approach to planning, 

funding, architecture, and construction—and better results.

Call Consolidated before you build.
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Even if your new building or expansion is “just  

an idea,” Jeff’s the guy to call first. We’re pleased  

to announce that Jeff has joined our Southeast 

Region team, bringing over 25 years of corporate 

and small business leadership experience with him.

There are over 1,000 Wisconsin construction 

companies. Only one provides all the in-

house resources you need to FUND, DESIGN, 

CONSTRUCT, and SERVICE your new building  

or expansion. When you call Jeff in the earliest 

stages of your project, he’ll assemble the team 

that makes our streamlined, collaborative project 

delivery most effective, and provide leadership 

throughout every critical phase. 

Call Jeff 
Before You 

Build.

Jeff Scheidt
Strategic Accounts 
Manager

The1to call    1.800.642.6774

ARCHITECTURE  I  FUNDING  I  CONSTRUCTION  I  SERVICE

735 N. Water St., Suite 1220  |  Milwaukee, WI 53202
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Invest in your assets 
and reduce your 

liabilities to improve 
regional balance sheet

By tiM sHeeHy - President, MMaC

T
his advice is a simple yet time-tested formula for a successful 
business venture. the tough part is clearly defining those assets and 
assessing which threats pose the biggest challenges.
 the same general principal applies to decisions that will make 
or break the prosperity of metropolitan Milwaukee. Decisions 
made in the space of “public policy” often lack the clarity found in 
business because it’s much harder to create a common vision with 

millions of residents, governed by layers of elected officials. if we don’t have a common 
understanding about how this region competes for capital investment, jobs and talent, we 
get stuck in disagreement over what matters and why. 
 this issue of Milwaukee Commerce is designed to help build a common 
understanding of our cultural and entertainment assets and their role in creating a more 
livable metropolitan Milwaukee. as we have consistently noted, MMaC’s role here is to 
help create a community that can compete to attract and retain a talented workforce. the 
first step is to identify the cultural and entertainment assets that are but one part of a 
successful economic development strategy. identification is an important step because 

it requires a regional vision, where assets are 
mapped on their benefit to the region, not on 
their physical location. 
 step two requires that we determine 
the appropriate investment in these assets. 
Just like any business, we do not have 
inexhaustible resources. to stay competitive, 
our costs must balance out against competing 
regions, especially given the mobility of people 
and capital today.  spending 20% of our public 
resources on cultural and entertainment assets 
misstates their value given other demanding 
community needs, but spending 2% of our 
public resources seems like a wise investment 
in our balance sheet. 

 step three requires that the region makes a decision. not making decisions will lead 
us to an outcome, but not a strategic one. We have been delaying and decentralizing 
decisions about our key cultural and entertainment assets for years. the result has 
clearly been a decade of drift. our goal is to move this region to some forward-looking 
decisions about investing in our cultural and entertainment assets. 
 as always, we welcome your insights and feedback.    
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at associated Bank, we believe in the power of 
partnerships – with our clients, our employees 
and our communities. as the market leading 
bank in Wisconsin, we are committed to 
exceeding clients’ expectations by winning their 
loyalty, trust and respect in order to build and 
maintain deep and lasting relationships. 

as one of america’s top 50 financial institutions, 
associated Bank has what it take to recognize 
potential and turn it into success. We’ve 
constructed our business on something stronger 
than handshakes and mere transactions. it’s 
built on relationships – cultivated over time 
and fortified by a real desire to know you, your 
business and your goals. 

at associated, we understand that businesses 
are the driver of our local economy’s success 
and we are committed to doing our share. 
From financial solutions that make life easier 
for individuals, families and businesses to 
corporate giving and employee volunteerism, we 
seek to make life better for our colleagues and 
neighbors. together, we are building a stronger 
Wisconsin.

to learn more about how we can help you  
and your business – now and in the future –  
call 414-283-2394 or visit  
www.associatedBank.com.

Joseph J. Gehrke 
Commercial Banking Business  
segment leader
414-283-2277
Joseph.gehrke@associatedBank.com

PaiD aDVertiseMent

We have been delaying 
and decentralizing 

decisions about 
our key cultural and 

entertainment assets 
for years. The result 

has clearly been a 
decade of drift.
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in the past couple of years, a perfect 
storm has been brewing for many of metro 

Milwaukee’s cultural and entertainment 
venues. Publicly- and privately-funded 

institutions are facing critical funding 
needs. some need money simply to 

maintain while others need to invest so 
they can remain competitive. With this 

storm on the radar, MMaC formed a 
Cultural and entertainment needs task 

Force to examine the funding issues, 
share perspectives and identify options 

for consideration by policymakers, 
private-sector funders and community 

leaders. this task force, chaired by 
Chuck Harvey, vice president, Diversity 
& Public affairs Johnson Controls; John 
Daniels, chairman emeritus of Quarles 

and Brady; and Jay Williams, chair of the 
Milwaukee Public Museum board, includes 

48 business and community leaders. in 
late May, this group was joined by nearly 
100 leaders from throughout the seven-

county Milwaukee region to shape a broad 
vision of the role that first-rate culture and 
entertainment can play in fueling a vibrant 

future for our region. 

 Metro  Vision 
20 30 

The future of culture and entertainment 
in Metropolitan Milwaukee



Meanwhile, the national Basketball 
association announced in 2013 that the 
BMo Bradley Center no longer meets the 
league’s requirements for a nBa team, 
putting the future of both the Bucks and the 
Center in jeopardy. to address this issue, 
the MMaC Board created a committee 
specifically to develop a funding plan for 
a new arena. this committee is led by 
MMaC Chairman Ted Kellner, executive 
chairman, Fiduciary Management; Tim 
Sullivan, former MMaC chairman; and 
Alex Molinaroli, president and Ceo of 
Johnson Controls. Being one of only 30 
nBa markets in the world puts Milwaukee 
on the national and international map. 
More than 1.5 million people annually visit 
the BMo Harris Bradley Center to enjoy 
not only the Bucks, but also admirals 
Hockey, Marquette Basketball and 
nationally touring shows. this committee is 
in the process of weighing options to close 
the funding gap for a new arena following 
a $100 million investment by new Bucks 
owners Marc Lasry and Wes Edens and 
$100 million gift from former owner  
Herb Kohl.
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 Metro  Vision 
20 30 

The future of culture and entertainment 
in Metropolitan Milwaukee



task Force co-chairs from l to r: 
John Daniels, Quarles & Brady;  
Jay Williams, Milwaukee Public 

Museum; and Chuck Harvey, 
Johnson Controls
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T
he Cultural and entertainment Capital needs task Force, formed 
by the MMaC, convened leaders from throughout the region 
to “think big” about the possibilities for our arts, culture and 
entertainment assets.
     the half-day session at the Milwaukee art Museum began with 
presentations by Steve Costello, president/Ceo, BMo Harris 
Bradley Center and Dan Keegan, director, Milwaukee art Museum. 

Corry Joe Biddle, executive director of MMaC’s Fuel Milwaukee, and Ian Abston, 
founder, neWaukee, provided insights into the younger generation’s perspective. and 
leaders from six of the region’s arts and cultural venues took part in a moderated 
discussion. the rest of the session was dedicated to brainstorming in small groups.
 the task Force is a regional initiative focused on identifying funding options to 
ensure the long-term survival of the metro area’s signature cultural and entertainment 
facilities. the initiative was triggered by two wake-up calls. the first was the nBa’s 
announcement that the BMo Harris Bradley Center no longer meets league 
requirements and will not be allowed to serve as an nBa game venue after 2016. the 
second was a Public Policy Forum report warning that other major facilities that are 
partially funded by taxes — including the Milwaukee County Zoo, the Milwaukee Public 
Museum, the Milwaukee art Museum and the Marcus Center for the Performing arts — 
are at long-term risk of obsolescence due to reduced public funding and lagging capital 
investments.

BEnEfITS AnD TEnSIonS 
asked to envision the benefits that would result from a regional consensus to invest in 
culture and entertainment, participants cited a better retention rate for the area’s young 
adults with portable skills, more business start-ups, stronger overall economic growth, 
reduced unemployment, significant net population growth, a bigger tax base and greater 
capacity to meet needs such as public transit, mental health care and chronic poverty.

- continued on page 11

L to R: Christine Hill, Future Milwaukee, moderated a discussion with Bert Davis, Zoological Society; Dennis Kois, Milwaukee Public Museum; 
Paul Matthews, Marcus Center for the Performing Arts; Marie o’Brien, Sharon Lynne Wilson Center for the Arts; Don Smiley, Summerfest; and 

Laurie Winters, Museum of Wisconsin Art.

Leaders envision a neW  fUTUre for arts and culture



accepting the 
“Think Big” Challenge

Visioning session participants were asked to complete the following 
statement: “A top-notch base of culture and entertainment 

will enable our region to…”

a few examples of the endings included:

…get our home-grown talent to stay here.

…inspire a level of diversity, accessibility and creativity unsurpassed in the nation.

…keep college graduates.

…attract world-class talent and companies.…attract more tourists. 
…grow regional population to 2.2 million. 

…maintain local relevance while gaining international competitiveness.

Leaders envision a neW  fUTUre for arts and culture
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Rocky Marceoux, Milwaukee City Development 
commissioner, listens to ideas for a stronger future.

- Continued from page 8

one discussion suggested calling attention to the economic and quality-of-life 
benefits that have come from the public’s investment in Miller Park, which has 
been estimated to cost the average taxpayer only around $10 a year.
 not all saw the need to collaborate. a few small group discussions included 
participants who reside outside Milwaukee County and City of Milwaukee 
residents who had a hard time identifying with each other’s perspectives. But a 
majority seemed to agree the counties constitute a single economic ecosystem, 
which will rise, or fall, as one region.

WHAT Do WE HAvE To LoSE?
in his opening remarks, task Force Co-Chair John Daniels said the group’s 
goal is to ensure that citizens understand the value of the region’s cultural and 
entertainment assets and the risk posed by underfunding them. “our goal, simply 
stated, is to make sure we don’t lose any of these anchor facilities by accident,” 
said Daniels.
 summerfest Ceo Don Smiley offered what some saw as an object lesson, 
noting that the region had lost its only Professional golf association (Pga) tour 
event – the greater Milwaukee open – due to a lack of area financial support. 
smiley commented, “thriving metropolitan areas are adding events that attract 
revenue from outside the area, not losing them.”
 

DIvERSITy, ACCESSIBILITy DRAW ATTEnTIon 
Diversity surfaced as one of the event’s recurring themes. it was noted that 
millennial professionals generally prefer environments that bring them into contact 
with people who aren’t like them. Many view racial, generational, ethnic and 
economic diversity as adding vibrancy and interest to a community. 
 accessibility, both geographic and economic, was another prominent theme. 
the existing ease of access to first-rate culture and entertainment – in contrast 
to more congested and far-flung metro areas like Chicago’s – is a distinction we 
should leverage, some noted. 

- Continued on page 13
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Deanna Tillisch, president & CEo  
of the United Performing Arts fund, 

led a group discussion.

ACCEPTInG THE “THInK 
BIG” CHALLEnGE 

a number of participants urged the 
development of a comprehensive, metro-
wide, long-term plan for leveraging culture 
and entertainment as a competitive 
strength. an oft-repeated message, 
particularly with respect to Downtown 
Milwaukee: “no more piecemeal 
development.” 
 to conclude the event, participants 
were asked to complete the following 
statement: “in 2030, metropolitan 
Milwaukee will be internationally 
recognized for a cultural and entertainment 
scene that is marked by…” a few examples 
of the endings included:

•	 A	region-wide	festival	that	
incorporates art, sports, music, 
architecture, dining, film, culture, etc. 

•	 A	world-class	entertainment	district
 (this was a recurring response.) 
•	 Recognition	as	the	year-round	live	

music capital of the u.s. 
•	 Creation	of	a	region	where	everyone	

is culturally literate and there’s no 
segregation 

•	 Cultural	assets	located	throughout	the	
region 

•	 The	2028	Olympics	

the group’s final task was a quick round 
of brainstorming on next steps. thoughts 
clustered around a few key ideas: 
•	 Identify	champions/evangelists	
•	 Look	at	comparable	metro	areas	and	

learn from their successes and failures 
•	 Make	a	compelling	case	for	increased	

public funding by demonstrating the 
link to economic growth and the future 
viability of the region 

in his closing remarks, task Force Co-
Chair Jay Williams characterized the 
event as a great start to what needs to 
be a series of similar, smaller events 
throughout the region where facts are 
shared, differing perspectives are aired, 
and a region-wide vision continues to take 
shape. 
 

- Continued from page 11

Tracy Johnson, Commercial 
Association of Realtors, records ideas 

from the group.

Stephanie Hayes discusses future 
options for arts and entertainment. 



BeST MeTrOS WIn!

n a S h V I L L e 

Just over one year ago, nashville 
celebrated the one-year anniversary 
of its $600M publicly-funded 
convention center. nashville also 
has a relatively new nHl arena and 
scores of music hot spots.

I n d I a n a p O L I S 

twenty years ago, indianapolis set 
its sights on becoming the amateur 
sports capital of the u.s. – a vision 
that has become reality.

S a n  a n T O n I O 

san antonio’s population has grown 
47% in the past 20 years and it is 
currently asking many of the same 
questions as Milwaukee. Will san 
antonio make the investment to be a 
great american City?

“We in Southeast Wisconsin are at a precarious tipping point. 
acting boldly – with courage and an eye toward the next 
several decades – will make an enormous difference  
in our community’s future.” 

steVe Costello
President and CEO, BMo Harris Bradley Center
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DoES THE REGIon HAvE THE RIGHT 
MIx of ASSETS To CoMPETE?

MMaC is in the business of making sure employers have the 
talent they need to succeed. talented people want to live in a 
place that’s fun, exciting and enriching. that’s why we take an 
active role in projects that enhance the defining qualities of our 
community – including preserving and improving our cultural 
and entertainment amenities. Cultivating our quality of place is 
integral to economic development. 

Just about everyone in the Milwaukee region has an opinion on 
which cultural and entertainment assets are important, what they 
mean to the region, and how and if they should be preserved or 
enhanced. rounding out the opinions offered at the “2030 Metro 
Vision” session were some perspectives on other communities 
and what today’s citizens are looking for.  
 
the following information and comments were excerpted 
from presentations by steve Costello, president/Ceo of the 
BMo Harris Bradley Center and Dan Keegan, director of the 
Milwaukee art Musuem, at the 2030 Metro Vision session 
(see pgs. 8-13).

DEfInInG THE 
“SoUL of THE CoMMUnITy”
in 2008, gallup and the Knight Foundation launched a project to 
find out what makes communities desirable places to live. they 
interviewed 43,000 people in 26 communities and found three 
main qualities that attract people to a particular place. these 
qualities held true regardless of age, ethnicity or work status:

1. SoCIAL offERInGS: including entertainment venues 
and places to meet where diverse people can share 
experiences

2. oPEnnESS: How welcoming a community is 
3. AESTHETICS: Does a community have physical beauty 

and green spaces? 

importantly, the communities that had the highest levels 
of “attachment,” also had the highest rates of gross 
domestic product.  >> Check out the full study at 
soulofthecommunity.org

METRoS on THE MovE
in the past 30 years, Milwaukee has moved from the 31st largest 
market in the nation to 39th. in that time we’ve been surpassed 
by places like nashville, indianapolis and san antonio – places 
that have faced similar decisions around community investments.

“i would argue that arts and culture, sports, entertainment and 
recreation are authentic social spaces that define a togetherness 
that we cannot live without,” said Dan Keegan.

In IT To WIn IT
Keegan looked at new york City’s 2011 sustainability plan 
for lessons learned. according to that plan, “today’s mobility 
of people and capital have created fierce competition among 
cities. We are competing for the best ideas and most capable 
workforce.”

research by the Brookings institution and rand Corporation 
notes that “struggling cities often lack a coherent vision that 
people understand and support…and without exception, the best 
cities and regions have thriving arts and culture and diverse and 
creative people.”

Keegan added, “Do we have the courage to dream of a 
community…that is stronger and more economically viable, and 
defined by its own form of coolness and creativity. there are 
already great things underway, and other important plans gaining 
momentum. the response to these needs to be ‘yes.’”

“do we have the courage to dream of a community… 
defined by its own form of coolness and creativity?” 

Dan Keegan
Director, Milwaukee art Museum
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Millennials
1981-1996

Baby
Boomers

1946 - 1964

Gen X
1965 - 1980

• Collaboration
• Vibrant, Green Cities

• Shared Spaces
• Lifelong Learning

Key Values:

Silent 
Generation
 1925 - 1942

technology is a way of life.

83% 
sleep with cell phones.

only 

18% 
of men and women ages 18 to 34 
say owning their own home is one 

of the most important things to 
achieve in their lives.

Millennials tend to make career 
decisions based on how attractive 

a particular area is to them. 

Greatest
Generation
1901 - 1924

WHAT’S IMPoRTAnT 
To THE nExT GEnERATIon?
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only 

21% 
are married in their 20s.

 50% 
don’t believe they need a 

classroom to get a good education.

THInK BIG AnD KEEP MILWAUKEE WoRLD CLASS!
their hope for the future can be summed up in one directive: think big and keep Milwaukee world class! 

>> To view the complete video, logon to youTube and search Metro vision 2030.



Corry Joe Biddle, executive director of MMaC’s Fuel 
Milwaukee, and Ian Abston, founder of neWaukee, spend every 
day working with young professionals. Helping these people 
connect to their community is a key strategy in attracting and 
retaining talent in the region. Biddle and abston presented this 
unique perspective at the 2030 visioning session for the future of 
culture and entertainment in the Milwaukee region.

PaiD aDVertiseMent
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researchers have labeled Millennials 
as one of the most “tribal” generations 
thus far. When Boomers and 
generation X were being taught the 
power of individualism, gen yers were 
being raised to value the virtues of 
communities and shared culture.

according to Biddle, “social media has 
conditioned us to seek out the opinions 
and viewpoints of our peers. and we’re 
not just following the ‘popular’ trends, 
we’re hoping to plug into something 
that makes a difference. something 
that changes the world.”
 
Millennials (generally regarded as the 
generation born between 1981-1996) 
are shaping the future of Milwaukee to 
their own culture and style. 

said abston, “locally, this translates 
into a broader sense of ‘Milwaukee’ 
than our borders present to us. if we’re 
stronger together, why separate on the 
local level?”

to gather a sampling of viewpoints 
on what this generation wants for the 
region’s future arts and entertainment 
scene, the Cultural and entertainment 
Capitol needs task Force interviewed 
more than 15 young professionals. 
a few messages stood out. this 
generation values the role that culture 
and entertainment play in bringing 
diverse groups of individuals together 
for shared experiences. 

“If you want people 
to live here and work here, 
they really have to be able 

to play here.”
Dianna Singh

Executive Director, 
the Burke Foundation

“I say, let’s invest. 
Let’s fuel, let’s fund, 

let’s seed Milwaukee.”
Melissa Goins

President
Maures Development 

group

“You take these things 
(culture and entertainment 

assets) for granted, and 
if they’re not here, that’s 

a scary thought.”
Andrew Morafcik
 Financial Analyst, 

Kohl’s Department stores



The bottom line
to ensure a strong future for culture and entertainment venues in Milwaukee, 

a number of institutions have cited significant funding needs.

Estimated costs of potential cultural and entertainment capital projects, 2014-2017

Milwaukee Public Museum 
- new entrance, bus turnaround & 1st floor renovation ($10M)
- new Connecting Kids to science exhibit ($2.5M)
- new Formation of Civilization exhibit ($1.5M)

War Memorial/Milwaukee Art Museum
- re-install art collections (5.3M)
- new lake (east) atrium ($4.1M)
- Veterans Courtyard ($1.2M)
- enclose the Kahler sculpture Court ($1M)

Milwaukee County Parks
- new south side aquatics Center ($10M)
- new softball and baseball complexes ($4.4M)
- south shore marina reconstruction ($4.4M)

Discovery World
- refreshing existing exhibits ($3M)
- Water-focused laboratory space ($400K)

Milwaukee Repertory Theater
- Building Foundation repair ($1.5M)

BMo Harris Bradley Center
- new arena ($400M)

Milwaukee County owned arts, cultural and recreational entities

Privately-owned arts and cultural entities

Major sports and convention facilities

Marcus Center for the Performing Arts
- expanded parking structure ($25M)

- Vogal Hall renovation ($2M)

Milwaukee County Zoo
- new sea lion exhibit ($16.3M)

- new african Plains exhibit ($12.6M)
- new underwater Hippo exhibit ($9.6M)

- auxiliary Parking lot ($9M)

Milwaukee Ballet
- Harmony initiative ($40M) 

Milwaukee youth Arts Center
- expansion ($15M) 

Wisconsin Center
- expansion ($200M)

$13.4M

$27.0M

$11.6M

$47.5M

$18.8M

$3.4M

$40.0M

$1.5M

$15M

$400.0M

$200.0M

18    |    Milwaukee Commerce, summer 2014

$778.2M
Source: “Pulling Back the Curtain” Executive Summary, Public Policy Forum, December 2013 



the Future 50 award celebrates the success of fast-growing regional companies.
Presented by MMAC’s Council of Small Business Executives (CoSBE).

Presenting Sponsor

2014                   Award Winners
Congrats to this year’s winners!  the Future 50 program recognizes privately-owned companies 

in the seven-county Milwaukee region that have been in business for at least three years and have shown significant revenue and employment growth.

Celebrating 27 years of entrepreneurs!

AwArD     CoMPANy CIty/MuNICIPAlIty PrESIDENt/CEo MAIN ProDuCt 
YEAR FOUNdEd
MM 7summits Milwaukee Paul stillmank social business products & consulting services  2009
1st american roller & Plasma Coatings union grove Dan Cahalane surface enhancement coatings  1939
1st angelic Bakehouse, inc. Cudahy Jennifer Marino sprouted grain breads & speciality products 1969
2nd Badger alloys, inc. Milwaukee robert Cowen Ferrous & nonferrous foundry  1966
2nd Badger Magnetics, inc. Milwaukee Jim Beckman Designer & manufacturer of electromagnetic products 1955
MM J.M. Brennan, inc. Milwaukee Matt Brennan/John Brennan Mechanical contractor 1932
1st Briohn Building Corporation Brookfield nelson Williams Commercial construction   1979
2nd Burlington graphic systems, inc. racine Mark edwards screen printed graphics for the rV industry  1984
1st CC&n/neXt electric  Pewaukee lisa reardon Voice, data & video technology  1985
MM CJ & associates, inc. new Berlin Kim Hastings interior design, office furnishings & remodeling  1984
1st Cse, inc. new Berlin tom savio/gerard savio Branded merchandise agency  1979
1st Concurrency, inc. Brookfield James savage information technology solutions  1989
1st Cts Connected technology solutions Menomonee Falls sandra nix/richard Byhre interactive kiosks & digital signage 2010
2nd Cornerstone Plumbing llC Waukesha steve adkins Commercial & residential plumbing 2003
1st Custom equipment - Hy-Brid lifts richfield steven Kissinger specialized platform lift equipment 1981
1st Custom service Hardware, inc. Cedarburg Frank rasmussen Hardware wholesaler  1977
2nd embedtek llC Hartland Dan aicher/Kent tabor Manufacturer of embedded computers & displays 2003
2nd exhibit systems Brookfield richard Magliocco Custom modular & wood fabrication units  2007
2nd gehl Foods, inc. germantown Katherine gehl aseptic dairy based foods & beverages  1896
1st gravity Marketing llC Milwaukee Michael Kuharske outsourced marketing strategy 2009
1st gustave a. larson Company Pewaukee andrew larson/scott larson Wholesale distributor of HVaC equipment, parts & supplies 1936
1st Healics, inc. Milwaukee Patti Plough/Michael naparalla Health & wellness assessments for corporations 1985
1st Healthfuse Milwaukee nick Fricano Health care advisory & vendor management 2010
1st HusCo international Waukesha austin ramirez           Designer/manufacturer of hydraulic & electro-hydraulic components 1985
1st Hy Connect Milwaukee troy Peterson Marketing & communications agency 1984
1st inteC Milwaukee Jaime Hurtado  Building performance testing & consulting 1985
1st Johnson Creek enterprises llC Hartland Christian Berkey Manufacturer of smoke juice for electronic cigarettes 2008
2nd Ks energy services llC new Berlin Dennis Klumb Jr. Construction & maintenance services for utility & pipeline industries 2004
1st Korb tredo architects, inc. Milwaukee Jeff tredo/Jason Korb architectural & interior design firm  2006
2nd Krueger Communications, inc. elm grove allen Krueger Jr. technology integrator 1959
MM lowlands group Milwaukee eric Wagner/Michael eitel restauranteurs 2007
MM M&M office interiors, inc. Pewaukee timothy rudd space planning & interior design 1961
1st Midwest Custom Bottling llC Pewaukee Duane Maas/thomas Maas Custom bottling for distilled spirits & wine products 2008
1st Midwest engineering systems, inc. Pewaukee scott Woida Factory automation solutions  1991
1st Msi Data llC Mequon Harvey shovers   Field force automation software  2010
1st nassco, inc. new Berlin Mark Melzer Distributor of janitorial & packaging products 1955
1st oFFsite llC Kenosha steven Borucki/Joseph rickard it operations solutions provider  2001
MM olympus group Milwaukee Brian adam large format digital printer  1893
MM Power test, inc. sussex alan Petelinsek Manufacturer of dynamometers & specialized test equipment  1976
MM Quest Ce Milwaukee linda Mieth-Krenke/alan Krenke   Continuing education & compliance technology solutions  1986
1st scas Management group (sMg) Milwaukee ron scasny Consulting company providing call center/support services 2011
2nd stamm technologies Milwaukee Dave stamm outsourced it service provider 2000
1st the starr group greenfield tim starr insurance/risk management  1956
MM stella & Chewy’s Milwaukee Marie Moody raw frozen & freeze-dried pet food 2003
2nd super steel Milwaukee Dirk smith Contract manufacturer 1923
1st swick technologies new Berlin gary swick it technology  2004
1st Vantage Point Corporation Mt. Pleasant nick Preuss/ryan sorensen Computer hardware & software 2006
MM Winter services, inc. West allis Fritz Frazier Commercial snow plowing  2006
MM Wisconsin steel & tube Milwaukee Joseph teich service center for bar, tube & pipe  1952
1st Z.t. Distribution, inc. Milwaukee scot trojanowski Distribution company serving retail grocers 1919



Your latest hire (at no extra salary): 
a GOVernMenT affaIrS SpeCIaLIST

By CatHy Harrison  
Director of Member services, MMaC 

(414) 287-4159  l  charrison@mmac.org 

at each orientation, steve Baas, MMaC’s VP of government affairs, 
asks the audience:  “How many of you have a government affairs 
specialist on your staff?”  When very few hands are raised, steve 
responds: “Wrong answer!  you all do because you are members  
of the MMaC.”
 Why should you care and what does that mean to your business?
 Well, is creating and sustaining a prosperous business 
environment important to you?
 Do you think you deserve a voice in Madison and Washington 
D.C. on the public policy matters that affect you?
 the value proposition is simple:  While you are running your 
business, the MMaC government affairs team and MMaC staff are 
working on the Blueprint for Economic Prosperity, our policy agenda 
and roadmap for a more prosperous future. this includes taking a 
stand on the issues in the legislature that can benefit – or harm – your 
business.
 on some issues, MMaC takes the lead. For more than 25 years, 
MMaC has led the charge to ensure that K-12 students in the City 
of Milwaukee have the tools and educational options they need to 
graduate and pursue their career goals.
 on other issues, we collaborate. MMaC is one of three lead 
partners in the Milwaukee 7 economic development initiative, dedicated 

to growing, expanding and attracting companies and talent 
to the region.  
and for some issues, we simply support. We continue 
to monitor and encourage funding for regional 
infrastructure projects. Whatever the role we play, 
your input is critical.
 We develop our positions with your feedback and 
board direction—both MMaC and CosBe boards. 
take a few minutes to read the legislative scorecard 
in this issue of Milwaukee Commerce. i challenge 
you, as a small business, to come to the conclusion 
that at least several of these issues have an effect on 
you…either directly or indirectly.  if you don’t come to 
that conclusion, call me. i’d like to hear about it. in the 
meantime, MMaC will continue to take positions on 
your behalf to create a stronger business environment.
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MMAC’s Governmental Affairs 
Department (clockwise from top): Steve 
Baas, vice president, Andrew Davis, legislative 
director; and Debra Jordan, executive assistant.

Dear Member,
if you haven’t attended one of our Member orientations lately, i recommend you do.  (next one is august 20 – see our website 
to register). in addition to being a great introduction to the myriad of programs that can benefit you and your business, it’s also a 
chance to hear personally from our staff of subject matter experts.



2013-14 
MMaC 

Legislative 
Scorecard

a review of the state legislators’ voting record by the 

MetroPolitan MilWauKee 

assoCiation oF CoMMerCe 

MMaC’s Blueprint for Economic 
Prosperity is a strategic plan  

for economic growth that is updated 
every two years.  It is a tool to inform  

elected officials of our members’ 
public policy priorities.

Our complete agenda is available at:
mmac.org/blueprint

Where We Stand
this 2013-2014 legislative scorecard 

evaluates how well the votes of your elected 

officials represented the priorities of the 

MMaC in the past legislative session. the key 

bills included in this scorecard were chosen 

because of their policy significance and their 

relationship to our agenda. a brief description 

of these pieces of legislation is included, as 

well as a vote-by-vote record for each legislator.  
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Key Issue Bottom Line

to better guarantee future construction and 
maintenance of the state’s highways and roads, 
this bill proposed a constitutional amendment 
that would prohibit state transportation funds 
from being used for non-transportation 
purposes. More than $1.3 billion has been 
taken from the fund for other state spending 
since 2003. the amendment will appear on the 
nov. 2014 statewide ballot. 

[2013-14 MMaC Legislative Scorecard]

“With support for this measure from 
54 of Wisconsin’s 72 counties, the 
public seems to be making one 

thing clear: when we levy taxes for a 
specific purpose, the money people pay 
in should fund exactly what we said it 
was going to fund.” 

state rep. Keith Ripp 
Waunakee Tribune, Feb. 14, 2013

Supporting 
Transportation 
fund Integrity

available for 
referendum 
approval

AJR 2

Author: 
Ripp/

Petrowski

this bill will help address the skills gap between 
the needs of Wisconsin employers and the 
qualifications of job seekers by requiring the 
creation of a free statewide labor market 
information system (lMis). the lMis will collect, 
analyze, and disseminate information on current 
and projected employment opportunities and 
also link unemployed workers to training they can 
complete to become qualified. the lMis was 
recommended by former MMaC Chairman  
tim sullivan in a special workforce development 
report to gov. Walker.

“[it] will provide Wisconsin’s 
workforce, both employees and 
employers, with access to job 

training resources, which will prepare 
workers not only for jobs today, but for 
the jobs of tomorrow.” 

state rep. Kathy Bernier
Council of State Governments, Apr. 2013

Creation of a 
Labor Market 

Information 
System  

signed 
into law

AB 14

Author: 
Bernier/
Gudex

the 2013-15 state budget contained several 
MMaC priority items, including: 
•	 Increased	per	pupil	funding	for	Milwaukee	

Public schools (MPs) and Choice and  
Charter programs; 

•	 Increased	support	for	major	highway	projects	
and public transit without an increase in gas 
tax or other fees; 

•	 Funded	a	venture	capital	program	to	promote	
start-up businesses; and 

•	 Achieved	nearly	three-quarters	of	a	billion 
dollars in income tax cuts and rate reforms.

“the majority of jobs created in 
Wisconsin will come from small 
businesses or employers who 

are just getting started. the initiatives 
contained in my budget proposal 
will support entrepreneurship and 
innovation.” 

gov. Scott Walker   
Journal Sentinel, Feb. 7, 2013

State Budget   
signed 
into law 

AB 40

to help facilitate the expansion of high-
performing schools in Milwaukee, this bill 
requires that MPs create an annual inventory of 
vacant and under-used school buildings. these 
properties may then be purchased by interested 
independent charter or private schools.

Passed 
assembly

AB 417
Author: 

Sanfelippo/
Darling

Re-purposing 
vacant MPS 

facilities  
“this is the absolute epitome  

of a shell game preventing high-
performing schools from expanding.”

Henry Tyson
superintendent, st. Marcus lutheran school

JSOnline, Oct. 9, 2013

State Bills
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Key Issue Bottom Line

this legislation cleared the way for 
downtown re-development by defining 
lake Michigan’s shoreline.  
specifically, it allows the existing 
Downtown transit Center to be replaced 
by the Couture project.

Defining Lake 
Michigan’s  

Shoreline  

AB 655

Author: 
Sanfelippo/

Vukmir

the mining industry in metro Milwaukee 
employs approximately 11,000 workers. 
this bill will regulate metallic mining 
in Wisconsin to provide economic 
opportunities and better compete with 
neighboring states for well-paying, family-
supporting jobs. 

SB 1

Author: 
Tiffany/
Suder

Regulating 
Metallic 
Mining  

a workforce with a fundamental 
understanding of math and science 
makes our region more competitive. this 
bill increased Wisconsin’s minimum high 
school graduation standards for math 
and science education from two to three 
credits. thirty other states require at least 
three science credits and 37 states require 
three or four math credits. 

Setting Higher 
Standards 

for Math 
and Science 

Education  

SB 51

Author:
Leg 

Council

operating with a huge deficit because of 
high unemployment numbers, Wisconsin’s 
unemployment insurance Compensation 
(uiC) program has been charging 
employers extra fees. this bill contained 22 
reforms, including changes to misconduct 
language, elimination of many quit 
exceptions, and using general Purpose 
revenue (gPr) to make the interest 
payments instead of charging employers. 

“as it currently stands, 
Wisconsin’s ui Fund is 
completely unsustainable.  

the changes passed today are 
needed to keep it a viable resource 
for those who need it most.”

state rep. Jim Steineke
WisconsinStateLegislature.com, Jun. 12, 2013 

overhauling 
Unemployment 

Insurance  

signed 
into law

signed 
into law

signed 
into law

signed 
into law

SB 200

Author:
Lasee/
Knodl

“i represent more than 150 contractors 
employing thousands of tradespeople 
across se Wisconsin. on behalf of those 

contractors and their employees i urge you 
to support assembly Bill 655 because it will 
create much-needed jobs in our industry.”  

Laurie Rohlings 
Dailyreporter.com, Mar. 11, 2014

“the mining legislation that we have 
passed will ensure that we can use 
our abundant natural resources in an 

environmentally responsible manner.”

state sen. Tom Tiffany &
state rep. Scott Suder

The Cap Times, Mar. 6, 2013

“it’s unanimous; Wisconsin’s 
assembly education Committee 
wants higher standards for the 

state’s high school students.”

Christina D’Andrea
Maciver institute education  

Policy analyst
MacInstitute.com, Nov. 12, 2013
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this bill returned the state budget surplus 
to taxpayers in the form of a $100 million 
in tax cuts, including an expansion of the 
Jobs tax Credit proposed by the MMaC 
and Milwaukee 7.  

“it is outstanding to see 
republicans and Democrats in 
the assembly come together, 

like their colleagues in the senate, 
to pass meaningful property tax 
relief for Wisconsin families, farmers, 
seniors, and small businesses.” 

gov. Scott Walker   
Press Release, Oct. 17, 2013
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Key Issue Bottom Line

“this bill would have a 
significant impact on the 
ability to track and monitor 

educational quality across 
Milwaukee’s system of schools.” 

MMaC President Tim Sheehy

Creating a 
Unique Student 

Identifier  

signed 
into law

SB 286

Author: 
Olsen/
Kestell

Regulating 
Choice School 

funding  

signed 
into law

SB 584

Author: 
Vukmir/

Rodriguez 

Granting 
Charter 

Administrator 
Licenses

signed 
into law

SB 598 

Author:
Olsen/
Kestell

in order to produce Milwaukee’s next generation 
of talent, we need to create consistent, quality 
learning environments. this common student 
identifier will allow student performance to be 
consistently collected and tracked across all 
types of school systems.

to safeguard how taxpayer dollars are being 
spent, this bill requires all schools seeking 
to enter the Parental Choice Program to 
go through more rigorous financial reviews 
and to be in operation for one full year 
before they can accept public money. it also 
requires existing voucher schools to maintain 
their accreditation to continue receiving 
taxpayer money. 

Having the right people with the right 
qualifications is key to helping you manage 
your business’ success. the same holds 
true for the administration of schools. this 
provision helps Wisconsin recruit and 
retain talented school administrators by 
requiring that the Wisconsin Department of 
Public instruction recognize administration 
credentials issued by other states.

State Surplus 
Tax Cuts  

signed 
into law

SSSB1
Author: 

Sanfelippo/
Darling 

[2013-14 MMaC Legislative Scorecard]

“Brand new schools 
attempting to enter the 
parental choice programs 

in Wisconsin will need to go 
through earlier and more 
rigorous reviews.”

Jim Bender
school Choice Wisconsin

TheWheelerReport.com

State Bills, continued



Carpenter (D) 3 p p  p  p p  p p p  67
Cowles (r) 2 p p p  p p p p p p p p 92
Cullen (D) 15  p    p p  p p p  50
Darling (R) 8 p p p p p p p p p p p p 100
ellis (r) 19 p p p p p p p p p p p p 100
erpenbach (D) 27 p p  p  p p   p p  58
farrow (R) 33 p p p p p p p p p p p p 100
Fitzgerald (r) 13 p p p p p p p p p p p p 100
Grothman (R) 20 p p p p p p p p p p p p 100
gudex (r) 18 p p p p p p p p p p p p 100
Hansen (D) 30 p p    p p  p p p  58
Harris (D) 6  p  p  p p  p p p  58
Harsdorf (r) 10 p p p p p p p p p p p p 100
Jauch (D) 25  p    p p   p p  42
Kedzie (r) 11 p p p p p p p p p p p p 100
Larson (D) 7  p    p p  p p p  50
lasee (r) 1 p p p p p p p p p p p p 100
lassa (D) 24 p p  p  p p  p p p  67
Lazich (R) 28 p p p p p p p p p p p p 100
lehman (D) 21  p    p p  p p p  50
leibham (r) 9 p p p p p p p p p p p p 100
Miller (D) 16  p    p p  p p p  50
Moulton (r) 23 p p p p p p p p p p p p 100
olsen (r) 14 p p p p p p p  p p p p 92
Petrowski (r) 29 p p p p p p p p p p p p 100
risser (D) 26  p    p p  p p p  50
schultz (r) 17 p p  p  p p p p p p  75
shilling (D) 32 p p  p  p p   p p  58
Taylor (D) 4  p  p  p p  p p p  58
tiffany (r) 12 p p p p p p p p p p p p 100
Vinehout (D) 31 p p  p  p p  p p p  67
vukmir (R) 5 p p p p p p p p p p p p 100
Wirch (D) 22 p p  p  p p   p p  58

supported MMaC’s position

Did not support MMaC’s position

not applicable: not in office

Military service

Metro Milwaukee Legislator 

The following is ranked by the percentage 
the legislators voted with the MMAC’s 
pro-business public policy agenda for 
the Milwaukee Region in the 2013-14 
legislative session.
Metro Milwaukee Legislators are in red.
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District Senator %

8 Darling, A 100
19 ellis, M 100
33 farrow, P 100
13 Fitzgerald, s 100
20 Grothman, G 100
18 gudex, r 100
10 Harsdorf, s 100
11 Kedzie, n 100
1 lasee, F 100
28 Lazich, M 100
9 leibham, J 100
23 Moulton, t 100
29 Petrowski, J 100
12 tiffany, t 100
5 vukmir, L 100
2 Cowles, r 92
14 olsen, l 92
17 schultz, D 75
3 Carpenter, T 67
24 lassa, J 67
31 Vinehout, K 67
27 erpenbach, J 58
30 Hansen, D 58
6 Harris, n 58
32 shilling, J 58
4 Taylor, L 58
22 Wirch, r 58
15 Cullen, t 50
7 Larson, C 50
21 lehman, J 50
16 Miller, M 50
26 risser, F 50
25 Jauch, r 42



The following is ranked by the 
percentage the legislators voted with 
the MMAC’s pro-business public policy 
agenda for the Milwaukee Region in the 
2013-14 legislative session.
Metro Milwaukee Legislators are in red.

District Rep. %

32 august, t 100
41 Ballweg, J 100
68 Bernier, K 100
1 Bies, g 100
39 Born, M 100
50 Brooks, e 100
26 endsley, M 100
21 Honadel, M 100
13 Hutton, R 100
2 Jacque, a 100
37 Jagler, J 100
55 Kaufert, D 100
61 Kerkman, s 100
38 Kleefisch, J 100
24 Knodl, D 100
72 Krug, s 100
84 Kuglitsch, M 100
59 LeMahieu, D 100
31 Loudenbeck, A 100
56 Murphy, D 100
36 Mursau, J 100
29 Murtha, J 100
96 nerison, l 100

District Rep. %

98 neylon, A 100
89 nygren, J 100
3 ott, a 100
23 ott, J 100
40 Petersen, K 100
93 Petryk, W 100
42 ripp, K 100
21 Rodriguez, J 100
15 Sanfelippo, J 100
53 schraa, M 100
82 Skowronski, K 100
5 steineke, J 100
82 stone, J 100
60 Stroebel, D 100
69 suder, s 100
34 swearingen, r 100
6 tauchen, g 100
52 thiesfeldt, J 100
25 tittl, P 100
49 tranel, t 100
63 Vos, r 100
4 Weininger, C 100
87 Williams, M 100

State assembly 
Voting record

District Rep. %
83 Craig, D 92
35 Czaja, M 92
27 Kestell, s 92
30 Knudson, D 92
14 Kooyenga, D 92
67 larson, t 92
51 Marklein, H 92
33 nass, s 92
58 Strachota, P 92
62 Weatherston, t 92
69 Kulp, B 86
99 Kapenga, C 85
88 Klenke, J 85
97 Kramer, B 85
22 Pridemore, D 85
86 spiros, J 85
28 severson, e 77
75 smith, s 77
70 Vruwink, a 77
85 Wright, M 69
64 Barca, P 62
74 Bewley, J 62
95 Billings, J 62
81 Clark, F 62
92 Danou, C 62
94 Doyle, s 62
90 genrich, e 62
18 Goyke, E 62
43 Jorgensen, a 62
47 Kahl, r 62
44 Kolste, D 62
66 Mason, C 62
73 Milroy, n 62
65 ohnstad, t 62
80 Pope-roberts, s 62
45 ringhand, J 62
71 shankland, K 62
20 Sinicki, C 62
91 Wachs, D 62
16 young, L 62
9 Zepnick, J 62
11 Barnes, M 54
77 Berceau, t 54
57 Bernard schaber, P 54
46 Hebl, g 54
54 Hintz, g 54
78 Hulsey, B 54
17 Johnson, L 54
12 Kessler, f 54
10 Pasch, S 54
19 Richards, J 54
48 sargent, M 54
76 taylor, C 54
8 Zamarripa, J 54
79 Hesselbein, D 46
7 riemer, D 46

[2013-14 MMaC Legislative Scorecard]
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sB 51

 

sB 73
 

sB 20
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sB 28
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sB 58
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sB 59
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august (r) 32 p p p p p p p p p p p p p 100 94
Ballweg (r) 41 p p p p p p p p p p p p p 100 99
Barca (D) 64 p p   p  p p  p p p  62 57
Barnes (D) 11  p   p  p p  p p p  54 0
Berceau (D) 77  p   p  p p  p p p  54 24
Bernard schaber (D) 57  p   p  p p  p p p  54 60
Bernier (r) 68 p p p p p p p p p p p p p 100 100
Bewley (D) 74 p p   p  p p  p p p  62 38
Bies (r) 1 p p p p p p p p p p p p p 100 97
Billings (D) 95 p p   p  p p  p p p  62 67
Born (r) 39 p p p p p p p p p p p p p 100 0
Brooks (r) 50 p p p p p p p p p p p p p 100 88
Clark (D) 81 p p   p  p p  p p p  62 53
Craig (r) 83 p  p p p p p p p p p p p 92 88
Czaja (r) 35 p p p p p p p   p p p p p 92 0
Danou (D) 92 p p   p  p p  p p p  62 50
Doyle (D) 94 p p   p  p p  p p p  62 63
endsley (r) 26 p p p p p p p p p p p p p 100 100
genrich (D) 90 p p   p  p p  p p p  62 0
Goyke (D) 18 p p   p  p p  p p p  62 0
Hebl (D) 46  p   p  p p  p p p  54 39
Hesselbein (D) 79  p   p  p p  p p    46 0
Hintz (D) 54 p p   p  p    p p p  54 50
Honadel (r) 21 p p p na na p na na p na na na na 100 60
Hulsey (D) 78   p   p  p p  p p p  54 38
Hutton (R) 13 p p p p p p p p p p p p p 100 
Jacque (r) 2 p p p p p p p p p p p p p 100 100
Jagler (r) 37 p p p p p p p p p p p p p 100 0
Johnson (D) 17  p   p  p p  p p p  54 0
Jorgensen (D) 43 p p   p  p p  p p p  62 67
Kahl (D) 47 p p   p  p p  p p p  62 
Kapenga (r) 99   p p p p p p p p p p p 85 100
Kaufert (r) 55 p p p p p p p p p p p p p 100 99
Kerkman (r) 61 p p p p p p p p p p p p p 100 99
Kessler (D) 12  p   p  p p  p p p  54 12
Kestell (r) 27 p p  p p p p p p p p p p 92 99
Kleefisch (R) 38 p p p p p p p p p p p p p 100 97
Klenke (r) 88 p p p p p p p p p p p     85 100
Knodl (R) 24 p p p p p p p p p p p p p 100 100
Knudson (r) 30 p p p   p p p p p p p p p 92 100
Kolste (D) 44 p p    p  p p  p p p  62 0
Kooyenga (R) 14 p p p p p p p p p p p   p 92 17
Kramer (R) 97 p p p p p p p p p p p     85 16
Krug (r) 72 p p p p p p p p p p p p p 100 24
Kuglitsch (R) 84 p p p p p p p p p p p p p 100 17
Kulp (r) 69 na na na   p na na p na p p p p 86 0
larson (r) 67 p p   p p p p p p p p p p 92 17
LeMahieu (R) 59 p p p p p p p p p p p p p 100 32
Loudenbeck (R) 31 p p p p p p p p p p p p p 100 17
Marklein (r) 51 p p  p p p p p p p p p p 92 17
Mason (D) 66 p p   p  p p  p p p  62 33

Milroy (D) 73 p    p   p p  p p p p 62 17
Murphy (r) 56 p p p p p p p p p p p p p 100 0
Mursau (r) 36 p p p p p p p p p p p p p 100 66
Murtha (r) 29 p p p p p p p p p p p p p 100 31
nass (R) 33 p p  p p p p p p p p p p 92 50
nerison (r) 96 p p p p p p p p p p p p p 100 66
neylon (R) 98 nA nA p p p nA p p p p p p p 100 0
nygren (r) 89 p p p p p p p p p p p p p 100 50
ohnstad (D) 65 p p   p  p p  p p p  62 
ott (r) 3 p p p p p p p p p p p p p 100 79
ott (R) 23 p p p p p p p p p p p p p 100 17
Pasch (D) 10  p   p  p p  p p p  54 6
Petersen (r) 40 p p p p p p p p p p p p p 100 47
Petryk (r) 93 p p p p p p p p p p p p p 100 17
Pope-roberts (D) 80 p p   p  p p  p p p  62 35
Pridemore (R) 22 p p   p p   p p p p p p p 85 33
Richards (D) 19  p   p  p p  p p p  54 23
Riemer (D) 7  p   p  p p  p p     46 0
ringhand (D) 45 p p   p  p p  p p p  62 8
ripp (r) 42 p p p p p p p p p p p p p 100 30
Rodriguez (R) 21 nA nA nA p p nA nA p nA p p p p 100 0
Sanfelippo (R) 15 p p p p p p p p p p p p p 100 0
sargent (D) 48  p   p  p p  p p p  54 0
schraa (r) 53 p p p p p p p p p p p p p 100 
severson (r) 28 p  p   p p p p p p p   p 77 16
shankland (D) 71 p p   p  p p  p p p  62 0
Sinicki (D) 20 p	p   p  p	p  p	p p  62 20
Skowronski (R) 82 nA nA nA p	p nA nA p nA p	p p	p 100 0
smith (D) 75 p p   p  p p p p p p p 77 0
spiros (r) 86 p p p  p p p p p p p   p 85 0
steineke (r) 5 p p p p p p p p p p p p p 100 17
stone (r) 82 p p p na na p na na p na na na na 100 
Strachota (R) 58 p	p p	p p	p p	p   p	p p	p 92 33
Stroebel (R) 60 p p p p p p p p p p p p p 100 17
suder (r) 69 p p p na na p p na p na na na na 100 
swearingen (r) 34 p p p p p p p p p p p p p 100 0
tauchen (r) 6 p p p p p p p p p p p p p 100 47
taylor (D) 76  p   p  p p  p p p  54 12
thiesfeldt (r) 52 p p p p p p p p p p p p p 100 17
tittl (r) 25 p p p p p p p p p p p p p 100 0
tranel (r) 49 p p p p p p p p p p p p p 100 17
Vos (r) 63 p p p p p p p p p p p p p 100 66
Vruwink (D) 70 p p   p  p p p p p p p 77 40
Wachs (D) 91 p p   p  p p  p p p  62 0
Weatherston (r) 62 p p p p p p p p p p p	   p 92 0
Weininger (r) 4 p p p p p p p p p p p p p 100 20
Williams (r) 87 p p p p p p p p p p p p p 100 96
Wright (D) 85 p p   p  p p p p p p  69 0
young (D) 16 p p   p  p p  p p p  62 22
Zamarripa (D) 8  p   p  p p  p p p  54 11
Zepnick (D) 9 p p   p  p p  p p p  62 33

Dist aJr
 2 

aB  1
4 

aB  4
0 

aB 41
7 

aB 65
5

sB 1 
sB 51

 

sB 73
 

sB 20
0 

sB 28
6 

sB 58
4 

sB 59
8 

sssB 1

p supported MMaC’s position

Did not support MMaC’s position

not applicable: not in office

Military service

Metro Milwaukee Legislator 

na
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HigHligHts FroM 2013-14 legislatiVe eVents:
1.  rep. Dale Kooyenga at MMaC’s all Member  

Meeting in october, 2013.
2.  siging of Mining Bill sB 1 at MMaC member company 

Joy global on March 11, 2013.
3.    gov. Walker signs phosphorus reform bill sB547 into law on 

april 23, 2014.
4.   Champion of Commerce rep. Rob Hutton  

with MMaC VP of gov. affairs Steve Baas
5. Andrew Davis, MMaC; Buddy Julius, the Firm llC; Bert 

Garvin, We energies; u.s. sen. Tammy Baldwin; Steve 
Baas, MMaC; and Julie Granger, MMaC, at MMaC’s 
Milwaukee night in Washington D.C. in sept., 2013

6.   u.s. rep. Paul Ryan and Bert Garvin, We energies

MMaC gives members 
a voice in public policy 
and facilitates conversations 
with elected officials.



  2

  3

Join the Platypus Circle and enjoy the benefits of a  
Zoological Society of Milwaukee corporate membership!

Reward employees or entertain key clients with one-of-a-kind experiences:
• Transferrable membership cards for  

FREE admission to the Zoo (parking included)
• Special behind-the-scene tours
• Member-only events

CorporatePlatypus.com
or call (414) 258-2333, ext. 310 

For more information on a Platypus membership, go to:

AN EXCITING ADVENTURE AWAITS YOU!

PaiD aDVertiseMent

MIlwAukEE 7 rEgIoN wINS fEDErAl MANufACturINg DESIgNAtIoN, 
wIll ShArE IN $1.3b IN fuNDINg 
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T
he Milwaukee 7 region is 
among only 12 metropolitan 
areas selected by the obama 
administration from a pool of 
70 across the country to be 
designated a “Manufacturing 
Community.” this designation 

allows the metros to receive preferential 
consideration for up to $1.3 billion in federal grant 
money. the program is designed to accelerate 
the resurgence of manufacturing in communities 
nationwide.
 “Milwaukee plays a critical role in the 
future of manufacturing in this country,” said 
Mayor Tom Barrett. among large u.s. metros, 
Milwaukee consistently ranks second highest for 
its share of workforce in manufacturing, behind 
san Jose, California. the designation will help 
the Milwaukee region strengthen the business 
climate for manufacturing and, hopefully, 
contribute to specific projects that advance 
workforce training and cluster development.

regional CooPeration 
Winning communities were selected based on 
their ability to create partnerships on long-
term economic development strategies. the 
application underscored the region’s strengths 
and growth opportunities in the area of advanced 
manufacturing. Contributors included the City of 
Milwaukee; Milwaukee 7; Mid-West research 
energy Consortium; the Water Council; FaB 
Wisconsin; MMaC; Wisconsin economic 

Development Corp.; racine County economic 
Development Corp.; area technical colleges; 
rockwell automation; genMet; the Wisconsin 
Manufacturing extension Partnership; and the 
Milwaukee area Workforce investment Board. 
  “this is a testament to the comprehensive 
work Milwaukee 7 is doing to develop our 
workforce, grow our economy, and create jobs.”  
said gov. scott Walker.

A large contingency of regional entities worked on the application proposal, 
announced by Milwaukee Mayor Tom Barrett in June.
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1. executives and leaders from throughout the seven 
counties of southeast Wisconsin met at Marquette 
university’s eckstein Hall on June 19 for a  
Milwaukee 7 meeting. the presentations and 
discussion focused on the importance of increasing 
international exports from the region. the Milwaukee 
region was selected to be part of a national project 
where peer regions exchange ideas and strategies 
for exporting. this “global Cities initiative” is 
sponsored by Brookings and JP Morgan Chase. 

2. Roxanne Baumann, WMeP, and Eve Hall, african 
american Chamber of Commerce

3.  M7 Co-Chair John Daniels, Quarles & Brady, and 
Bill Burnett, Milwaukee 7

4. Doug Savage, uWM; frank Bryant, Bryant 
associates; and Pauline Klaffenboeck, BMo Harris 
Bank

5. gautam Malik, gamber-Johnson; and Ben sio, 
Center state Corp. and Brookings institution

6. Eric Peterson, Milwaukee County executive’s office, 
and Dan vrakas, Waukesha County executive 

7. Gautam Malik, gamber-Johnson, and Keith 
Coursin, Desert aire Corporation

8.  M7 Co-Chair Gale Klappa, Wisconsin energy Corp., 
and Tim Sheehy, MMaC

2

5

3

4

7

6

8
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Global exports 
key to region’s 
economic growth
Initiative underway to expand international exports from the region

the public sector 
plays a critical role 

in exports

federaL LeVeL
•		 Open	new	markets	through	free	 

trade agreements
•		 Finance	exports	through	Ex-Im	Bank 

and sBa
•		 Provide	on-the-ground	expertise	 

in u.s. and foreign markets
•		 Produce	export	data	to	support	state	

and regional efforts

STaTe LeVeL
•		 Bring	credibility	to	the	Governor’s	 

office from global trade
•		 Establish	a	state	brand	platform
•		 Organize	trade	missions
•		 Dedicate	resources	to	global	

engagement

MeTrO LeVeL
•		 Increase	export	pipeline	through	

proactive outreach in exisitng networks
•		 Coordinate	federal,	state	and	local	

programs on the ground
•		 Catalyze	cultural	shift	by	 

mainstreaming exports and trade

L
ate last year, the 
Milwaukee region 
was selected as one of 
eight regions nationally 
to join an exchange 
network created by the 
global Cities initiative 

(gCi), a joint project of Brookings and 
JPMorgan Chase.  the metropolitan areas 
involved are establishing actionable plans to 
promote greater global trade and economic 
competitiveness. the initiative here is being led 
by the Milwaukee 7 and key partners, including 
the Wisconsin Manufacturing extension 
Partnership (which has dedicated a full-time 
director to the effort), MMaC’s World trade 
association and the Wisconsin economic 
Development Corp. at the state level.
 as part of the program, the Milwaukee 
region’s first step was to assess the current 
state of exporting with local firms. this process 
included an online survey with 200 business 
leaders and 60+ face-to-face interviews. 

KEy fInDInGS
Without exports, the M7 economy would have 
declined 6% over the past decade. in three 
of the region’s counties – Milwaukee, racine 
and Kenosha – exports accounted for 100% of 
economic growth.
 a majority of the region’s exports come 
from manufactured goods (vs. services) and fall 
into the categories of machinery, transportation 
equipment, fabricated metals, medical and 
sports equipment, electronics and chemicals. 
local exporters send their products around 
the world, but are most heavily concentrated in 
Canada, Mexico, and Western europe.

oBSTACLES To 
ExPoRTInG
according to the survey and interview 
responses, challenges to exporting include:
•	 Having	the	time	and	resources	to	dedicate	

to the effort
•	 Fear	of	the	unknown
•	 Finding	trusted	partners	in	foreign	

markets
•	 Lack	of	market	intelligence
•	 Protecting	intellectual	property
•	 Foreign	regulations

“it’s a long list, but for many firms these 
challenges can be addressed and 
overcome,” said Bill Burnett, M7 vice 
president of export services. “exporting is 
a vital step for many companies that want 
to grow more quickly. exporting can allow 
a company to extend its product life-cycles 
and better leverage capital and labor 
resources, while creating stronger and more 
sustainable cash flows.”

nExT STEPS
a group of key stakeholders and 
experienced exporters is leading the charge 
to develop a strategic plan that has been 
informed by the assessment. “We will look 
at the underlying culture shift of educating 
local companies on the importance of global 
engagement,” explained Burnett. the group 
will also leverage existing cluster industries 
that have growth potential. 
 strategy development is due 
to be completed by fall of 2014, with 
implementation beginning in 2015. 

 mmac.org    |    31
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  MMAC.org/rouNDtAblE

For more information about the CFo, sales Manager 
and other roundtable opportunities, contact stephanie 

Hall at (414) 287-4124 or shall@mmac.org.

CEO

COO

CFO
rounDtaBles

Candid conversations on health care 
costs, technology issues, supply chain 
management and outsourcing models.  
*LARGE CFO roundtable for companies 

with 300+ employees to  
launch in 2014.

Participation in one executive 
roundtable is included in 

your MMaC dues.  

Sales 
Manager

rounDtaBles
Brainstorm with other business development 

execs on issues like compensation plans, 
effective recruiting/hiring, CrM systems and 

marketing strategies.

Brought to you by MMAC’s Council of Small Business Executives (COSBE)
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3

4

2

MMAC’s Council of Small Business Executives 
(COSBE) got a behind the scenes look at what 
it takes to run a successful NFL franchise with 
Green Bay Packers President Mark Murphy, who 
offered insights into the team’s business planning 
strategies. 
1.  Jason Schmitt, technology resource 

advisors, inc.; Lori Poull, lange Bros. 
Woodwork Co., inc.; Megan Matola, Creative 
Business interiors

2.  Mark Murphy, green Bay Packers

1

5

6. MMAC board members heard from gubernatorial 
candidate Mary Burke at the board’s May meeting. 
Burke explained her approach to governing would 

be to: take a position; set a vision; get opinions 
on the table; choose the best option; and get 

it done. Her economic development strategies 
include creating a climate that creates jobs and 

a high quality workforce, aligning economic 
policy around industry clusters, and ramping up 

entrepreneurship.

6

3.  Shea Greil, Aaron Hart, Michelle Ratchman, 
Jason McDonough and Craig Benzel of the 
green Bay Packers

4.  Laurel Schulz and Paul Price, Diversified 
insurance solutions 

5.  CosBe’s P. Michael Mahoney award winner 
Mary Scheibel, trefoil group, and Mary 
Steinbrecher, MMaC/CosBe

Sales 
Manager

rounDtaBles
Brainstorm with other business development 

execs on issues like compensation plans, 
effective recruiting/hiring, CrM systems and 

marketing strategies.
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MMAC’s World Trade Association celebrated the 
50th anniversary of its Wisconsin International Trade 
Conference, hosting more than 30 exhibitors, five 
breakout sessions and a luncheon keynote at the 
Wisconsin Center.

1.  sBa award Winner Stephane Dermond, optimum 
Vehicle logistics, and Eric ness, sBa

2.  Morning sessions speakers: Deb Anguil, 
anguil environmental systems, inc.; Jeff Clark, 
Waukesha Metal Products; and John McDermott, 
rockwell automation

3.  Mr. Bilal Ayub, Concordia university

3

7 8

4.  Sarah Azar, M.e. Dey & Co., inc.; Mary 
Regel, regel international; and Carrie fix, 
M.e. Dey & Co., inc.

5.  Gale Pence and Heather Schmidt of global 
Precision greet conference attendees 

6.  Susa Siy and neil Karolek, tlX technologies
7.  Jack Backstom, insinkerator
8.  Slava Shegai, Wiscosin economic 

Development Corp. (WeDC)



10  12

  9

13

 15

 14

9.  luncheon keynote speaker John 
Doggett, McCombs school of 
Business at the university of texas 
at austin; Tim Sheehy, MMaC; 
and lt. gov. Rebecca Kleefisch

10.  Reed Hall, Wiscosin economic 
Development Corp. (WeDC)

11.  Ugo nwagbaraocha, Diamond 
Discs international

12. Dan Meyer, Biztimes Media

13. Richard Kerhin and Christian 
Kerhin, attivo technologies

14.  MMaC’s World trade association 
(Wta) executive Director  
Katie Henry

15.  Session attendees learn how 
and why Wisconsin companies 
should integrate China and 
India into their global business 
strategies.  

11
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1.  Metro Milwaukee young professionals delved 
into the world of sustainability and development 
with Juli Kaufmann, an entrepreneur with a 
passion for greening Milwaukee and inspiring 
others to innovate, take risks, and do good work 
based on passion.

2.  Juli Kaufmann, Fix Development

The newly opened party and banquet space, 
SURG on the Water (formerly Graffito’s), hosted 
MMAC’s Business After Hours, giving members an 
opportunity to enjoy cocktails and networking along 
the beautiful Milwaukee River. 

4. C.J. Adams, Direct Media usa and  Derek 
Steinmetz, the steinmetz group

5. Tom McRae, Chortek; Mark Schmaling, 
Prodigal gastro Pub 

6. Whitney Maus and Scott Paulus, Milwaukee 
Business Journal

3

3.  Benjamin Woodward and Jacob Rehm, 
tri-City national Bank; Doug Pettit, great 
lakes roofing Corp; and Jill Rilk, goodwill 
industries of southeastern Wisconsin, 
discussed economic opportunities affecting 
business throughout Metro Milwaukee over 
lunch with MMaC President Tim Sheehy.

4

5
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7.  Celebrating a Brewers win, COSBE welcomed 
members to the Gehl Club at Miller Park to 
enjoy food, drink and baseball. 

8.  Keith Coursin, Desert aire Corp.; John 
Chapman, Hga architects and engineers; and 
Jim Wagner, sikich

9.  Heather Turner Loth, Hga architects and 
engineers; John Kahn and John Dulmes, 
siegel-gallagher, inc.

10. Geri Pitroski, site staffing (speaking)
11.  (top: l to r) inning sponsors: Gary Peavler, 

actionCoaCH of elm grove; David Thompson, 
applied tech (grand slam sponsor); 

 Joe Gehrke, associated Bank; Jim Wagner, 
sikich; Rene Schaefer, sVa Certified Public 
accountants; Rachel Schwab, the equitable 
Bank; and Heather Colligan-Clarke, Creative 
Business interiors. Not pictured: Diversified 
Business Solutions and Godfrey & Kahn

12.  Meghan Shannon, reinhart Boerner Van 
Deuren, and Paula Pergl, lauberCFos

13. Carol White, greater Brookfield Chamber of 
Commerce; Rose Schlueter, Watchguard; 
David Thompson, applied tech; and Cathy 
Harrison, MMaC

  8

9

 13

7

126

5

3
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4.  As companies continue to adapt to the ever-
evolving market, change implementation can 
be more challenging than expected. Keith 
Shadrick and nick Lochner uncovered the 
top 10 implementation pitfalls and provided 
practical insights to increase the odds 
of success at this Accenture sponsored 
program.

2

1

65

4

1, 2, 3 More than 250 young professionals 
socialized at the nationally-recognized 
boutique hotel, The Iron Horse. The 
event benefitted Literacy Services of 
Wisconsin. Attendees were treated to 
a free cocktail in exchange for donating 
a hardcover book. YPs were also able 
to learn more about one of FUEL’s 
featured non-profit agencies, the Urban 
Ecology Center. 

MMAC’s World Trade Association welcomed 
The Consulate General of the Republic of 
Indonesia to Milwaukee, providing an avenue for 
Indonesian government officials and business 
executives to meet with their Midwest regional 
counterparts.      

5.  Katie Henry, MMaC’s World trade 
association; Milwaukee Mayor Tom Barrett; 
the Consulate general of the republic of 
indonesia Andriana Supandy and lt. gov. 
Rebecca Kleefisch

3

4
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mmac member milestones
Congratulations to these companies celebrating membership anniversaries (May - Aug. 2014)

An
niv

er
sa

rie
s

110 YEARS
Cramer-Krasselt

105 YEARS
Western states envelope & label

100 YEARS
PricewaterhouseCoopers llP

80 YEARS
super steel llC

75 YEARS
standard electric supply Co.

55 YEARS
north shore Bank
national Funeral Directors association
sikich llP

45 YEARS
general Mills/gardetto’s
First Weber group realtors - 
   southeastern Wisconsin
Milwaukee art Museum, inc.
Precision screw thread Corp.
safe House/international exports ltd.

30 YEARS
Better Business Bureau of Wisconsin, inc.
lichter & ihle, inc.
PyraMax Bank
security Personnel, inc.
summit Credit union
the Milwaukee Wave

25 YEARS
Management and information systems
trC global solutions

20 YEARS
Building service, inc.
J.F. Harrison, inc.
Midland Video Productions
Professional Communication systems (PCs)

15 YEARS
aquarius systems
Concordia university - Wisconsin
lakeside stoneworks llC

safenet Consulting
seaway Bank and trust Company
sprecher Brewing Company
stowell associates
Wixon, inc.
Zero Zone, inc.

10 YEARS
Buyseasons, inc.
Cafe Perrin
Kerry ingredients & Flavours
laacke & Joys
lakeside Manufacturing, inc.
M3 insurance 
Martin schreiber & associates, inc.
Materion, inc.
MaXiMus, inc.
MPi - Making a Positive impact
rC insurance services, inc.
staff up america

FIVE YEARS
aegis Corporation
C.H. Coakley & Co.
Dairyland electric Co., inc.
environmental systems, inc.
eWH small Business accounting
Fis
Fleming’s Prime steakhouse & Wine Bar
Jts Direct llC
Medical equipment specialists
Milwaukee Family Vision Center
Peregrine & roth sC
selling to Zebras, inc.
southwest airlines Co.
suzy’s Cream Cheesecakes 
   & Distinctive Desserts
tlX technologies llC
WFa staffing group
X-Centric solutions llC

ONE YEAR
affiliated engineers, inc.
african american Chamber of Commerce 
   of greater Milwaukee
ag architecture
amalga Composites, inc.
Badger Magnetics, inc.
Bank of america Merrill lynch
Best guard services

Bi Worldwide
Braeger Financial group llC
Capstone 
Casper Coffee and Vending
CH robinson, inc.
Classic Cargo international, inc.
Cleveland auto repair
Common ground Healthcare Cooperative
Council of supply Chain Mgmt Prof. 
   Milwaukee roundtable
Dieck executive search, inc.
eagle Printing and graphics, inc.
extension, inc.
Facilitynow, inc.
Frannet of Wisconsin
garden Fresh Foods
gear Wash llC dba Milwaukee PPe Products
graphics systems Corporation
group Basis
insulation technologies, inc.
international Customs services, inc.
Juno logistics
JWs Classics llC
Kasana gourmet llC
KBs Construction, inc.
Krueger Communications, inc.
lalonde Contractors, inc.
lammi sports Management
legends of the Field
liturgical Publications, inc.
Medicor technology learning institute
Midwest stairs and iron, inc.
PaK technologies, inc.
Parallel employment group, inc.
Provade
Quality Catering 
Quality Power solutions
recycled office environments
rhyme
st. Joseph academy
steam Marketing group
superior exteriors & interiors
the grandy Financial group
the lowlands group llC
university of Wisconsin - Whitewater
Vulcan global Manufacturing solutions, inc.

3
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new mmac members (march - may 2014)
Support your fellow members by doing business together.

All oCCASIoNS CAtErINg 
ANd BUBBS BBQ 
Mark andersen - owner
W230	S8855	Clark	St.		•		Big	Bend,	WI	53103
(262) 662-4201 .................................... www.bubbs.com
Restaurants

ANDErSoN & ANDErSoN 
CoNStruCtIoN llC
adrieane Johnson, operations Manager
1850 n. Martin luther King Dr., ste. 203
Milwaukee, Wi 53212
(414) 264-5088 .................... www.anderson-repair.com
Contractors-General

ArtISAN PArtNErS 
Bob Batchelor - Managing Director
875	E.	Wisconsin	Ave.		•		Milwaukee,	WI	53202
(414) 390-6100 ..................... www.artisanpartners.com
Investment Advisory Services

bAENSCh fooD ProDuCtS 
CoMPANy
Kim Wall - President
1025	E.	Locust	St.		•		Milwaukee,	WI	53212
(414) 562-4643 ........................... www.mabaensch.com 
Food Products

bluEgrEEN
sam Hughes - President
850	Elm	Grove	Rd.,	Ste.	10		•		Elm	Grove,	WI	53122
(414) 944-0839 .................www.gobluegreen.com
Carpet/Rug Cleaners

bolt ExPrESS llC
John salamone - regional sales Mnanager
214A	Kettle	Moraine	Dr.		•		South	Slinger,	WI	53086
(888) 873-2658........................... www.bolt-express.com 
Freight Forwarding

CIty of grEENfIElD
Michael neitzke - Mayor
7325	W.	Forest	Home	Ave.		•		Milwaukee,	WI	53220
(414) 329-5200 ............................. www.greenfieldwi.us
Municipality

DENtAl ASSoCIAtES - frANklIN
rebecca Menefee - sales account executive
6855	S.	27th	St.		•		Franklin,	WI	53132
(414) 435-0787 ................... www.dentalassociates.com
Dentists

DENtAl ASSoCIAtES - 
MIlwAukEE DowNtowN
rebecca Menefee - sales account executive
205	E.	Wisconsin	Ave.		•		Milwaukee,	WI	53202
www.dentalassociates.com
Dentists

DENtAl ASSoCIAtES - 
MIlwAukEE South
rebecca Menefee - sales account executive
1135	S.	Cesar	Chavez	Dr.		•		Milwaukee,	WI	53204
(414) 645-4540 ................... www.dentalassociates.com
Dentists

DENtAl ASSoCIAtES - 
wAuwAtoSA
rebecca Menefee - sales account executive
11711	W.	Burleigh	St.		•		Wauwatosa,	WI	53222
(414) 777-2345 ................... www.dentalassociates.com
Dentists

DIElECtrIC CorPorAtIoN
Perry Pabich - Coo/VP, sales and Marketing
W141 n9250 Fountain Blvd.  
Menomonee Falls, Wi 53051
(262) 255-2600 .......................  www.dielectriccorp.com
Manufacturers

DIrECtbuy
Julie Fletcher - Director of Franchise Development
8450	Broadway		•		Merrillville,	IN	46410
(219) 648-7360 ............................... www.directbuy.com
Discount Stores & Clubs

full PotENtIAl ASSoCIAtES
Michael Johnson - President
114	W.	Main	St.			•			Fontana,	WI	53125
(262) 275-1300 .................................... www.fullpo.com 
Business Consultants

gENErAl wElDINg CorPorAtIoN
Kulvinder Jutley - President
1405	16th	St.		•		Racine,	WI	53403
(262) 676-9267.... www.generalweldingcorporation.com 
Welding

gogEDDIt
richie Burke - President 
133	W.	Pittsburg	Ave.,	Ste.	402		•		Milwaukee,	WI	53204
(608) 628-3286 ................................ www.gogeddit.com 
Advertising

guArDIAN hEAlthStAff llC
Carol schneider - Ceo
1160	Opportunity	Dr.		•		Grafton,	WI	53024
(262) 376-5065 ............... www.guardianhealthstaff.com 
Health Care Staffing

hAwkS lANDSCAPE
gary urban - landscape architect/VP of landscape 
12217	Watertown	Plank	Rd.		•		Wauwatosa,	WI	53226
(414) 258-5525 ................... www.hawkslandscape.com 
Landscape Contractors

huNgEr tASk forCE
scott Marshall - Director of Development 
201	S.	Hawley	Court		•		Milwaukee,	WI	53214
(414) 777-0483 ..................... www.hungertaskforce.org 
Social Service Organizations

>> View the full membership directory and market your company at mmac.org/directory
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Member Orientations
Wednesday, August 20, 2014
Thursday, november 6, 2014
7:30 aM - 9:00 aM 

MMaC offices - 756 n. Milwaukee st., ste. 400, Milwaukee

take a customized journey through the MMaC and learn how to maximize your membership. 

this briefing shows you what tools are available to help your business grow and provides 

opportunities to become involved. this is also a great chance to network with your peers. 

Whether you are a new member, ‘seasoned’ member or prospective member, come to meet 

the staff and learn about what the MMaC does for you.



new mmac members (march - may 2014)
Support your fellow members by doing business together.

>> View the full membership directory and market your company at mmac.org/directory

 mmac.org    |    41

JRM AdVISERS
Joshua Morby - Partner
758	N.	Broadway		•		Milwaukee,	WI	53208
(414) 791-9120 ........................... www.jrmadvisers.com 
Public Relations Consultants

kS ENErgy SErvICES, INC.
Dennis Klumb - President/Ceo
19705	W.	Lincoln	Ave.		•		New	Berlin,	WI	53146
(262) 574-5100 .................. www.ksenergyservices.com 
Utility Infrastructure Company

lAkEvIEw EquIty PArtNErS 
Kent Velde - President 
757	N.	Broadway,	Ste.	400		•		Milwaukee,	WI	53202
(414) 732-2040 ....................... www.lakeviewequity.com 
Financial Services

lAMPlIght fArMS 
Courtney gruenwald - administrative assistant
W140	N4900	Lilly	Rd.		•		Menomonee	Falls,	WI	53051
(262) 781-9590 ................................ www.tikibrand.com 
light Fixtures Non-Electric

MAjIC ProDuCtIoNS 
Monica Jurken - Vice President
21365	Gateway	Ct.,	Ste.	100		•		Brookfield,	WI	53045
(414) 839-1760 ................................ www.majicpro.com 
Audio Visual Production Services

MIllEr ElECtrIC Mfg CoMPANy
edward Panelli - global Managing Director 
125	N.	88th	St.		•		Milwaukee,	WI	53226
(920) 915-7491 ............................ www.millerwelds.com 
Manufacturers – Special Equipment

MILWAUKEE FILM
Jonathan Jackson - artistic & executive Director
229 e. Wisconsin ave., ste. 200
Milwaukee, Wi 53202
(414) 755-1965 ................................... www.mkefilm.org 
Festivals

MIlwAukEE yACht Club
todd giese - general Manager 
1700	N.	Lincoln	Memorial	Dr.		•		Milwaukee,	WI	53202
(414) 271-4455 ......................... www.milwaukeeyc.com
Clubs-Private

oPtIMuM SyStEM ProDuCtS 
anita Brace - regional sales account executive
6944	238th	Ave.		•		Salem,	WI	53168	
(262) 455-5250 .............. www.optimumcompanies.com 
Document Management

PIC wIrE & CAblE
anna griffin - Vice President operations
N53	W24747	S.	Corporate	Circle		•		Sussex,	WI	53089
(262) 246-0500 .................................. www.picwire.com  
Aircraft Equipment-Parts/Supplies

ProChNow-wIlSoN grouP At 
MErrIll lyNCh
Joseph Wilson - Financial advisor 
111 e. Kilbourn ave., ste. 2100
Milwaukee, Wi 53202
(414) 270-1547 ........... www.fa.ml.com/prochnowwilson 
Investment Management Services

PurolAtor INtErNAtIoNAl 
Michael sonnentag - Branch Manager
5120	International	Dr.			•		Cudahy,	WI	53110
(414) 483-2400 ........... www.purolatorinternational.com 
Logistics

robbINS lAw grouP llC
nicole robbins - Managing attorney/Ceo
161 W. Wisconsin ave., ste. 2210
Milwaukee, Wi 53203
(414) 207-8569 .......................... www.robbinslawg.com 
Attorneys

roDIzIo grIll brAzIlIAN 
StEAkhouSE
ashlee Hille - Marketing Manager
777	N.	Water	St.		•		Milwaukee,	WI	53202
(414) 431-3106 ............................. www.rodiziogrill.com 
Restaurants

SMAll ShoPS uNItED llC 
eric tallmadge - Founder
224	W.	Vine	St.		•		Milwaukee,	WI	53212
(414) 810-9484 .................. www.smallshopsunited.com 
Marketing Programs/Services

SOLVE
larry overstreet - Partner
n27W23957 Paul rd., ste. 100 
Pewaukee, Wi 53072
(262) 649-2066 ............................... www.solve100.com 
Consultants

SuDDAth INtErNAtIoNAl
Mike Johnson - international operations Manager
N8	W22270	Johnson	Dr.		•		Waukesha,	WI	53186
(262) 466-4715 ................................. www.suddath.com 
Moving/Storage

SwArMM EvENtS
Michael sampson, owner
231	E.	Buffalo	St.,	Ste.	202		•		Milwaukee,	WI	53202
(414) 224-7773 ...................... www.swarmmevents.com 
Event Planning

thE AbC grouP llC
Joseph Jurken - Founder & senior Partner
13435 Watertown Plank rd., ste. 5 
elm grove, Wi 53122
(262) 641-8804 ...................... www.theabcgroupllc.com 
Consultants

thE MIlwAukEE INStItutE
gregory gapinski - Director
411 e. Wisconsin ave., ste. 1280
Milwaukee, Wi 53202
(414) 727-6424 ....................................... www.mkei.org 
Associations

ubEr tEChNologIES 
nick anderson - general Manager
161 W. Wisconsin ave., ste. 2130
Milwaukee, Wi 53203
(414) 220-0898 ........... www.uber.com/cities/milwaukee 
Transportation Services

vANguArD ClEANINg SyStEMS 
OF SE WI 
Dan schauer - President/gM
4325	S.	60th	St.,	Ste.	2		•		Greenfield,	WI	53220
(414) 763-1777 ................. www.vanguardcleaning.com 
Janitorial Services

vIbEtECh, INC.
Marlo Vasquez - Ceo
735	N.	Water	St.,	Ste.	715		•		Milwaukee,	WI	53202
(262) 853-2508 ...................... www.vibetechglobal.com 
Health Care Services

wISCoNSIN CENtEr    
russell staerkel - interim President & Ceo
400	W.	Wisconsin	Ave.		•		Milwaukee,	WI	53203
(414) 908-6001 ...................... www.wisconsincenter.org 
Convention & Meeting Services & Facilities

WISCONSIN WOMEN’S BUSINESS 
INItIAtIvE CorPorAtIoN
Wendy Baumann - President/Ceo
2745 n. Dr. Martin luther King Jr. Dr.   
Milwaukee, Wi 53212
(414) 263-5450 ................................... www.wwbic.com 
Economic Development

zENS MANufACturINg, INC.
Paul singer - Vice President 
2435	N.	Martin	Luther	King	Dr.			•		Milwaukee,	WI	53212
(414) 372-7060  
Manufacturers
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CoSBE Executive Roundtable Golf outing
Monday, August 11
9:30	AM	-	7:00	PM		•		Westmoor	Country	Club	
CosBe’s executive roundtable golf outing 
is a popular social gathering for participants of 
the executive roundtable program. this year 
we are excited to invite golfers to Westmoor 
Country Club, recognized as one of the premiere 
private country clubs in the nation. This event is 
only open to members of COSBE’s Executive 
Roundtable Program.  
 
MMAC orientation 
 Wednesday, August 20
7:30	AM	-	9:00	AM		•		MMAC	Offices
take a customized journey through the MMaC 
and learn how to maximize your membership. 
this briefing shows you what tools are available 
to help your business grow and provides 
opportunities to become involved. this is also 
a great chance to network with your peers. 
Whether you are a new member, ‘seasoned’ 
member or prospective member, come to meet 
the staff and learn about what the MMaC can do 
for you.

For young ProFessionals
Leadership Luncheon with Dr. Robert  
“Bert” Davis - CEo, Zoological Society
Thursday, August 21
12:00 PM - 1:00 PM		•		independenceFirst
growing up, Dr. robert Davis had an insatiable 
curiosity about nature and wildlife.  so he studied 
zoology and decided to pursue veterinary 
medicine as a career.  His unique skill set 
has taken him from his hometown of Chicago, 
to atlanta, to Washington D.C. and now to 
Milwaukee. He’s been reshaping the MKe County 
Zoo and bringing it national recognition. 

MMAC World Trade Association’s 
International Manufacturers’ Roundtable 
Breakfast
friday, August 22
7:30 aM - 9:00 aM		•		MMaC offices
Join an exclusive group of the region’s 
manufacturers engaged in global trade. this 
roundtable breakfast will feature moderators 
Frank Bryant, Bryant associates, and Ben 
lanza, Medica international, who will kick off the 
program by asking, “How do you find a distributor 
you can trust and how do you engender trust in 
your distributor?”

future 50 Awards Luncheon
Thursday, September 11
11:30 aM - 1:30 PM		•		Hyatt regency Milwaukee 
the MMaC’s Council of small Business 
executives invite you to attend the 27th annual 
Future 50 awards luncheon. Celebrate the 
success of fast-growing businesses throughout 
the Milwaukee region. 

Lunch with MMAC President Tim Sheehy 
friday, September 12
12:00 PM - 1:00 PM		•		MMaC offices
Join us for an informal conversation over lunch 
with MMaC President tim sheehy and get 
plugged into the chamber’s key initiatives. tim 
would like to hear from you and better understand 
your priorities. if you want to get to know your 
chamber better, this lunch is for you.  
Members Only.  

Milwaukee night in Washington
Wednesday, September 17
5:00 PM - 7:00 PM
rayburn House office 
this event highlights the contributions of the 
Milwaukee region to the economic strength 
and vitality of the nation. Milwaukee night also 
provides an opportunity to thank the legislators, 
staff and administrators who help us achieve our 
goal of making the Milwaukee region a world-
class business location.
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